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Tribune  Milline 
Rates  Decline 

Chicago  Tribune  rates  per  line  have  not  been  raised  in  more 
than  two  years,  but  Chicago  Tribune  circulation  has  in¬ 
creased  enormously. 

5  2  4,7  4  6 

was  the  net  paid  week-day  circulation  of  The  Chicago 
Tribune  in  August — the  largest  monthly  average  in  our 
history.  On  week  days  (exclusive  of  Sunday)  The  Tribune 
now  far  exceeds  all  other  papers  in  Chicago  and  suburban 
circulation — 370,200  net  paid  in  August.  Two  years  ago  the 
Milline  rate  for  advertising  in  The  Daily  Tribune  was  $1.55. 
Today  it  is  $1.33. 

What  Are  Your  Milline  Costs  in  Other  Mediums? 


THE  WORLD’S  GREATEST  NEWSPAPER! 


The  Tribune's  new  Book  of  Facts  on  Markets  and  Merchandisink  will  be  mailed  free  to  any  selling  drganization 

requesting  it  on  business  stationery. 
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THE  EMPIRE  STATE 

LEADS  THEM  ALL 

IN 

1922  INCOME  TAX  RECEIPTS 

In  the  report  for  showing  collections  from  income  and  profits 
taxes  in  the  United  States  for  1922,  New  York  State  is  shown 
to  have  paid  the  largest  amount,  $529,971,676,  on  a  total  receipt 
of  $2,087,946,243  or  ov  er  25%  of  the  whole.  The  next  highest 
state  paid  only  11%  of  the  whole. 

New  York  is  the  true  goal  of  mercantile  conquest  for  every 
advertiser.  The  really  big  merchandising  successes  all  ob¬ 
tained  by  going  where  the  BIG  money  is — and  here  is  why  the 
Empire  State  is  the  successful  National  Advertisers’  big  money 
maker. 

The  merchandising  organizations  of  the  New  York  State 
newspapers  guarantee  co-operation  that  is  safe,  sane,  sound  in 
principle  and  certain  to  link  the  sales  organization  with  the  ad¬ 
vertising  endeavor  so  strongly  that  success  is  certain  for  mer¬ 
chandise  of  merit. 

THESE  ARE  THE  PAPERS  WHICH  WILL  ,  SELL  YOUR  PRODUCT 
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YOU  CAN  CASH  IN  ON 

NATIONAL 

BETTER  HOMES  WEEK 

OCTOBER  9th  TO  15th 

The  Better  Homes  Movement  is  sweeping  the  eountry.  If  tliere  has  not  yet  l)een  a  Better 
Homes  Exposition  or  Institute  in  your  town  there  will  he.  Belter  Homes  Week,  has  the 
endorsement  of  President  Harding.  V  ice-President  Coolidge,  Secretary  Hoover,  the  Gov¬ 
ernors  of  almost  all  the  States.  Educators  and  the  Clergy  generally  and  all  sorts  of  Civic 
Organizations.  Ten  thousand  ^  onien‘’s  (duhs  w  ill  ohserve  Better  Homes  Vi  eek  w  ith  appro¬ 
priate  programs.  These  folks  expect  their  newspapers  to  take  some  spe<‘ial  iioti<*e  of  Bet¬ 
ter  Homes  W^eek.  ’ 

SO  DO  THE  RETAIL  FURNITURE  DEALERS  EVERYWHERE 


WE  CAN  SHOW  YOU  HOW 

To  Take  Full  Advantage  of  This  Advertising  Opportunity 


BETTER  HOMES  SERVICE  meets 
every  imaginable  newspaper  need  for 
Articles  anil  Features,  Illustrations, 
Advertising  Layouts  and  Designs  suit¬ 
able  for  use  for  Better  Homes  Week. 

Tbis  Ser\ice  is  not  merely  a  collec¬ 
tion  of  pretty  pictures  and  trite 
"bousebold  bints”  warmed  over  by 
hack  writers.  It  is  fresh  and  eutthori- 
tative  in  every  line.  The  authors  are 
experts  in  furnishing,  interior  deco¬ 
ration,  domestic  science,  architecture 
and  design.  Many  of  them  are  regu¬ 
lar  contributors  to  the  foremost  wom¬ 
en's  magazines.  The  illustrations, 
like  the  text,  are  up  to  the  minute 
and  practical.  Everything  shown  in 
them  is  current  merchandise  that 
every  dealer  ran  supply  or  that  is 
otherwise  commercially  available,  yet 
these  photographs  and  drawings  are 
absolutely  non-commercial  works  of 
art.  specially  grouped  and  drawn  by 
artists  of  merit  for  this  Ser\'ice. 


1.  Text  and  illustrations  for  a  Better 
Homes  Department,  Section  or  Sup¬ 
plement  of  any  size  up  to  24  pages. 

Text  supplied  in  either  proofs,  mats 
or  plates  as  desired.  Cuts  supplied 
in  photographs,  mats  or  plates. 

Full  pages  in  mats  or,W'.  N.  I',  plates. 

2.  Advertising  Designs  and  Layouts  suit-  * 
able  for  all  classes  of  furniture  and 
house  equipment  advertisers. 

Supplied  either  in  mats  or  mortised 
stereo  plates. 

3.  Complete  program  of  special  features 
and  "‘stunts”  which  you  can  develop 
to  give  local  color  to  Better  Homes 
Week  in  your  town. 


Newspapers  equipped  with  BETTER 
HOMES  SERVICE  ran  approach 
their  local  Retail  Furniture  Dealers, 
Interior  I )e«'orators.  Piano  and  Pho¬ 
nograph  Dealers,  Art  Dealers,  Elec¬ 
trical  Supply  Houses,  Carpet  and  Rug 
Houses,  Housefumishing  Equipment 
Concerns,  Building  Supply  and  Ma¬ 
terial  Men,  Contractors — every  line 
that  has  to  do  with  the  building,  fur¬ 
nishing,  equipping  and  decorating  of 
the  home— with  full  confidence  that 
the  quality  of  co-operation  which  the 
newspaper  is  thus  enabled  to  offer  its 
advertisers  will  be  appreciated  to  the 
utmost. 

At  the  same  time,  newspapers  using 
this  Service  have  the  satisfaction  of 
knowing  that  they  are  giving  their 
readers  precisely  what  they  know 
that  they  need,  in  practical,  interest¬ 
ing  information,  advice  and  ^uggesitions  for 
the  improvement  of  the  home  in  all  of  its 
aspects,  social  and  moral  as  well  as  material. 

Better  Homes  Service  can  be  had  on  an  Ex- 
clusi\e  l.imiteil  Territory  lia>is  if  desired. 


For  Proofs,  Prices  ami  Terms  IP  rite  or  tP  ire 

BETTER  HOMES  SERVICE 

Division  of  .\merican  Homes  Bureau 

714  Monadnoek  Building.  53  W.  Jackson  Blvd.,  (Jiicago 
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What  home  life  in 

Philadelphia 

means  to  you 

In  Philadelphia  there  are  400,000  separate  homes.  Of  this  great  num¬ 
ber,  175,000  are  owned  by  the  families  which  reside  in  them. 

Thus  a  large  portion  of  Philadelphia’s  population  of  workers  has  a 
pride  of  possession  which  is  justified  by  the  fact  that,  structure  for  structure, 
homes  in  Philadelphia  surpass  those  of  other  cities. 

Belief  in  home  life  is  inherent  in  Philadelphia.  In  the  “City  of  Homes” 
the  family  circle  holds  thousands  of  individuals  who  value  highly  the 
things  that  add  to  the  comfort,  the  convenience  and  the  enjoyment  of  life. 

To  manufacturers  who  produce  articles  that  make  home  life  more  at¬ 
tractive — furniture,  carpets,  musical  instruments,  and  scores  of  other  things 
— Philadelphia  now  holds  out  big  openings  for  profitable  business. 


Dominate  Philadelphia 


Oeate  maximum  impression  at  one  cost  by  concentrating  in  the  news¬ 
paper  “nearly  everybody”  reads — 


“In 
Philadelphia 

nearly  everybody  reads 

JheBulletiiL 


The  Bulletin 

A.  B.  C.  report  of  net  paid  daily  average  cir¬ 
culation  for  six  months  ending  March  31,  1922 — 
494,499  copies  a  day. 

The  circulation  of  The  Philadelphia  Bulletin  is 
one  of  the  largest  in  America. 


NEW  YORK 

Dan  A.  Carroll. 
150  Nassau  Street. 


CHICAGO 

Verree  &  Conklin,  Inc., 
28  E^st  Jackson  Blvd. 


DETROIT 

C.  L.  Weaver, 

Verree  &  Conklin,  Inc., 
117  Lafayette  Blvd. 


SAN  FRANCISCO 

Allen  Hofmann, 

Verree  &  Conklin,  Inc., 
681  Market  Street 


LONDON 

M.  Bryans, 

125  Pall  Mall,  S.  W.  1. 


PARIS 

J.  J.  E.  Hessey, 

5  rue  Lamartine  (9). 
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^^HERE  is  there  another  active 
™  sports  writer  who  has  sat  at  the 
ringside  of  more  great  battles  than 
“Sandy”  Griswold? 

Since  the  days  of  bare  knuckles  and 
spikes,  Sandy  has  been  turning  in  copy. 
.\nd  now  at  the  age  of  73  he  is  still 
pushing  a  pencil — for  he  has  never 
learned  to  use  a  typewriter — as  sports 
editor  of  the  Omaha  World-Herald. 

But  Sandy  is  more  than  a  veteran 
sports  writer.  He  is  a  sportsman  as 
much  at  home  in  forest,  held  and  stream 


By  BASIL  G.  RUDD 


Corbett  and  Mitchell  in  1894. 
Fitzsimmons  and  Choynski  in  1894. 
Fitzsimmons  and  Corbett  in  1897. 
McCoy  and  Choynski  in  1890. 
Jeffries  and  Fitzsimmons  in  1899. 
Jeffries  and  Corbett  in  1900. 
Fitzsimmons  and  Ruhlin  in  1900. 
Fitzsimmons  and  Upham  in  1900. 
Fitzsimmons  and  Sharkey  in  1900. 
Jeffries  and  Ruhlin  in  1901. 
Jeffries  and  Fitzsimmons  in  1902. 
Jeffries  and  Corbett  in  1903. 
Jeffries  and  Munroe  in  1904. 


and  rightly  so.  But  so  long  as  there  is 
red  blood  in  us,  we  shall  enjoy  to  watch 
a  scrap.” 

Throughout  the  section  covered  by 
Omaha  newspapers,  Sandy’s  dope,  his 
nature  stories  and  his  opinions  on  all 
kinds  of  sports,  both  indoor  and  out¬ 
door,  are  sought  by  thousands  of  readers. 
By  means  of  the  written  word,  he  has 
established  a  personal  journalism  on  the 


sports  writer.  He  is  sl  sportsman  as  Jeffries  and  Munroe  in  1904.  established  a  personal  journalisin  on  the 

much  at  home  in  forest,  field  and  stream  And  so  the  list  grows  up  to  and  in-  sports  page  like  unto  that  which  charac- 

as  he  is  at  any  sporting  event.  Perhaps  eluding  the  Dempsey-Carpentier  contest.  terize  some  of  the  great  editorial  writers 
that  explains  why  he  looks  and  acts  l*ke  Though  Sandy  is  cognizant  of  great  of  a  few  decades  ago. 
a  33-year-old  rather  than  as  a  man  over  changes  in  the  evolution  of  sport,  he  still  While  talking  ot  his  vocation,  the  eyes 
three  score  and  ten.  believes  that  the  savage  in  us  demands  to  of  Sandy  wandered  to  a  giant  tree  shad- 

“Since  the  most  callow  days  of  my  see  a  scrap.  It  is  the  fight  in  us  that  ing  the  side  of  his  apartment.  .\nd  the 
youth,”  he  said  in  his  column  the  other  makes  sports  such  a  prominent  feature  dean  of  sports  writers  wandered  into 
day,  “the  rustling  of  the  winds  through  of  the  news,  he  says.  “Men  love  to  watch  reminiscences  about  the  “little  creatures 
trees,  the  murmur  of  brook  or  stream,  a  contest  between  the  brain  and  muscle  of  the  wild”  upon  which  he  keeps  “de- 
the  note  of  bird  or  animal  has  been  an  of  a  man  with  another,  and  t^tween  a  voted  espionage.  _ 
invitation  to  join  them  and  get  a  little  of  team  of  men  with  another.  Givilization  ^len  <lon  t  kill  birds  as  they  used  to, 
that  rest  that  Mother  Nature  always  demands  that  danger  to  life  be  eliminated,  he  mused.  “Even  scientists,  who  used  to 

vouchsafes  her  children.”  - 

It  was  in  the  woods  around  Marion, 

Ohio,  wher  he  was  born,  that  Sandy, 
christened  Samuel  Girard  Veals  Gris¬ 
wold,  caught  faint  glimpses  of  the  text 
that  nature  has  been  expounding  to  him 
ever  since. 

Mr.  Griswold  comes  of  a  family  dis¬ 
tinguished  in  letters,  art  and  science.  It 
is  not  strange  that  when  15  years  of  age 
he  started  writing  gratuitous  sketches. 

In  1873  he  joined  the  staff  of  the  New 
York  Sun.  Within  a  year  his  work  at¬ 
tracted  the  attention  of  Francis  S.  Street 
of  the  New  York  Weekly.  While  work¬ 
ing  with  the  latter  publication,  Mr.  Gris¬ 
wold  entered  the  field  of  dime  novel 
writing. 

Dead  broke  one  day  he  sat  in  his  room 
on  lower  Broadway  and  batted  out  be¬ 
tween  4  p.  m.  and  10:30  a.  m.  the  next 
day  the  thirty-thousand  word  dime  novel, 

“Border  Fugitives.”  For  his  work  he 
got  $100.  In  the  seventies  he  produced 
sixty-five  such  novels.  Among  his  con¬ 
temporaries  in  that  realm  of  literature 
were  men  like  Sylvanus  Cobb,  Ned  Bunt¬ 
line,  Edward  S.  Ellis,  Hamilton  Myers, 

Captain  Prentiss  Ingraham  and  Emerson 
Bennett. 

Later  .Sandy  became  city  editor  of  the 
Toledo  Commercial.  From  there  he  went 
to  the  Cincinnati  Enquirer.  In  1886  he 
came  to  Omaha,  Nebraska,  to  work  for 
the  Omaha  Be  as  sports  editor.  A  few 
years  later  he  accepted  the  position  of 
sports  editor  of  the  newspaper  now 
known  as  the  World-Herald.  And  he 
works  at  his  job  with  the  World-Herald 
now  with  a  vigor  and  enthusiasm  that  is 
not  surpassed  by  his  much  younger  as¬ 
sistants. 

Sandy  can  take  one  back  to  the  fight 
of  Sullivan  and  Ryan  in  1882.  That  was 
his  first  big  assignment  in  the  ring. 

Since  then  he  has  reported  more  big 
scraps  at  the  ringside  than  any  active 
newspaper  man.  Cast  your  eye  over  this 
list: 

Sullivan  and  Kilrain  in  1889. 

Fitz!iinlmon<i  and  Black  Pearl  in  1891.  ...  .  _.i. 

Fitzsimmons  and  Peter  Maher  in  1892.  Blood  o»  tko  truo  sportanHui  tincles  in  tho  vein*  of  Sandy  Griswold  and  he  accepu  the 

<  orbett  and  Sullivan  in  1892.  note  ol  a  bird  or  the  ruatlinr  of  wind  throuch  the  tree*  as  an  invitation  for  the  qinet 

Fitzsimmons  and  Jem  Hall  in  1893.  and  rent  that  Mothar  Nature  vosrehaafea  her  children. 


kill  strange  specimens,  study  them  alive 
now.”  .‘\nd  here  he  recalled  the  “salad 
days"  in  the  late  Sixties  when  he  saw 
wild  pigeons  in  Ohio  so  thick  that  waves 
of  them  would  obscure  the  heavens. 

“A  big  bag  was  the  ambition  of  sports¬ 
men  those  days.  Now  there  is  not  a 
wild  pigeon  left,”  he  said  regretfully. 
“But  sportsmen  are  more  thoughtful 
now.  They  are  contented  with  the  joy 
of  the  great  outdoors  and  a  reasonable 
bag  of  game.” 

Comparing  sports  writers  of  modern 
times  with  those  of  the  old  days  of  Lang- 
don  Smith,  “Right  Cross”  Armstrong, 
P.  J.  Donahue,  Howard  Hackett,  Nelse 
I  tines,  Joe  Campliell,  Bill  Blunt  and 
Macon  McCormick — all  now  silent — Mr. 
Griswold  was  chary  with  his  comment. 
With  delight  he  recalled  their  work  as 
that  of  “men  of  culture,  refinement  and 
rare  intellection.” 

“They  were  probably  no  more  brilliant 
nor  capable  than  many  of  those  of  the 
present  time.  And  yet,”  he  mu.sed,  “they 
stood  out  in  b<ild  relief  that  is  difficult 
to  attain  in  these  days  of  countless,  splen- 
dkl  and  graphic  pictorial  writers,  simply 
hecau.se  in  those  times  there  were  fewer 
of  them  than  there  arc  toilay.  Those 
writers  obtained  distinction  for  accuracy, 
a  stickling  for  truthfulness  in  detail  and 
for  the  picturesque  construction  of  their 
stories.  Rare  as  he  was,  the  old  day 
sporting  eilitor  was  certainly  a  god  of  the 
realm  among  the  rabid  admirers  that 
fairly  swarmed  to  his  colors. 

“Today,”  Mr.  Griswold  thinks,  “there 
is  less  opportunity  among  the  numerous 
sport  scribblers  to  attain  the  heights  of 
fame  and  popularity  that  was  accorded 
them  a  few  decades  ago.  Yet  there  are 
many  of  them  in  the  public  eye  today 
even  more  gifted  and  more  versatile  in 
their  general  characterization  than  there 
were  in  Auld  Lang  Syne.” 

Sandy  has  contributed  considerably  in 
quickening  interest  in  nature  among  per¬ 
sons  of  all  ages  in  this  middle  west. 
Some  twenty  years  ago  when  Theodore 
Roosevelt  and  John  Burroughs  attacked 
stories  that  William  J.  I>ong  had  written 
for  study  in  schools,  Sandy  made  a  vig¬ 
orous  defense  in  behalf  of  the  accuracy 
of  I.ong’s  stories.  .And  since  that  time 
Sandy  has  been  writing  columns  each 
week  for  the  daily  press  of  the  hints  at 
a  larger  life  out  with  nature. 

“I  found,”  he  writes,  “much  at  vari- 
ani'e  with  the  inandates  of  man  in  the 
lives  of  the  little  folk  of  the  wood  and 
field  and  stream — always  striving  to  un- 
derstaixl  their  common  life,  as  well  as 
my  own,  and  always  endeavoring  to  be 
fair  and  generous  and  cherful  about  it. 
And  you  must  .admit  the  doctrine  still 
holds  good,  as  the  sun  goes  down  upon 
mellowing  old  age.  much  better  than  fall¬ 
ing  into  the  depths  with  Schopenhauer, 
and  finding  no  good  in  anything.” 

Those  lines  give  one  a  glimpse  of  the 
soul  of  this  virile,  poetic,  kindly,  pk- 
turcs<iuc  and  prolific  sportsman  and 
sports  writer.  He  is  a  sportsman  first. 
He  hast  found  the  fountain  of  youth. 
.And  heljotirncys  hopefully  and  joyously 
in  the  belief  that  “the  best  is  vet  to  be.” 
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HEARST^S  RCX:HESTER  DAILY  STARTS; 
SYRACUSE  PAPER,  SEPT.  27 

Rochester  Journal  Had  16-Page  First  Issue  Sept.  12 — Rush 
Plans  in  Syracuse  for  Evening  and  Sunday  American — 
Binghamton  and  Albany  Mentioned  for  Future  Papers 


baseball  scores,  racing  results  and  tele¬ 
graph  and  local  news  received  too  late 
for  the  regular  editions. 


I.  T.  U.  UKELY  TO  O.  K. 
APPEAL  ON  “BOGUS” 


I^EW  YORK  State  publishers  in  sev- 
eral  cities  are  looking  forward  to 
invasion  of  their  fields  in  the  near  future. 


by  local  newspaper  men,  despite  Mr. 
Ilearst’s  repeated  denials  that  politics 
have  nothing  to  do  with  his  newspaper 


Convention  Politic*  Favor  Syracuae 
Union — Kellogg  Says  I.  T.  U.  Has 
No  Jurisdiction,  as  Matter 
Has  Been  Decided 


as  the  re.sult  of  the  start  this  week  of  enterprises.  It  is  also  rejwrted  that  ilr.  Tclegrath  to  Kditor  &  I'lblisiikr) 

the  Rochester  livening  Journal  and  the  Hearst  during  the  summer  tried  to  pur-  City,  \.  J.,  Sept.  14. With 

announcement  that  the  Syracuse  .Ameri-  chase  one  of  the  local  afternoon  papers,  the  coiiservative  '  forces  tirnily  in  the 


can,  evening  and  Sunday,  would  l>e  on  but  was  unsuccessful, 
the  streets  Sept.  27.  Despite  Mr.  The  rumor  has  again  been  revived  that 
Hearst’s  recent  statement,  printed  in  .Mr.  Hearst  was  negotiating  for  the  pur- 
Editor  &  Pi  Bi.iSHER  of  .August  26,  that  chase  of  the  .Albany  Times-Union.  now 
he  would  not  enter  small  city  fields,  there  owned  by  former  Gov.  Martin  H.  Glynn. 


addle  it  is  considered  probable  that  the 
convention  of  the  International  Tyiio- 
graphical  Union,  now  in  session  at  the 
Hotel  .Ambassador  here,  will  sustain  the 
apiK*al  of  Syracuse  Union  Xo.  55  from 


have  lieen  persistent  repcirts  this  week  This  rumor  was  given  out  several  weeks  decision  of  the  Executive  Council  on 
that  he  has  been  endeavoring  to  purchase  ago  by  William  J.  Connors,  proprietor  j^e  question  of  the  arbitrabilitv  of  the  re- 
the  Hinghamton  Sun  from  Congressman  of  the  Buffalo  Courier  &  Enquirer,  but  production  of  foreign  advertising 


William  Hill,  or  failing  in  that,  that  he 
would  establish  a  new  daily  in  that  city. 
.Albany  is  also  mentioned  as  included  in 
Mr.  Hearsl’s  plans. 

The  Rochester  Journal  apjieared  Mon¬ 
day,  with  a  16-page  edition.  Its  make-up 
follows  the  general  line  of  the  Xew  A’ork 


was  denied  both  by  Mr.  Hearst’s  repre¬ 
sentatives  and  by  Mr.  Glynn. 

Editor  .\xd  Pi  bi.isher  received  Thurs¬ 
day  the  following  telegraphic  message 
from  Mr.  Glynn:  “There  is  no  founda¬ 
tion  to  the  persistent  rumors  that  1 
have  sold  the  Times-Union.  The  stock. 


“NOT  FOR  SALE."  SAYS  HANNA 


Evening  Journal  and  it  carries  the  usual  bonds  and  real  estate  are  held  absolutely 
Hearst  features.  The  pages  are  eight  and  solely  by  myself  and  memliers  of  my 
columns  wide,  with  12-em  columns.  In  family  and  staff.” 

addition  to  city,  vicinity,  telegraph  and  - - 

s|)orting  news,  the  paper  carried  a  full 
page  of  cartiKins,  two  pages  of  Xew  A'ork 
Journal  features  and  the  editorials  on 
the  last  page,  in  accordance  with  the 
Hearst  custom.  In  addition  to  a  double- 
Ijage  advertisement  of  the  Cosmoixditan 
Magazine  and  considerable  advertising  of 


Hearst  Purchase  of  Cleveland  News- 
Leader  Denied 

Reports  that  William  R.  Hearst  had  the  six;cial  standing  committee  of  the 


The  matter  is  now  in  the  hands  of  the 
-Appeals  Committee  and  it  is  expected 
that  a  report  will  be  made  on  the  floor 
of  the  convention  either  tomorrow  morn¬ 
ing  or  afternoon.  Xothing  could  he 
learned  this  evening  on  the  nature  of  the 
report  to  be  made  by  the  committee,  but 
if  it  is  unfavorable  to  the  Syracu.se  union 
and  sustains  the  Executive  Council,  it  is 
belicvbd  that  the  conservatives  in  the  con¬ 
vention  will  muster  sufficient  strength  to 
carry  it  over  the  report  of  the  committee. 

The  convention’s  action  in  the  Syra¬ 
cuse  matter  will  have  no  weight  in  the 
settlement  of  the  dispute,  however,  ac¬ 
cording  to  H.  X.  Kellogg,  chairman  of 


♦he  new  nam-r  alxiiit  A)  columns  of  other  purchased  or  was  endeavoring  to  pur-  American  .Xewspaper  Publishers  .Asso 
;dv  rffsiS^was  cLrri^^^  'l'--  the  Cleveland ,  Xews  an^l  Sunday  ciat  on.  who  holds  that  the  entire  pro 

.  .  .  ,  ,  .  .  ceeding  is  under  the  International  .Ar- 


tion.  which  is  stated  to  have  had  a  cir-  Xews-Leader  were  denied  thi.s  week  by  j.  .  r  t  *  i  .u  .  .u 

culation  of  about  30  000  Hanna.  Jr.,  vice-president  of  the  bitration  Contract  and^  that  no  other 

The  daily  is  iK-ing 'produced  under  the  Cleveland  company.  Mr.  Hanna  told 

direct  supervision  of  E.  C.  Rogers,  for-  Eiiiti.r  &  Pi'BI.Isher  there  is  no  truth 
merlv  business  manager  of  the  Washing-  the  rumor  of  Hearst  s  purchase  of  the 
ton  Times.  Mr.  Rogers  is  listed  as  pub-  News-Uader.  In  tact  there  have  jK-en 


body  or  court  than  the  International 
Board  of  .Arbitration  has  jurisdiction  or 
the  right  to  rule  on  it. 

Mr.  Kellogg  outlined  the  jiosition  of 


lisher,  with  Shirley  Olvmpius  as  general  n<'  negotiations.  The  Cleveland  Xews  t^be  special  standing  committee  m  a 
manager.  Harry  Gray',  formerly  of  the  and  Sunday  News-Leader  are  not  in  the 
Xew  Vork  American,  is  managing  editor,  market.’  . 

and  Lawrence  I).  Gehrijj,  formerly  of  the  l>e!ieved  that  the  rejKirt  gained 

Rochester  Post-Express,  is  advertising  currency  following  a  recent  visit  to 


The  average  Sundav  circulation  of  the  tnces  in  his  column  in  the  Hearst  news- 
Rochester  Sundav  American,  which  start-  papers  and  others  to  the  character  ot 
ed  June  24.  is  g'iven  as  over  45.006,  and  Cleveland  office  buildings  and  their  archi- 
the  paper  claims  an  average  local  display  lecture, 
advertising  in  excess  of  other  Rochester 


bulletin  to  members  dated  Sept.  9,  as 
follows : 

“Immediately  after  the  ruling  of  the 
International  Board  of  .Arbitration  at 
Cleveland  by  .Arthur  Brisbane  and  refer-  its  meeting  in  June.  1922.  in  the  matter 


Sunday  papers.  To  date  the  average  ad¬ 
vertising  carried  by  the  .Sunday  .Ameri¬ 
can  figures  over  160  columns,  according 
to  its  officials. 

The  Rochester  paper  has  an  editorial 
staff  reputed  to  cost  in  excess  of  $2,000 
weekly.  It  is  headed  by  Morris  .Adams, 
as  city  editor.  He  was  formerly  man¬ 
aging  editor  of  the  Rochester  Democrat 
&•  Chronicle.  The  staff  includes  C.  Ray 
Remington,  sports  editor,  formerly  at 
the  same  desk  for  the  Rochester  Herald ; 
M  iss  Ruth  Chamlierlain.  Raymond  C. 
Ghent  and  William  Costello,  formerly  of 
the  Democrat  &  Chronicle:  Willis  Broad- 
brooke,  formerly  of  the  Rochester  Pic¬ 
ture  Play  News,  and  others. 


HEARST  PAPERS  ON  12-EM  BASIS 


Using  70-Inch  Instead  of  72-Inch 
Paper,  at  Saving  of  3  Per  Cent 

AH  Hearst  newsiiapers  are  now  using 
an  eight-column  page.  12  ems  to  the 
column,  and  have  reduced  their  news¬ 
print  rolls  from  a  72-inch  to  a  70-inch 
basis.  Column  widths  have  lieen  reduced 
half  an  em  and  margins  have  liee-n  re¬ 
duced  very  slightly  from  their  former 
widths  of  one  inch  in  the  center  crotch 
and  five-eighths  of  an  inch  on  the  side. 


)f  a  decision  by  the  chairman  of  the 
special  standing  committee  and  the 
liresident  of  the  1.  T.  U.  concerning  the 
arbitrability  of  a  demand  for  the  reset¬ 
ting  of  foreign  matter,  that  the  local 
jiarties  proceed  at  once  to  local  arbiira-. 
tion.  as  provided  in  the  arbitration  con¬ 
tract.  the  publishers  requesited  the  union 
to  join  them  in  such  procedure. 

“The  union  notified  the  publishers  it 
would  not  comply,  and  that  it  would  ap¬ 
peal  its  case  jo  the  convention  of  the 
1.  T.  U.  The  publishers  immediately 
sent  a  protest  to  the  chairman  of  the 
spe-cial  standing  committee  whei  in  tutu 
submitted  it  to  the  president  of  the  I.  T. 
U.  The  president  forwarded  a  copy  oi 
the  publishers’  appeal  to  the  uivioii.  Dur¬ 
ing  the.  early  part  of  the  proceedings  the 
union,  after  presenting  its  first  counter¬ 
proposal  to  the  publishers’  proposition. 


“It  is  quite  evident  that  the  union’s 
purpose  throughout  this  whole  matter  is 
to  delay  proceedings  as  long  as  possible. 
In  any  event,  whatever  decision  is  made 
by  the  conveiition  of  the  I.  T.  U.  will 
have  no  bearing  on  the  matter,  so  far  a.s 
the  publishers  are  concerned,  because  the 
executive  council  of  the  I.  T.  U.  and  the 
1.  T.  U.  convention  have  no  jurisdiction 
whatever  in  the  case. 

“The  joint  letters  outlining  subjects 
that  are  arbitrable  in  the  propositions 
of  the  publishers  and  the  union  were 
written  by  the  chairman  of  the  special 
standing  committee  and  the  president  of 
the  I.  T.  L’.  under  authority  vested  in 
them  by  the  arbitration  agreement.  The 
International  Board  ruled  at  its  June, 
1922,  meeting  that  the  local  parties  must 
proceed  to  arbitration ;  the  entire  pro¬ 
ceeding  is  under  the  International  .Ar¬ 
bitration  Contract,  hence  no  other  body 
or  court  has  jurisdiction  or  the  right 
to  rule  on  the  matter.” 

James  M.  Lynch,  a  former  president  of 
,the  International  and  a  member  of  the 
Syracuse  union,  is  directing  the  fight 
against  the  decision  of  the  executive  coun¬ 
cil  and  the  subject  has  received  much 
attention  from  the  delegates  outside  of 
the  convention  itself.  President  John 
McFarland  is  expected  to  take  charge  of 
the  progressive  forces. 

In  the  first  test  of  strength^  which  <k- 
curred  over  the  appointment  of  the  ap¬ 
peals  committee,  the  conservatives  won 
by  a  large  majority.  In  other  matters 
when  conservatives  and  progressives  dif¬ 
fer  the  former  had  continued  to  keep  the 
same  lead. 

It  is  the  contention  of  the  Syracuse 
union  that  the  question  is  not  arbitrable, 
but  is  covered  by  international  law  and 
that  the  executive  council  in  referring 
it  to  the  International  .Arbitration  Board 
was  acting  without  warrant.  With  a 
representative  of  the  .American  Xewspa¬ 
per  Publishers’  .Association  on  the  .Arbitra¬ 
tion  Board,  they  alleged  that  the  action  of 
the  executive  council  was  “playing  into 
the  hands"  of  the  employers. 

President  McFarland,  on  the  other 
hand,  whose  decision  in  the  case  was 
later  upheld  by  the  .Arbitration  Board, 
claims  that  the  point  at  issue  was  arbi¬ 
trable  and  to  .send  it  from  the  executive 
council  to  the  .Arbitration  Board  was  the 
proper  step  for  which  there  have  Ik-cii 
many  precedents. 

This  question  is  the  only  matter  to 
come  iK'fore  the  convention  to  the  present 
time  in  which  relations  with  the  .A. 

P.  .A.  have  been  mentioned. 


The  new  size,  which  was  instituted  on 

the  Hearst  Pacific  Coast  newspapers  six'  desired  the-  publishers  to  consider  a  .sec 
In  a  special  article  in  the  Wednesday  months  ago.  permits  a  paper  saving  esti-'  oixl  counter-proposal,  which  the  piiblish- 
edition  of  the  Rochester  Journal,  a  num-  mated  at  3  per  cent.  The  Xew  York,  ers  refused  to  do. 

!)cr  of  officials  of  the  Rochester  Chamber  jiapers,  which  use  somewhat  less  than  “.About_  .August  13,  President  MePar- 
of  Commerce  and  other  organizations  ex-  half  of  the  annual  Hearst  consumption  land  received  a  communication  from  the 

of  200,(XKt  tons  of  newsprint,  were  the 
last  to  change  their  make-up.  The 
money  saving  possible  under  the  new 
size  is  theoretically  almut  $400,000.  less 
exjieiise  of  altering  chases  and  presses 
to  accommnd.ate  the  new  pages. 

The  chief  difficulty,  it  is  stated,  has 
been  to  induce  the  paper  mills  to  change 
their  machines  to  the  70-inch  sizes,  due 
to  lack  of  market  for  the  extra  trim. 


pressed  their  approval  of  the  Journa’. 
Up  to  Wednesday  each  edition  contained 
16  pages. 

The  Rochester  Sunday  .American  and 
I'.vening  Journal  will  l>e  renresented  in 
the  foreign  advertising  field  bv  Payne. 
Burns  &  Smith.  Inc.,  in  the  East  and  the 
fi.  Logan  Payne  Company  in  the  West. 

The  record  set  for  installing  a  news¬ 
paper  plant  when  the  Rochester  .Sunday 
.American  was  started  will  be  broken  in 
the  Syracuse  preparations,  it  is  iK'lieved. 
Worlmen  started  .Sentember  P  to  jire- 
pare  the  two-storv  brick  building  pur¬ 
chased  from  the  Firestone  Tire  Coniffnnv 
for  ?! 25.000  cash  last  Saturday.  The 
l<res.-beds  were  laid  MfUiday  and  the 
nress  is  now  on  the  wav  to  .Syracuse. 
Five  carltiads  of  machinery  have  been 
unloaded  and  it  is  lielieved  that  the  p'atit 
will  be  in  oix  rating  condition  iti  time  for 
the  first  issue  on  SentemtH-r  27.  the  dav 
before  the  Democratic  State  convention 
opens  in  that  city.  This  is  pointed  out 


Roto  for  Democrat  &  Chronicle 

The  RiKhester  Democrat  &  Chronicle 
has  added  an  ciglit-jiage  rotogravure  sec¬ 
tion  to  its  Sundav  edition. 


Times-Union  Starts  Sport  Extra 

The  Rwhester  Tinies-Uni'sii  has  start¬ 
ed  a  six  o’clock  evening  sporting  edition 
consisting  of  a  green  cover  extra  for  th"  dition  precedent  to  recognition  of  the 


union  in  which  the  organization  stated 
that  it  maintains  its  right  to  have  con¬ 
sideration  of  its  so-called  ’counter-pro¬ 
posal’  given  by  the  publishers  and  that 
‘this  is  what  should  Ik-  done,  for  our 
proposition  contains  all  the  elements  of 
a  mutual  agreement,  or  its  acceptance 
or  its  rejection.’ 

“The  chairman  of  the  special  stand¬ 
ing  committee  was  advised  of  this  bv  the 
president  of  the  1.  T.  I’,  and  the  chair¬ 
man  wrote  the  publishers  suggesting 
that  they  write  the  union  and  say  that 
if  the  organization  would  give  its  writ¬ 
ten  assurance  that  it  would  arbitrate,  if 
the  publishers  gave  consideration  to  the 
union’s  second  ’counter-proiKisar  and  re¬ 
jected  it,  the  publishers  "  oiild  Ik-  willing 
to  proceed  along  those  lines.  The  union. 
bowev<-r.  refused  to  give  any  assurance 
to  arbitrate  and  stated  the  ‘publishi-rs 
are  w-ithont  justification  in  asking  a  con- 


usual  financial  edition.  It  co-itains  all  union’s  right  to  an  answer.’ 


MONTREAL  PRINTERS  MAY  STRIKE 

Gazette  and  Herald  Face  Walkout — 

Peace  Possible  on  Star  and  Presse 

(B.v  Telegraph  to  Kditor  &  PesLisMF.R) 

Monthe.sl,  Sept.  14. —  In  all  proliability 
the  tyiMigraphical  ■  staffs  of  the  Gazette 
and  Herald  will  Ik-  on  strike  tomorrow. 
The  Star  and  I-a  Presse  are  in  negotia¬ 
tion  now  and  a  breach  may  be  avoided. 
J.  F.  Brady  of  Vancouver,  1.  T.  U.  rep¬ 
resentative.  arrived  here  today  and  con¬ 
sulted  with  local  union  regarding  negotia¬ 
tion  with  the  newspaiiers.  The  men 
want  $42  for  a  week  of  46  hours.  Some 
pafK-rs  are  believed  to  Ik-  offering  $.18. 

The  wage  question  is  not  so  important 
w-ith  the  fiazette,  the  main  point  at  issue 
tl'cre  is  the  right  of  the  firm  to  use  its 
newspajK-r  force  for  job  printing  in  time 
of  pressure. 

This  the  union  is  not  prepared  to  con¬ 
cede.  as  the  job  jirinters  are  on  strike. 

Xo  shtips  have  ceased  work  today. 

Active  work  has  been  in  progress  for 
some  time  with  the  support  of  the  I'nited 
Tyi)othet,-i'  of  .America,  training  new 
p'inters,  and  it  is  iiossible  that  in  shops 
where  a  rupture  takes  place,  an  i-ffort 
will  b<-  made  to  run  with  non-nnion 
labor. 

Memphis  Press  Scale  Renewed 

Wage  scales  are  renewed  in  a  new  con¬ 
tract  between  .Memphis  (Tenn.)  P'lb- 
lisht-rs  and  their  pressmi-n,  effective  from 
Sent.  5,  1922,  to  Sept.  4.  1923.  l-'oreiiu-n 
wi'l  receive  $X.15  per  night;  pressn-'ii- 
i"-cl'arge  .'17  25  ■  jour"e’-m--n 
prentices  $3.95  to  $5.25.  Forty-e::ib; 
hours  constitute  the  working  week 
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NO  GREEN  OLIVES  REMAIN  IN  SPAIN 
AFTER  U.  S.  NEWSPAPER  CAMPAIGN 


The  green  olive  growers  aiul.imiwrters  in  the  Unitl-d  States  was  3.337,954  galr 
b»>th  rather  pride  themselves  on  the  fact  Ions.  These  ttgurcs  looked  large  add  yet 
that,  although  a  hue  and  cry  was  raised  the  per  capita  consumption  amounted  to 
over  poisoning  from  olives  several  years  hut  12  olives  per  day,  or  one  a  month. 


Importers  Ctnoperated  in  Purchase  of  Newspaper  and  Magazine  ofZuled 

Space,  Filled  It  With  Tempting,  Appetizing  Copy,  and  Spanish  green  olives  known. 

Seville  Sold  New  Crop  and  Hold-Overs  ‘  have  been  imtxirted  into 

the  L  lilted  States  for  SO  years.  Stuffed 

By  HAMMOND  EDWARD  FRANKLIN  Vliyf''’ 

IS93,  Because  ot  its  saltiness,  the  green 

Kditorial  Note.— T/iii  ts  thv  o*  a  scrips  of  arlicUs  b\  Mr.  Frankin  oh  iintortant  .Atvr  hpon  fniinrl  tn  hliMif!  well  with 

thascs  of  creating  sah^  through  ncxcsfafcr  atUertising,  based  on  itudtes  of  mcihodi  and  resets  V  ^  '  t  • 

tf  current  successful  local  sectional  and  national  users  of  nexospaper  Header^  cf  liacotl,  tomatDCS.  eggs.  Cheese.  pecailS  aiul 

Kditor  PrBLisiiFii  jv'io  know  the  fai  ls  V/iiik'  noteworthy  efforts  ore  invited  to  send  t'  r,n  tv  lettuce.  All  olivc  cluh  sandwich  has  come 
Mr.  Franklui,  eare  of  Kd!Toii  &  PeBitsiiER.  Suggestions  and  are  iiivited.  'I '-e  nesrl  inrrt>a<iiu7  votno'  Formi-rlv  olive< 

article  of  the  series  n-iil  appear  in  an  ea'Iy  issee.  I.eok  for  it.  •. 

were  used  principally  in  occasional  sand- 

'T'HIS  year  Spanish  green  olives  were  higher  than  pork  tenderloin,  lean  ribs  of  wiches  ami  salads  and  as  an  appetizer  at 

advprti«»>fl  for  tVip  first  tirrn>  Kv  thp  twrf  oaom  or  rrpam  eoiirsp  dinners.  Thev  now  are  made  the 


advertised  for  the  first  time  by  the  beef,  eggs  or  cream. 


association  known  as  the  .American  Im¬ 
porters  of  Spanish  Green  Olives.  Xews- 
papers  were  depended  uiKin  almost  en¬ 
tirely  to  carry  the  responsibility  for  the 
success  or  failure  of  the  co-operative 
effort. 

This  dispatch  from  Xew  York  tells 
what  happened  as  to  sales : 

“Spanish  olive  prices  have  been  again 
advanced  all  along  the  line  and  stocks  are 
hard  to  obtain.  The  steamship  “Ortega” 
has  arrived  with  a  fair  cargo,  hut  it  is 
understood  that  practically  all  have  been 
sold  ‘to  arrive.’ 

“Stocks  in  Seville  are  practically  de¬ 
pleted.  the  1921-1922  crop  of  1.530.(K)0 
metric  tons  having  been  moved  in  addition 
to  the  carry-over  of  1920-1921  crop  goixls. 
In  the  local  market  it  is  not  so  much  a 
(|uestion  of  price  as  it  is  of  obtaining  the 
g(K)ds,  so  great  is  the  scarcity.” 

This  statement,  made  after  careful 
study  by  the  Xew  York  Commercial, 
authority  on  market  conditions,  contains 
food  for  thought. 

•A  limited  district  arouml  Seville.  Spain, 
furnishes  Queen  olives.  Manzaiiilla  olive? 
also  grow  there  in  abundance.  In  fact, 
no  other  section  of  the  world  so  far  has 
succeeded  in  growing  green  olives  of  the 
proper  size,  texture  and  flavor  for  mar¬ 
keting  except  from  within  about  25  mile? 
of  this  Hispanic  city  of  ancient  times. 

The  delicious  flavor  of  the  Spanish 
green  olive  is  by  no  means  a  natural  one. 
When  it  is  picked,  it  is  exceedingly  hard, 
tough-skinned  and  very  bitter.  .A  favor¬ 
ite  joke  of  the  growers  is  to  "hand  a 
freshly  gathered  olive  to  a  watching 
tourist  who  happens  to  Ik-  present  and 
then  ob.serve  his  discomfiture  with  glee. 
.A  formula,  which  has  lieen  transmitted 
from  generation  to  generation,  is  use-d  to 
cure  the  o'.ives.  Then  they  are  washerl  in 
^alt  water  brine  and  permitted  to  ferment 
in  the  sun.  .After  several  weeks  of  this 
fermentation,  the  olive  has  become  a 
tender  and  cri>p  imKluct.  with  the  appe¬ 
tizing  flavor  which  is  familiar. 

.Apart  from  having  a  flavor  which  de¬ 
served  to  make  the  olive  more  populai 
than  it  was.  it  was  fouiKl  that  the  fruit 
has  an  imixirtant  food  value.  The  De- 


This  is  due  to  the  fact  that  the  curing  basis  of  a  number  of  sauces,  dressings,  sa- 
and  .storing  in  brine  .stores  in  the  green  vories,  more  salads  and  many  of  the  most 

Mm-ita  deJin  anytlun^  kd^ 


funk  of^reen  Ulives 
and  iiou  crave  them 
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AMERICAN  IMrORTERS 
H  SpMtA  CfM*  Oli«** 

Spanish 

GREEN  OLIVES 


You  will  always  find  this  finest  of 
appetizers  packed  in  the  finest  of 
containers — glass.  For  glass  is  the 
cleanest,  most  attractive  and  most  san¬ 
itary  of  containers — the  most  satisfac¬ 
tory  in  which  to  pack  Spanish  Green 
Olives. 

In  these  delightfully  transparent 
bottles,  the  salty,  tangy  fruit  stands 
out  to  delight  your  eye,  and  later  to 
pacify  your  taste.  CHioose  either  the 
plain  olives  or  those  that  are  stuffed 
with  delicious  Spanish  sweet  peppers. 
Both  are  equally  delicious. 

Plain  or  stuffed,  they  are  Spanish 
Green  Olives.  Or,  as  they  are  more 
generally  known,  Spanish  Queen 
Olives.  For  every  queen  olive  is  a 
green  olive. 

Spanish  Green  Olives  are  good  for 
you.  The  olive  oil  in  them  is  healthful 
and  nourishing.  Children  may  eat  all 
they  want. 

Spanish  Green  Olives  make  won¬ 
derful  salads  and  sandwiches.  Use 
them  as  garnishes,  too.  Or  serve  them 
by  themselves.  Either  the  plain  or 
stuffed  Spanish  Green  Olives  would 
be  a  welcome  delicacy  at  dinner  to¬ 
night.  Buy  a  bottle  or  two  today. 

AMERICAN  IMPORTERS 
of  Spanish  Green  Olives 
200  Fifth  Avenue,  New  York  City 

^jpanish 

GREEN 

OLIVES 


haltif.  timijij  (ill 
(ill  their  own 

^AtETHIV;  makn 
•rt  hiMgrY  lor  A*  mky.  lantY  Aavor 
>  Ml  w*nl  M  hu  sM*  iW  fcrm.  incM> 
fruM  — I*  raMV  (Kt  kryn  «ltli«ta  Am 
tree*  Move*  knnfl  M  v*«r  laMc.  \n4 
>*w  fum  Iwhc  I*  have  Monc. 

>Mi  can  cM  one  alter  awntlwf  —anil 
llicy  an  ^  For  Ac  <4i\c  ml 
Ml  ppmt*  vbvea  m  whole  tame  and  health- 


part  al  A*  Mena. 

In  enlada  aad  oandwichaa  -  aa  dar- 
iwahca  ar  hv  AcnMaKc*.  «reen  oltvee 
are  ladividual  and  deli^M  in  flavor 
heeft  iheM  an  your  laWc  Buy  a  hank 


Appetite  advert.'s!n(  in  the  newspapers  sold  out  the  hcld-over  from  It  st  year  and  this  scs- 
sen's  Sprn'sh  gre^n  dive  ctep,  too. 


olive  a  liberal  amount  of  olive  oil.  This 
oil,  with  cottonseefl  oil  and  refined  lard, 
heads  the  list  of  common  foinls  in  calorie 
value  jK-r  pound. 

The  Queen  and  Manzatiilla  olives  l>otli 
are  transiHirteil  to  this  countr.v,  where 


delicate  and  delicious  hors  d’tK-nvres. 

"1  be  assiK'iation  known  as  the  .Ameri-  li.althfid.  .\nd  there  is  no  better  appe- 
can  Impttrters  of^  Spanish  Green  (flives  tizer  for  indifferent  apiH-tiles.  .At  Amer- 

_is  not  a  new  one."  an  executive  of  X.  W  .  ica’s  most  famous  dinner?  green  olives 

.\.ver  &  Son.  I’hiladelithia.  the  agenc.v  iii  arc  a  part  tif  the  menu, 
charge  of  the  account,  ixjinted  out  when  ■In  salads  and  sanilwiehes-  a-  garnishes 
:1  to  give  the  essential  facts  iH-hind  ,,r  hy  themselves,  green  o'ive'  are  intfi- 

resiilts  from  this  co-operative  a<l-  vidnal  and  delightful  in  flavor.  Keep 

sing  effort  for  Kdit.ik  I’i'BI.isiikr  them  on  vour  table.  Muv  a  Imttle  or  two 


Spcinish  I 

GREMOLIVES 


Wouldn't  this  make  you  hungry  for  olive* 7 
It  did  thousands  ol  women  reached  by  the 
newspapers. 

The  association  desired  to  increase  the 
consumption  of  olives  generally  as  well 
as  educate  the  .\mericaii  public  to  l<M)k 
upon  green  olives  as  an  all-the-year-round 
foiKl  rather  than  a  seasonable  one  to  lx- 
eaten  only  during  the  summer." 

The  copy  was  designed,  first  of  all,  to 
tease  the  appetite.  The  nutrition  idea 
was  kept  secondary.  Xcarly  every  piece 
of  copy  showed  one  or  more  large  green 
olives  almost  "good  enough  to  eat”  in 
itself  as  printed  on  the  newspaiK-r  page. 
The  three  words.  "Spanish  GRKEN 
01,1  VKS."  were  featured  in  each  ad¬ 
vertisement. 

The  use  of  an  olive  branch  with  leaves 
on  it  ill  various  ways  in  e.ach  piece  of 
copy  of  the  series  made  the  advertising 
distinctive  aixl  in  every  case  caused  the 
eye  to  run  unconsciously  from  the  head¬ 
ing  at  the  top  to  the  olives  themselves 
and  the  name,  Spanish  Green  Olives. 

In  one  piece  of  copy,  the  heading  aims 
to  tempt  mouth-watering  this  way; 
"Think  of  green  Olives  and  you  crave 
them."  and  follows  it  up  thus : 

"Green  olives — how  they  do  tempt  your 
appetite.  You  get  a  longing  to  hite  into 
the  plump,  meaty  fruit.  ■And  then  you 
get  so  hungry  for  the  salty,  taiigy  flavor 
that  you  just  have  to  have  some  green 
olives.  They  are  the  greatest  appetizer. 
The  olive  oil  in  them  is  giHKl  for  you. 
lUiy  a  liottle  or  two  of  green  olives  to¬ 
day." 

.Another  piece  of  copy  hears  the  head¬ 
line.  ".A  salty,  tangy  flavor  all  their 
own." 

"Something  makes  you  think  of  green 
I  lives.  And  immediately  you  get  hungry 
for  the  salty,  tangy  flavor. 

"A” oil  want  to  bite  into  the  lirm.  meaty 
fruit. — to  enjoy  the  keen  delight  that 
green  olives  bring  to  your  taste.  .And 
yon  just  have  to  have  some. 

"You  can  eat  one  after  another — and 
they  are  gCH’Kl  for  you.  For  the  olive 
■  oil  ill  green  olives  i-  wholesome  and 


under  the  existing  strict  sanitary  laws,  asked  to  give  the  essential  facts  iH-hind 


they  are  liottled  hy  the  im|)orters.  It  is 
f  ,5^  customary,  however,  for  tl,e  .ALi  iz  niillas 

to  fx-  stuffed  ill  Spain.  .A  bit  of  pimieiito 
usually  is  u.siil  to  I'dl  the  space  formerly 
occupied  by  the  pit.  The  contrast  of  the 

. .'ll:,,"  t  'ir  "'i":  v*  t''' 

newspaper  advertisin,  lor  the  greatest  good  UllUSUally  eye-COllipelllllg  Wlixlow  dlS- 
all.  play  for  many  gnx'crs. 

Capers,  pickled  celery,  pieces  of  Queen 
partment  of  .Agriculture  announces  that  olives,  anchovies  and  sometimes  a  mince 


:  -id  results  from  this  co-operative  a<l- 
vertisiiig  etTorl  for  Kdit.ik  vS;  I’cri  isiikr 


"In  1914  several  of  the  most  tiHlav.” 


partment  of  .Agriculture  announces  that 
Spanish  green  olives  yield  975  calories 


prominent  importers  crgaiii/ed  it  for  the 
purixise  of  Ix-ttering  shipping  coii  litions 
from  Si>ain.  standardiziiu  containers  aii<l 
improving  traiisiiort.itioii  facilities  of 
lM)ttle<l  green  olives  in  this  country.  .Ad¬ 
vertising  was  thought  of  for  several 


People  arc  urged  to  eat  .ill  they  want 
and  <lo  it  often  in  another  .idvertisenient. 
headed.  "Aon  crave  that  'a’ty,  tangy 
llavor." 

Another  piece  of  cop>  showed  the  lx)t- 
tle  of  .S])anish  Queen  Oliies  put  out  by 


to  the  pounil,  more  than  twice  that  credit-  stuffing  sometimes,  but  pimiento  alone  is 
ed  to  potat<x-s  or  whole  milk,  and  much  the  main  stuffing  used. 


f  several  delicacies  are  m.ide  use  of  for  campaign  was  tinally  put  on. 

luffing  sometimes,  but  pimiento  alone  is  "Before  the  campaign  started,  the  an- 

he  main  stuffing  u.sed.  nual  consumption  of  Siwnish  green  olives 


years,  but  it  was  not  until  1922  that  a  the  association  niembtrs  a;id  contained 
campaign  was  tinally  put  on.  the  head.  "Xever  packed  in  anything  but 

"Before  the  campaign  started,  the  an-  gl.iss,"  tbits  counteracting  any  tciulency 


( Continued  on  ['ll,.. 
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BREAKING  THROUGH  TO  THE  HUMAN 
SELF  IN  THE  PERSONAL  INTERVIEW 

Marcosson,  Prince  of  Interviewers,  Before  Sailing  for  Germany 
Gives  His  Golden  Rules  for  Securing  Material  on 
Which  to  Build  Page-1  Stories 

By  HAROU>  BUTCHER 


“Have  you  any  golden  rules  for  inter-  when  he  goes  to  interview  a  public 
views?”  character.  Nothing  is  so  important  as 

"Now  that’s  a  question  in  wh'ch  I  am  character.” 
very  much  interested.  First,  find  out  all  He  was  right  to  include  patience  and 
you  can  about  your  man.  Get  to  know  resource.  During  the  Great  War  when 
his  work,  his  interests,  his  hobbies.  Let  he  was  constantly  travelling  between 
him  talk  on  his  favorite  subject  and  play  America  and  Europe,  when  he  inter- 
the  game  squarely  with  him.  Never  be-  viewed  men  on  land  and  sea  and  in  the 
tray  a  confidence  even  if  it  means  success,  air,  when  he  knew  what  a  fierce  storm 
That  kind  of  success  is  never  permanent,  at  sea  can  mean,  when  he  went  in  peril 
“Don’t  take  notes.  That  is  where  you  of  his  life  from  submarines,  when  he 
English  reporters  make  a  mistake.  Tak-  had  to  break  down  the  barriers  of  si- 


have  interviewed  celebrities  all  I  am  illiterate — that  is  to  say  1  had  no  ing  notes  interrupts  the  smooth  flow  of  lence  surrounding  generals  and  poli- 

over  the  world.  I  have  just  public  school  education  such  as  you  a  man’s  conversation.  He  is  never  so  ticians,  he  needed  patience  and  resource 


cleaned  up  Japan  and  China,  and  there  would  have  in  England.  All  that  I  know 
is  nothing  more  to  do.”  I  had  to  acquire  myself  by  practical 


fn-e  and  easy  when  he  sees  a  notebook  — and  courage — for  even  his  great  ally 
in  front  of  him.  You  can  remember  and  friend  Lord  Northcliffe  could  do 


Whereat  Isaac  h'rederick  Marcosson,  experience,  whic 
I’rince  of  Interviewers,  sighed  for  more  tion  that  counts, 
worlds  to  conquer  when  he  himself  was  Perhaps  he  wa 


I  had  to  acquire  myself  by  practical  in  front  of  him.  You  can  remember  and  friend  Lord  Northcliffe  could  do 

experience,  which  is  the  kind  of  educa-  what  he  says  without  notes  by  picturing  little  more  than  secure  valuable  intro- 

tion  that  counts.”  his  actions  at  the  time,  and  when  you  ductions  for  him. 

Perhaps  he  was  thinking  of  those  early  recall  these  afterwards  you  will  recall  He  had  half-a-dozen  appointments 


interviewed  Saturday  morning  at  his  days  as  a  cub  reporter  on  the  Louisville  also  his  words.” 


apartment,  18  West  25th  street,  three  Times,  of  the  rough  and  tumble,  the  “How  do  you  manage  to  discover 
hours  before  he  sailed  by  the  White  poignant  pathos,  the  human  tragedies,  secrets  and  awkward  truths?”  1  inquired. 
Star  liner  Olympic,  for  Germany  to  in-  revealed  by  his  run  of  the  police  stations,  “Hv  being  honest  and 
vestigate  conditions.  He  has  interviewed  the  hospital,  the  coroner’s  office  and  the  answered, 
kings  and  presidents,  princes  and  pre-  - 


ductions  for  him. 

He  had  half-a-dozen  appointments 
with  Lloyd  George,  for  example,  but 
they  all  had  to  be  scrapped,  and  in  the 
end  he  had  to  travel  in  the  same  train 


miers,  earls  and  generals.  Wall  Street 
magnates — even  authors  and  newspaper¬ 
men  ! — and  now  he  is  going  to  find  out 
how  Germany  is  facing  up  to  her  colossal 
post-war  task  of  upbuilding  broken 
fortunes. 

.\s  an  English  reporter — I  choose  the 
simple  word  that  Marcosson  believes 
covers  everything  in  writing — I  have 
long  been  interested  in  the  great  Ameri¬ 
can  interviewer,  and  before  calling  on  Find  out  all  you  can  about 

him  knew  him  intimately,  .so  it  seemed,  y<»“r  «»»“■ 

from  a  careful  study  of  his  “Adventures  ^  Got  to 

,  .  terest  and  his  hobbies, 

m  Interviewing.  Let  him  talk  on  his  favorite 

When  I  pressed  the  button  of  the  and  play  the  came  fairly 

electric  bell  by  his  apartment  door  the  t.;„. 

only  respfinse,  for  a  few  moments,  was  Never  betray  a  confidence, 

the  continued  clicking  of  a  typewriter  even  if  it  means  success.  That 

within.  I  rang  again  and  then  Marcos-  kind  of  success  is  never  perma- 

son  himself  appeared  and  with  easy  nent. 

—  Isaac  Morrosson 

courtesy  greeted  me. 

He  looked  just  like  the  well-known 
picture  in  which  he  stands  by  the  side 
of  the  late  Lord  Northcliffe,  but 

physically  he  was  smaller  than  I  ex¬ 
pected.  I  observed,  however,  that  he 
was  stocky,  vigorous  and  intensely  ener¬ 
getic— as  he  ought  to  be,  for  he  is  in  his 
prime— 15  this  week,  on  Wednesday,  the 
13th.  He  was  the  emlxidiment  of  alert¬ 
ness.  but  his  keen  eyes  were  almost  |_ _ 

hidden  behind  heavily  horn-rimmed  spec¬ 
tacles.  He  gave  the  impression  of  doing  morgue.  He  had  six  weeks  of  that,  for 


“Hv  being  honest  and  frank,”  he  as  the  Premier  from  London  to  Bristol 
iswered.  and  interview  him  on  the  way  back. 

_ _  .Sir  J.  M.  Barrie,  the  creator  of  Peter 


Pan,  was  another  hard  nut  to  crack, 
because  his  shyness  made  him  flee  from 
an  interview.  But  he  fell  to  Marcosson’s 
persistence,  and  the  reason  was  because 
Marcosson  applied  another  of  the  prin¬ 
ciples  he  finds  so  useful — the  same  as 
he  employed  on  Stinnes.  He  finds  that 
after  a  long  period  of  persistent  seeking 
the  thing  to  do  is  to  force  the  issue  in 
dramatic  fashion.  Thus  on  the  eve  of 
his  departure  from  England  he  tele¬ 
graphed  to  Barrie  that  he  MUST  see 
him  before  he  left  the  country,  and  that 
wherever  he  was  he  would  go  to  him. 
Barrie  could  easily  have  said,  “How 
unfortunate  Then  we  shall  never  meet!” 
Instead,  he  went  to  Marcosson — and 
they  became  firm  friends. 

.Vnother  question  I  put  to  the  Prince 
of  Interviewers  was:  “If  you  had  to 
survey  and  epitomise  the  work  of  a  city 
in  a  week  how  would  you  set  about  it?” 

“I  would  .see  the  average  people,”  he 
said.  “They  are  the  sum  of  the  world. 
-Most  prominent  people  are  the  most  un¬ 
informed  people  in  the  world.  You  get 
to  know  the  life  of  a  city  by  mingling 
with  the  ordinary  people  whose  work 
and  enterprise  are  running  it.” 

.'\s  I  was  leaving  he  handed  out  an- 
other  piece  of  advice  to  interview'ers. 
“Remember,”  he  stated,  “that  when  a 
"True,”  I  admitted,  “but  many  a  time  busy  man  gives  you  fifteen  minutes  he 


everything  by  a  system,  and  of  finding  ()  dollars  0  cents  per  week,  and  such  a  man  realizes  that  he  would  not  like  means  fifteen  minutes.  If  you  go  beyond 
time  to  do  many  things  a  less  occupied  was  the  state  of  the  family  exchequer  to  see  published  all  that  he  has  said,  and  that  you  will  be  encroaching  on  his  time 


man  would  say  could  not  be  done. 


that  when  he  threw  up  a  safe  job  at  asks  the  interviewer  to  leave  it  out.” 


“You  have  caught  me  when  I’m  very  five  dollars  a  week  in  exchange  for  this  Marcosson  was  ready  for  that  objec- 
isy,”  he  said,  as  he  glanced  at  the  apprenticeship  to  journalism  it  was  a  tion. 


and  will  make  your. self  unpopular. 
God-bye  and  good  luck!” 

And  I  left  him  to  his  typewriter,  his 


serviceable  typewriter  at  which  his  sec-  serious  step  that  had  to  be  taken  with  “The  more  important  a  statement  the  articles,  his  pictures  of  celebrities,  his 
retary  was  finishing  some  articles  and  a  full  consciousness  of  the  risks  in-  more  casual  the  interviewer  must  be-  pipe  and  his  sighing  for  more  worlds  to 

letters  for  him.  “I  have  to  go  to  Ger-  volved !  However,  at  the  end  of  his  six  come,  ’  he  declared.  “He  must  not  show  conquer.  What  will  he  do  if  he  only 

many  this  afternoon.  What  can  I  do  weeks  he  emerged  a  fully-fledged  reporter  any  excitement;  Jie  must  not  get  up  lives  to  repeat  himself? 

for  you?”  and  has  never  looked  back  since.  suddenly  and  go  away  otherwise  his  man  It  is  high  time  that  someone  dis- 


for  you?” 

Now  those  words,  “What  can  I  do 


and  has  never  looked  back  since. 


suddenly  and  go  away  otherwise  his  man 


The  walls  of  Marcosson’s  study  are  is  sure  to  ask  not  to  be  quoted.  He  must  covered  that  the  moon  or  Mars  is  in¬ 


fer  you?”  are  a  lead.  Marcosson,  the  covered  with  pictures  of  the  people  he  learn  that  interviewing  is  an  art,  and  habited,  and  that  Isaac  Marcosson  is 

interviewer,  knows  exactly  what  to  do  has  interviewed.  Lloyd  George,  North-  that  at  the  root  of  it  is  human  nature,  included  in  the  first  expedition  on  a 

when  some  ruler,  boss  or  statesman  asks  cliffe,  Clemenceau,  Cardinal  Mercier,  He  must  know  human  nature  and  so  planetary  liner  to  interview  the  Man  in 


him  that  question.  (Eie  of  his  maxims  is  WinsI 
that  the  interviewer  must  know  exactly  M.  B 
what  he  wants — no  vagpie  generalities  there, 
will  do — and  must  be  ready  to  say  im-  “H< 
mediately,  “That  is  what  I  want”  his  ej 

So  I  produced  a  list  of  questions.  “I  graph 
knew  this  would  have  to  be  a  lightning  “W 


cliffe,  Clemenceau,  Cardinal  Mercier,  He  must  know  human  nature  and  so  planetary  liner  to  interview  the  Man  in 
Winston  Qiurchill,  H.  G.  Wells  and  J.  arrange  that  by  this  knowledge  he  may  the  Moon  or  one  of  Wells’s  Martians. 

M.  Barrie — to  mention  but  a  few — are  steer  clear  of  requests  to  treat  certain _ _ 

there.  remarks  as  confidential.  Once  he  makes  upot  i\irk 

“He  was  my  great  friend,”  said  he  as  a  promise  he  must  keep  it.  GILBERT  DID  IT 

his  eyes  travelled  to  Northcliffe’s  auto-  “In  this  connection  I  always  think  of  - 

graphed  picture.  Henri  de  Blowitz,  who  was  the  Paris  Philadelphia  Correspondent  AdmiU  He 


his  eyes  travell^  to  Northcliffe’s  auto¬ 
graphed  picture. 


mterview, 

prepared.” 


I  explained,  “so  I  came  enjoyed?”  I  asked. 


“Which  interviews  have  you  most  representative  of  the  London  Times  for 


many  years.  His  advice  was  that  when 


“Those  with  Northcliffe  and  Lloyd  a  man  gives  a  correspondent  an  important 


Wrote  “Mirrors  of  Washington’’ 

Washington,  Sept.  13. — What  has 


He  smiled  knowingly,  took  the  list,  and  George,”  he  answered  without  hesitation,  piece  of  news  he  must  stay  on  and  change  ^en  an  open  secret  for  months  in  Wash- 
sat  down  with  it  at  his  desk.  His  pipe  “And  the  most  difficult?”  I  thought  the  conversation.  He  must  not  think  of  ington  newspaper  circles, — that  Clinton 
was  comfortably  settled  in  the  corner  of  he  would  say,  “The  Prince  Regent  of  leaving  till  the  talk  becomes  trivial.”  W.  Gilbert,  correspondent  for  the  Phila- 
his  mouth.  He  was  wearing  a  Palm  Japan,”  whom  he  met  only  after  the  Near  Marcosson  as  he  spoke  was  a  delphia  Evening  Public  I..edger  is  the 


Beach  jacket  over  his  shirt,  which,  de-  most  elaborate  preparations,  but  he  re-  copy  of  the  Saturday  Evening  Post,  upon 


author  of  the  “Mirrors  of  Washington,” 
has  been  announced  to  the  world  by  G. 
P.  Putnam’s  Sons.  The  announcement 
was  made  in  connection  with  Gilbert’s 


spite  his  reputation  for  startling  designs  plied.  which  he  served  as  financial  editor  from  has  been  announced  to  the  world  by  G. 

— oo  account  of  which  Lord  Northcliffe  “Hugo  Stinnes,  the  German  industrial  1907  till  1910.  This  was  after  his  four  P.  Piitnam’.s  Sons.  The  announcement 
dubbed  him,  “The  Shirt  King” — was  of  magnate,  who  had  never  been  inter-'  years  under  Walter  H.  Page  (who  be-  was  made  in  connection  with  Gilbert’s 

a  <)llite  ordinary  blue.  I  asked  him  dur-  viewed  and  has  never  been  interviewed  came  American  ,\mbassador  to  Great  latest  volume, — “Behind  the  Mirrors,” 

iag  the  interview  whether  clothes  made  since.  It  took  me  six  weeks  to  get  him  Britain)  on  The  World’s  Work,  which  brought  out  anonymously  recently  as  by 

any  difference — thinking  of  Sir  Philip  and  then  I  almost  lost  him.  At  length  he  joined  in  1903  when  spending,  as  the  author  of  the  “Mirrors.” 

Gibbs,  who  says  they  must  fit  the  occa-  I  had  only  two  hours  before  catching  a  usual,  his  summer  vacation  in  New  York  For  a  short  time  after  the  publication 
sion — but  he  didn’t  think  that  what  a  train.  Hugo  Stinnes  came  round  to  my  with  the  novelist,  James  Ijine  Allen,  of  the  “Mirrors,”  Washington  cor- 
man  wore  was  worthy  of  consideration,  hotel — I  do  not  go  round  begging  for  author  of  “The  Choir  Invisible”  and  “A  re.spondents  engaged  in  free-for-all 
I  wish  I  could  express  the  exclamation  interviews  now — but  I  had  just  gone  out  Kentucky  Cardinal.”  It  was  on  The  guessing  contest,  for  it  was  apparent  at 

of  disgust  with  which  he  dismissed  the  to  get  some  flowers  for  a  friend,  and  the  World’s  Work  that  he  first  had  experi-  once  that  the  author  was  a  Washington 

notion.  clerk  did  not  tell  him  where  I  was.  ence  of  big  interviewing,  an  experience  newspaper  man,  or  one  very  close  to 

“Did  you  become  an  Interviewer  by  When  I  returned  I  found  what  had  hap-  that  led  to  the  discovery  of  those  the  newspaper  game  as  it  is  pla3red  in 

choice  or  chance?”  Marcosson  wrote  in  pened  and  thought  the  opportunity  had  qualities  which  a  first-class  interviewer  the  capital.  Through  a  process  of  elimi- 


pencil  his  answer  to  that  first  question,  gone.  I  tore  about  till  I  tracked  him  must  possess. 


“By  necessity.” 


nation  which  was  carried  on  by  pinning 


down,  and  he  left  a  meeting  and  talked  “He  must  have  character,  patience  and  down  the  anecdotes  and  incidents  related 


“Xllwing  to  my  father’s  financial  diffi-  .with*  me  for  an  hour.  The  interview  rOsourct.”  .Marcos.son  was  quite  definite  in  the  book,  Gilbert  was  soon  fixed  Upon 
cultics,”  he  went  on,  “I  had  to  get  out  was  published  far  and  wide  and  caused  almiit  tliosc  qualities,  and  he  wrote  them  and  forced  into  tacit  acknowledgement 


and  work  when  I  was  sixteen  years  old. 


must  inspire  confidence  of  the  authorship. 


Editor  &  Publisher  for  September  16,  1922 


THEY  ARE  ALL  IN  THE  DAY’S  NEWS  % 


Dr.  Sao-Ke  Alfred  See,  Chinese  Minister  to  the  United  Stntcs,  and  his  family  have  been 
at  their  summer  home  at  Wood’s  Hole  (Mass.)  for  the  last  few  months.  What  shotild  be 
more  natural  than  for  the  Minister  to  consent  to  go  down  to  New  Bedford  (Mass.)  and 
present  medals  given  by  The  Standard,  to  school  children  of  non-English  spewing 
parentage.  Miss  Minna  Littman.  Society  Editor  of  The  Standard,  went  there  to  discuss 
plans  for  the  visit  of  the  family  of  Dr.  Sze  to  the  home  of  Publisher  Benjamin  H.  Anthony. 

Naturally,  tea  was  served. 


Looks  like  a  good  time.  C.  Earl  Whippla, 
general  manager  of  the  Hagerstown  Mail  mid 
Herald,  is  msiaing  upon  the  chicken  dinner 
waiting  at  the  cluh.  Other  members  of  the 
party,  left  to  right,  are  Mias  Janette  Lyon, 
Mias  Sadie  Lowry,  Anthony  Hankey  and 
S.  Edgar  Phillips. 


Once  an  educator  it  is  pretty  hard  to  get  over 
telling  it  to  ’em  by  word  of  mouth.  As  one 
of  the  executive  ^itors  of  the  New  Yorii 
Tiaaes,  Dr.  John  H.  Finley  has  every  o|>por- 
tunity  of  telling  with  the  printed  word,  but 
look  at  him. 


ffERALD 

4  -  ~ -me-: 


There  are  a  lot  of  people  that  wonder  where 
the  "krum”  comes  from  in  Morkrum.  that 
electric  transmitter  and  recorder  of  news  that 
is  fairly  well  known  in  the  newspaper  field. 
Permit  us  to  present  Andrew  J.  Krum,  age 
>S,  and  probably  the  oldest  living  practiced 
printer.  He  was  bom  at  Utica  (N.  Y.),  tSZ7, 
last  worked  on  the  Democrat  at  Madison 
(Wis.),  and  is  still  a  resident  of  that  city. 
The  inventor  of  the  Morkrum  is  his  grandson. 


Hero  is  where  the  men  and  women  who  got  the  Herald-Mail  publications  at  Hagerstown,  Mmy- 
land.  and  members  of  thefr  faniliea  enjoy  their  week-ends  and  vacations  bass  fishing,  bathing  and 
tramping  through  those  historic  hills.  This  old  Colonial  home,  which  overlooka  the  Potonaic  and 
Chesapeake  and  Ohio  CanaL  is  one  of  the  few  individual  outdoor  newspaper  clubs  in  America. 

The  first  Newspaper  Institute  of  the  East  (below)  was  held  at  Rutgers  College  this  week  imdcr 
the  auspices  of  the  New  Jersey  Press  Association  and  was  attended  by  men  and  women  from 
every  part  of  the  State. 


Photo  by  P.  &  A. 

These  have  been  trying,  days  for  newspaper  men  on  the  White  House  run.  ’’Slightly 
better;  crisis  passed”  brought  general  relief  to  the  men  who  have  kept  cloae  vigil  since 
Mrs.  Harding  became  seriously  ill.  This  group  has  just  received  a  bulletin  from  the 
attending  physicians. 
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*  Editor  &  Publisher  for  S  e  pt  e 

NEW  YORK  USING  27  PER  CENT  MORE 
NEWSPRINT  THAN  IN  1920 


her  16,  1922 


Circulations  Greater  and  Drop  in  Advertising  Offset  by  Loose 
Newspapers — 17  Dailies  Consumed  231,429  Tons  from 
January  1  to  August  31,  This  Year 


^W’KLVK  of  the  seventeen  Greater 
New  York  daily  and  Sunday  news- 
pajK-TS  are  using  more  newsprint  now 
than  they  used  in  1920.  according  to 
Hditor  &  Piblishek’s  circulation  and 
advertising  records  covering  the  first 
eight  months  of  the  year. 

Of  these  twelve,  onh*  two  printed  more 
advertising  between  Jaliuary  1  and  .Au¬ 
gust  31  of  this  year  than  they  did  in  the 
same  months  two  years  ago.  Neither  of 
these  two  have  as  large  an  average  cir¬ 
culation  for  the  six  months  ending  .April 
1.  1922.  as  they  had  for  the  period  end¬ 
ing  April  1.  1920.  N’one  of  the  five  pa- 
,  jKTs  whose  1922  paper  consumption  is 
within  the  1920  figure  has  exceeded  the 
1920  advertising  volume  or  circulation. 

( )n  the  opposite  page  are  printed  tables 
showing  calculations,  total  pages  printed, 
aiiproximate  newsprint  tonnage  used  and 
its  value  at  market  prices  for  the  years 
when  it  was  consumed.  The  last  two 
totals  arc  estimated  for  the  January- 
-August  peri«xl,in  1922.  1921  and  1920. 

These  tables  supplement  those  on  adver¬ 
tising  volume  for  these  ])eriods  and  its 
relation  to  the  size  of  the  papers  which 
were  printed  la.st  week,  and  are  reprinted 
on  this  and  the  next  page  for  purpose  of 
convenient  comparison. 

Outstanding  totals  of  the  new  com))ila- 
tions  may  be  given  as  follows : 

WKKKD.W  riRClT..\TIO.\ 

Apf'l  1,  19J2 — 3.571.609  copies  per  day 

Aprd  1.  1922-3,154,945  copies  per  day 

April  1.  1920 — 3.334,030  copies  per  day 

This  circulation,  which  is  the  total  dis¬ 
tribution  (including  net  paid  and  unpaid), 
shows  an  increase  for  1922  over  1920  of 
7.1  per  cent  and  for  1922  over  1921  of 

13.2  per  cent. 

.‘^rS'D.W  <  IR(  r[..\TI()N' 

April  1,  1922 — 3,157,389  copies  per  issue 
April  1.  1921 — 3,240.594  copies  per  issue 
April  1,  1920 — 2,701.573  copies  i>er  issue 

Sun<lay  circulation  for  1922  shows  a 
loss  of  3.1  per  cent  from  last  year,  hut 
a  gain  of  16.1  per  cent  over  1920. 

T()T.\T.  r,\(;KS  PRlXtKI) 

Weekday  Sunday  Total 

Jan.— .\ug..  19.22 . 79.874  26.528  106.402 

Jan.— .\ug..  1921 . 70.282  22.886  93.170 

Jat).— .\ug..  1920 . 69.474  21.811  91.285 

The  total  for  1922  up  to  Septemlier  1 
is  16.2  per  cent  altovc  that  for  1920  and 

14.2  per  cent  ahead  of  the  .same  period 
last  year.  Weekday  issues  this  year  had 
14.9  per  cent  more  pages  than  in  the  same 
'months  of  1920  and’  13.6  per  cent  over 
the  tf)tal  for  the  192^-  period.  Sunday 
papers  show  a  gain  for  1922  over  1920 
of  21.6  per  cent  and  over  1921  of  15.9 
per  cent. 

KSTIM.XTF.n  NEW.SPRINT  COXSrMrTlON 
(Stated  in' Tons) 

Week<iav  Sunday  Total 

Jan.— Aug.,  1922 . 145.2.V8  .  86.191'  231.429 

Ian.— Aug..  1921 . 119.546  73.867  193.413 

Jan. -Aug..  1920 . 113.426  67.881  181,307 

Recall  that  circulation.  1922  against 

1920.  shows  an  increase  of  7.1  per  cent 
for  the  six-day  total  and  16.1  per  cent 
for  Sunday,  and  that  total  pages  for  the 
January-.August  period  increa.sed  ^4.9 
per  cent  weekdays  and  21.6  {ter  cent  Sun¬ 
days.  Then  note  what  these  increa.ses 
mean  in,  newsprint  tonnage 

Total  consumption  for  the  January- 
.August  {teriod  increased.  1922  over  1930. 
27.7  iK-r  cent,  and  over  1921,  19.6  per 
cent.  Weekday  tonnage  increased  1922 
over  1920.  2S.6  per  cent,  and  over  1921, 
21.5  per  cent.  Sunday  tonnage  increa.sed, 
1922  over  1920.  26.9  per  cent,  and  over 

1921.  16.6  iH'r  cent. 

F.STTMATKI)  TOTAI.  VAT-l'E  OF  NEWS¬ 
PRINT 

Tan.— Aug.,  1922 . $16,198,630 

Tan.— Aug..  1921 .  20,094,952 

Tan.— Aug..  1920 .  20,556,260 

Desnitc  an  increase  in  tonnage  used  of 
27.7  per  cent,  the  drop  of  newsprint 
prices  from  the  post-war  peak  has  re¬ 


duced  the  estimated  cost  of  paper  for  the 
January- August  period.  1922  against  1920, 
by  $4,357,630,  or  21.2  per  cent.  Reduc¬ 
tion  in  cost  for  1922  from  1921  for  the 
eight  months  is  $3,896,322.  or  19.3  per 
cent. 

It  should  be  noted  here  that  these 
prices  are  based  on  the  average  of  all 
contract  prices  covering  the  full  years 
1922.  1921  and  1920  for  the  product  of 
the  principal  newsprint  mills.  For  1922. 
the  rate  taken  is  $70  per  ton;  for  1921, 
the  price  was  $104;  for  1920.  it  was  $110. 
The  figures  are  purely  arbitrary,  so  far 
as  individual  papers  are  concerned,  as 
Eiiitor  &  Pi  BLiSHER  docs  not  feel  free 
to  use  in  a  discussion  of  this  kind  any 
information  it  has  regarding  costs  of  in¬ 
dividual  publishers. 

Tonnage  was  determined  (»n  the  basis 
in  common  use  among  those  who  weigh 
newspapers  in  bulk — that  1,000  eight- 
page  papers  weigh  128  pounds,  that  there 
are  62.5  pages  to  the  pound,  or  125.0(X) 
pages  to  the  ton.  N'o  allowance  has  been 
made  for  the  weight  of  ink  in  the  print¬ 
ed  papers.  Neither  has  any  deduction 
been  made  for  rotogravure  stock  or  spe¬ 
cial  pa|)er  for  magazine  .sections.  Tab¬ 
loid  pages  have  been  counted  as  half- 
pages  in  computing  the  tonnage  and  in 
listing  the  total  pages  in  all  tables.  The 
one  exception  to  this  rule  is  the  Daily 
News.  Its  pages  have  counted  as  full 
pages  in  the  total  pages  column,  hut  as 
half-pages  in  Cfunputation  of  tonnage. 
Xo  additions  have  lieen  made  to  tonnage 
for  white  and  printed  waste,  which  in 
large  pressrooms  in  the  city  runs  from 
one  to  two  per  cent  of  the  white  paper. 

The  figures  for  the  respective  periods 
are  therefore  conservative  as  regards 
newsprint  consumption.  Statistics  of 
past  year-:  show  that  al)out  64  per  cent 
of  the  year’s  lineage  is  carried  in  the 
January-.August  period,  but  that  per¬ 


centage  will  probably  not  hold  for  this 
year  if  early  Septemlter  indications  are 
reliable  guides  to  the  volume  of  adver¬ 
tising  for  the  next  four  months.  The 
advertising  art  director  of  one  Xew  York 
newspaiter  group  was  hailed  one  night 
.his  week  going  home  for  a  late  supper, 
lie  threw  up  his  hands  at  the  “How  goes 
It  r”  (piestion  and  replied  : 

"The  barrage  came  down  the  day  after 
Lalx)r  Day  and  it’s  getting  heavier  every 
day.  Xo  sign  of  a  let-up." 

“Is  Iiusine.ss  running  much  ahead  of 
-August?"  asked  the  Kditor  &  Pibi-isher 
man. 

“Far  ahead — and  .August  was  a  whale 

That’s  the  situation  on  several  of  the 
newspapers,  especially  those  which  have 
been  getting  the  heavy  run  of  the  year’s 
business  so  far  and  which  have  Ijeen 
using  larger  quantities  of  newsprint. 
•Anti  it  is  the  reason  that  Fditi  r  &  Pi  B- 
LisHER  believes  its  estimated  newsprint 


with  the  Sun  are  owned  by  Frank  .A. 
Munsey,  used  less  paper  this  year  than 
they  did  in  the  January-.August  period 
of  1920.  The  Munsey  trio  used  25,933 
tons  in  the  first  eight  mouths  of  the 
boom  era  of  two  years  ago,  but  they 
used  in  the  same  period  this  year  only 
22.542  tons,  according  to  the  estimates. 
Other  newspapers  which  have  reduced 
their  tonnage  are  the  Globe,  the  Evening 
Post  and  the  Evening  World,  all  of 
which  have  less  circulation  in  their  latest 
six-month  statements  than  they  had  two 
years  ago.  They  sold  then  for  2  cents 
on  the  street,  against  3  cents  at  present. 

Besides  the  newsprint  table,  the  oppo¬ 
site  page  also  has  interesting  compari¬ 
sons  of  advertising  lineage  and  the  size 
of  the  papers  for  the  January- July  pe¬ 
riod  in  1922,  1921,  and  1920,*  as  well  as 
a  separate  table  for  .August  statistics. 
The.se  were  all  printed  last  week,  except 
the  .August  Sunday  figures,  which  were 


consumption  for  the  January-.August  pe-  not  tabulated  in  time  for  the  September 


riod  is  con.servative.  Its  figures  for  that 
lieriod  are  well  below  64  per  cent  of  the 
estimated  1922  tonnage  of  several  of 
the  Xew  York  and  Hriioklyn  newspapers 
which  have  supplied  their  figures.  It  is 
evident  that  the  publishers  are  providing 
for  an  expected  increase  in  advertising 
volume  during  the  autumn  which  will 
carry  the  1922  total  lineage  to  the  level 
of  1920,  if  not  above  it. 

The  largest  Xew  York  consumers  of 
print  pajH-r — with  the  exception  of  the 
Hearst  group — the  .American  and  the 
Evening  Journal — have  been  adding 
about  one  page  of  news  or  features  for 
every  additional  page  of  advertising  over 
last  year’s  total.  The  Hearst  papers  are 
giving  their  readers  an  even  larger  meas¬ 
ure  of  text  matter  in  proportion  to  in¬ 
crea.sed  advertising,  and  their  newsprint 
consumption  for  this  year  has  l>een  37 
])er  cent  of  the  city’s  total. 

Their  increases  in' tonnage  are  the  larg¬ 
est  of  any  in  tons  and  in  percentage  of 
any  of  the  papers  except  the  Daily  Xews. 
which  was  in  its  first  year  in  1920  and 
did  not  start  its  Sunday  edition  until 
.May.  1921. 

'The  Journal  and  the  Sun  were  the 
only  iiapers  which  printed  more  adver¬ 
tising  so  far  this  year  than  they  did  in 
1920. 

The  Herald  and  the  Telegram,  which 


SUNDAY  ADVERTISING  AND  TOTAL  PAGES 
JAN.-JULY,  1922,  1921,  1920 


r-al  1 
22-21- 

Ian 

JO  Sunday 

.  1  ’nil 
( Inly 

71  T  ttI  Pacr«  of 

Advertisine  Sunday  Only 

Ian.  1 

Per  Cent. 
S”nday  Adv. 
to  Ti'fl  Pa-’e' 

July  31.  22-20 

1922 

1921 

1920  ” 

1922 

1921 

1920  ' 

1922 

1921 

1920 

American  . 

3,494 

3,006 

2,724 

1,701.17 

1,635.20 

1,517.00 

48.7 

54.3 

55  6 

Brooklyn  Eagle . 

2,760 

2,464 

2,393 

1,332.03 

1,239.87 

1,253.44 

48.2 

50.3 

52.3 

Hri  ■oklyti  Time^ . 

848 

640 

182.32 

160.01 

98.16 

21.5 

25.0 

-39.5 

T elegram  . 

680 

636 

610 

236.28 

226.66 

243.03 

34.7 

35.6 

39.8 

Herald  . 

3,078 

2,736 

2,568 

1,189.11 

1,275.01 

1,266.18 

38.6 

45.8 

49.3 

Daily  Newst . 

1,480 

552* 

233.85 

82.32' 

15.8 

15.0 

9’t/vn  Standard  Union 

1,402 

1,416 

1,528 

445.85 

415.70 

543.18 

31.8 

29.3 

35.5 

Times  . 

3,948 

3,566 

3,524 

2,295.49 

2,115.49 

2,31040 

58.1 

59.3 

65.5 

Tribune  . 

2.490 

2,418 

2,414 

812.80 

866.71 

920.14 

32.6 

35.8 

38.1 

World  . 

3,546 

3,020 

3,162 

1,910.26 

1,718.61 

1,932.74 

53.8 

56.9 

61.1 

Totals . 

23,726 

20,454 

19,171 

10,339.16 

9,735.58 

10,084.27 

43.5 

47.6 

52.6 

*May  1  to  Inly  31 

<  Illy. 

+Tal)Ioid. 

+  +  Marcli 

to  Jxily 

31  cniy. 

SUNDAY 

ADVERTISING  AND  TOTAL  PAGES, 
AUGUST,  1922,  1921,  1920 

Name  of  Paper 


Total  Pacef^.  Aug^iM, 
22-21  30.  Sunday  Only 


Total  Paires  of 

AdvettUine,  Sun»lav()nly 
AuKUHt,  Each  Year 


IVr  Ont  of 
Sunday  Adv. 
to  Total  Snare 
AuffUKt,  Each  War 


1922 

1921 

1920 

1922 

1921 

1920 

1922 

1921 

19211 

.tmcrican  . 

.  .  374 

364 

358 

184.79 

183.18 

158.62 

49.4 

50.3 

44.3 

Brooklyn  fiaglt*  . .  . 

.  .  326 

2W) 

3.T6 

148.34 

134.99 

165.27 

45.5 

48.2 

49.1 

Brooklyn  Timet  .. 

100 

82 

8t 

20.74 

18.60 

23..T6 

20.7 

22.6 

27.8 

Telegram  . 

66 

83 

26.72 

20.00 

31.41 

33.4 

30.3 

36.4 

Herald  . 

.  .  372 

.TOO 

370 

138.99 

132.81 

180.25 

37.3 

43.4 

48.7 

I>aily  News*  . 

. .  192 

160 

28.40 

20.90 

14.8 

1.3.0 

Standard  L'nion  .  . 

..  160 

160 

220 

51.91 

38.02 

70.02 

T2.4 

23.7 

31.8 

Times  . . 

480 

412 

538 

257.61 

221.09 

311.62 

53.7 

53.6 

57.9 

Tribune  . 

..  316 

274 

350 

87.29 

77.60 

116..T6 

27.6 

28.3 

33.2 

World  . 

.  .  432 

T.T(' 

484 

22').86 

180.89 

257.67 

53.2 

54.8 

53.2 

Totals  .  2.832  2,43^  2,826  1,171.69  1.028.08  1,314.58 

•Tabloid:  Roman  -  morn!  nft  lia|>ers  (weekday  issues);  italic — evenintr 
issues).  F^ening  Telegram  is  issued  Sunday  evenin':. 

41.4  42.2  46.5 

pajters  (weekday 

9  issue.  This  record  makes  the  follow¬ 
ing  points ; 

New  York  City  newspapers  printed 
40,761.41  pages  of  advertising  in  the  first 
seven  months  of  1922. 

They  printed  41,427.22  pages  of  adver¬ 
tising  in  the  same  period  of  1920. 

The  loss  of  advertising  for  that  period 
in  those  years  is  665.81  pages,  of  1.6  per 
cent  of  the  1920  total. 

These  same  papers  in  the  first  seven 
months  of  1922  printed  a  total  of  93,992 
pages. 

In  the  first  seven  months  of  1920  they 
printed  80,709  pages. 

The  gain  in  total  pages  was  13,283 
pages,  or  an  increase  of  16  per  cent  over 
the  1920  amount. 

There  it  is  in  a  sentence — advertising 
dropped  1.6  per  cent,  but  for  every  page 
of  advertising  that  was  lost,  20  pages  of 
text  were  added  during  the  seven  months. 

It  is  also  shown  that  in  the  first  seven 
months  of  1920,  the  average  proportion 
of  advertising  to  text  was  51.3 — a  little 
better  than  the  fifty-fifty  basis  that  was 
the  old  loosely-kept  standard. 

In  the  first  seven  months  of  this  year 
the  proportion  had  dropped  to  43.3. 

Roth  of  these  proportions  are  high  for 
many  of  the  papers  listed,  the  average 
being  brought  up  by  newspapers  which 
maintain  their  atlvertising  at  50  per  cent 
or  more  of  their  total  space.  Even  these 
Iiapers,  however,  with  their  present  sane 
margins,  are  printing  less  aclvertising  in 
ratio  to  their  total  pages  than  they  did 
last  year  or  two  years  ago. 

Last  year’s  statistics  for  the  same 
period  are  also  given,  even  though  the 
advertising  volume  was  considerably  less 
than  in  1920  or  this  year.  They  point 
to  the  spot  where  the  present  tendency 
toward  papers  overweighted  with  news 
and  features  originated — the  spur  of  com¬ 
petition  in  maintaining  a  “front”  in  the 
size  of  the  papers,  when  the  siquiort  of 
advertising  was  lacking.  Statements  that 
the  newspapers  were  overbalanced  with 
advertising  in  the  1920  boom  and  that  a 
relaxation  had  to  be  made  if  they  were 
to  hold  their  readers  are  not  borne  out 
by  the  three-year  comparison. 

Sunday  advertising  and  space,  for 
which  a  separate  analysis  is  made  cover¬ 
ing  the  seven  months  in  the  three  years, 
shows  about  the  same  proportionate  de¬ 
cline  in  ratio  of  advertising  to  total  pages 
and  larger  increases  in  the  number  of 
pages. 

•August  statistics  for  the  three  years 
are  also  presented.  The  month  is  one  in 
which  advertising  is  normally  at  its  low 
point  of  the  year.  It  is  also  a  month  in 
which  deimnrls  on  news  space  are  un¬ 
usually  heavy  in  Xew  York  iiapers.  so 
that  its  figures  do  not  have  the  weight 
that  the  seven-months’  totals  carry. 

It  is  interesting  to  note,  in  the  face  of 
all  these  factors,  that  the  total  pages  in 
.August  showed  an  increase  of  16  per 
cent  over  .August,  1921,  and  17  per  cent 
over  August,  1920;  that  advertising  for 
the  month  maintains  about  the  same,  or  a 
slightly  smaller,  loss  against  the  month 
in  1920  and  that  the  proportion  of  adver- 
ti.sing  to  total  pages  was  38.7  per  cent 
this  year,  against  44.3  per  cent  in  1920 
■As  was  to  bo  expected,  the  papers  were 
more  loosely  constructed  in  .August  than 
in  the  average  of  the  seven  preceding 
months. 


Editor  &  Publisher  for  Se  pt  e  nt'b  er  16,  1922 
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ADVERTISING  LINEAGE, 

CIRCULATIONS,  PAGES  PRINTED,  NEWSPRINT  USED, 

AND 

ITS 

COST,  JANUARY  1- 

AUGUST  31 

,  1922-1920,  IN  NEW  YORK  PAPERS 

1 

Estimated  Value,  Newsprint  at  Average 

Total  Averaco  Daily  Distribution 

Total  Paces  Printed 

Estimated  Tons  of  NewsfMdnt  Used 

Market  Price  (or  Each  Year*** 

Aa  of  April  1.  Each  Year 

Jan.  1-Aug.  31,  Each 

Year 

Jan.  1-Aug.  31,  Each  Year 

.  S  Months*  Consumption 

Name  of  Paper 

1122 

1*21 

1*2* 

1*22 

1*21 

1*2* 

1*22 

i*a 

1*2* 

1*22 

1*21 

1»2* 

American  (6  days) . 

3.'6.1J7 

300,966 

293,552 

5,224 

3,898 

3,782 

14.880 

9.385 

8.890 

(Sunday) . 

1. 092,7  U 

1,048,203 

952,551 

3,868 

3.370 

3,098 

33.813 

28,260 

23.608 

Total  . 

9,092 

7,268 

6,880 

48,793 

37,6-15 

32,498 

$3,408,510 

$3,905,080 

$3,574,780 

Journal  (6  days) . 

655,963 

650..894 

714,185 

6,938 

5,224 

4,652 

37.209 

2f,202 

26,579 

2.604,630 

2.829,00.s 

2.923,690 

Brooklyn  Eagle  (6  days) 

62.846 

57,530 

49,997 

5.746 

5,040 

5.038 

2,889 

2,328 

2,015 

(Sunday) 

76.577 

71,156 

67,691 

3.086 

2,744 

2,719 

1,891 

1,562 

1,472 

Total 

8,832 

7,784 

7,757 

4,780 

3,890 

3,487 

334,600 

404.560 

383,570 

Brooklxn  Times  (6  davs) 

46.987 

46,897 

43,280 

3,182 

2,382 

2,014 

1,201 

894 

697* 

*  Sundnv) 

46,987 

46.897 

43.280 

948 

722 

348* 

356 

271 

120* 

Total 

4,130 

3.104 

2,362 

1,557 

1.165 

817* 

108.990 

121,16(1 

89,870 

Commercial  (6  days) . 

11,83.1 

12,(t81 

11,413 

3,148 

3,018 

2,854 

298 

292 

260 

’0.860 

30,368 

28.600 

Daily  News  (6  davs) _ 

4 14.402 

338.225 

123,339** 

5,064 

4,302 

2,112* 

8,913 

5,770 

1,042 

(Siimlay)  . 

270.479 

405,591 

1,672 

712 

1,809 

1.155 

Tot.al  . 

6,736 

5.014 

2,112 

10.722 

6,925 

1,042 

750.540 

720.200 

114.620 

Globe  (6  days) . 

151,626 

165,442 

180,280 

4,084 

3,718 

3,916 

4,954 

4,92 1 

5.651 

346,780 

501.784 

621,610 

Herald  (6  days) . 

1 76,082 

200,259 

212,020 

4,648 

4,252 

4,818 

6.557 

6,812 

8.172 

(Sunday)  . 

l'»6.103 

220.118 

234.398 

3,450 

3,042 

2.940 

5.352 

5,357 

5.513 

Total  . 

8,098 

7,294 

7,758 

11,889 

12,169 

13,685 

832.230 

1.265.576 

1.505,350 

Mail  (6  days) . 

148,663 

156,054 

158,082 

3,846 

3,638 

3,480 

4,574 

4.542 

4.401 

320.180 

47  ?.36.'< 

484.110 

Post  (6  days) . 

35,933 

39,986 

35,008 

3,958 

4,406 

4,552 

1,138 

1,409 

1.275 

79,660 

146.536 

140.030 

.S'un  (6  days) . 

181,862 

191,311 

206,454 

5,024 

4,258 

4.224 

7,309 

6,517 

6,976 

511.630 

677.768 

767,360 

Telegram  (6  days) . 

105,389 

106,352 

133,899 

3,818 

3,696 

4,120 

3,219 

3,145 

4.413 

•  Sunday)  .... 

121,.1t)9 

126.640 

137,491 

760 

702 

690 

73« 

711 

759 

Total  . 

4.578 

4,398 

4,810 

3,957 

3,856 

5,172 

276,990 

401.024 

568.92 

0 

INmcs  (6  clsiys)  . 

346,764 

329,065 

329.118 

6.864 

6,076 

6,356 

18.802 

15,995 

16.735 

(Sundays)  . 

545,276 

507,999 

501,892 

4,428 

3,978 

4,004 

19.316 

16,135 

16,077 

Tc^al  . . 

11,292 

10,054 

10,36(' 

38.11.1 

32,1,10 

32.812 

2.668.260 

3..14 1.520 

3,609.320 

Tribune  (6  days) . 

138.364 

143.715 

121,988 

4,330 

4,110 

4.138 

4.792 

4,708 

4,038 

(Sunday)  .... 

143,471 

144,210 

115,863 

2,806 

2.692 

2,730 

3.221 

3.106 

2,530 

Total  . 

7,1.16 

6,802 

6,868 

8.013 

7,814 

6,588 

560,910 

812.656 

722.480 

World  (6  days) . 

353,199 

349,137 

326.969 

5,240 

4,434 

5,362 

14.806 

12.385 

14.026 

( Sumlay  >  . 

602.359 

624,678 

593,287 

3,978 

3,350 

3.594 

19.169 

16,711 

17,058 

Total  . 

9.218 

7,784 

8,956 

33,975 

29,126 

31,084 

2,378,250 

3,029,104 

3,419.240 

IVorili  (6  (lays) . 

282,910 

315,300 

335,233 

5,116 

4,552 

4,570 

11,579 

11,481 

12,256 

810,530 

1,194,024 

1.349,160 

Brooklyn  Standard  Uniot 

(6  days) . 

72,659 

67,031 

59,213 

3,644 

3,278 

3,486 

2,118 

1.760 

1,651 

(Sunday) . 

42,055 

45,102 

55,120 

1.562 

1.576 

1,688 

526 

569 

744 

Iota!  . 

5.206 

4,854 

5.174 

2,644 

2,329 

2,395 

185,080 

742,216 

253.550 

Totals  (6  days) . 

3,571,609 

3,154,945 

3,334,030 

79,874 

70.282 

69.474 

145,238 

119,516 

11 3.4 ’6 

(Sunday  . 

.1,137,389 

3,240,594 

2,701,573 

26,528 

22.888 

21,811 

86,191 

73,867 

67.98! 

Orand  totals  . 

106,402 

93.170 

91  285 

231,429 

193,413 

1.91.307 

$16,198,630 

$20,094,952 

$20,556,260 

‘March  1  to  August 

31  only;  **Mav  1  to 

August  31 

only;  ***Average  of  contract  prices,  f 

o.  b.  North 

American  mills  for  entire  vears 

ii'eii  as  basic  price — 192 

2,  $70  |»cr  ti 

ii;  1921— $104 

]>er  ten;  IQJO — $110  |>er 

on;  Kom.ir — mornirg 

ti.ai'ers;  italic— eveninj? 

pajiers. 

ADVERTISING  AND  TOTAL  SPACE,  NEW  YORK  NEWSPAPERS.  JAN.-JULY, 

1922, 

Increase  or 

Decrease 

Seven-Day  Totals 

Elight  Months.  Each  Year 

Seven-Day  Total  Pages  Jan. 

1-July  31. 

1*22  vs.  1*2 

,  1*2* 

Pages  of  Advertising 

Percentage  of  Advertiafng 

Jen.  1-July  31,  1*22, 

'21.  ’2*  1*21 

1*2* 

Jan.  1-JuJy  31,  22, 

’21, ’2* 

To  Total  Paees 

Name  of  Paper 

1*22 

1*21 

1*2*  Pagea 

Pages 

% 

Per  Page 

1*22 

1*21 

1*20 

1*22 

1*21  1*2* 

8,038 

6,450 

6,136  1,588 

.24 

1,902  . 

.31 

2,212 

2,924.65 

2,718.77 

2,978.30 

36.3 

42.1  48.5 

7,826 

6,900 

6,869  926 

.13 

957 

.13 

2,180 

4,086.70 

3,599.79 

3,652.82 

52.2 

51.6  53.2 

3.630 

2,708 

2,0001  922 

.34 

2,380 

842.20 

792.79 

622.451 

23.2 

29.2  31.lt 

.  2,758 

2,638 

2,506  120 

.04 

252 

.10 

2,352 

670.19 

776.64 

874.88 

24.3 

29.4  34.8 

6.148 

4,652 

4,192  1,496 

.32 

1,556 

.46 

2,240 

2,943.43 

2,786.96 

2,489.36 

47.8 

59.9  59.4 

'Mail  . 

3,428 

3,210 

3.100  218 

.06 

328 

.10 

2,400 

1,412.57 

1,496.75 

1,568.92 

41.2 

46.6  50.6 

'Post  . 

1.494 

3,888 

4.010  3945  .105 

5165 

.125 

2,352  • 

975.25 

1,501.23 

1.351.94 

27.9 

38.6  33.7 

4.4.16 

3,786 

3,756  650 

.17 

680 

.18 

2,380 

2,293.64 

2,255.46 

2,174.14 

51.7 

59.5  57.9 

4.052 

3,896 

4,284  156 

.04 

2325 

.055 

1.697.99 

1,650.35 

2,052.09 

41.9 

42.3  47.9 

'World  . 

4,490 

4,064 

4,080  426 

.10 

410 

.10 

2,240 

2.248.44 

2,299.47 

2.503.37 

50.0 

56.5  61.3 

'Globe . 

3,640 

3,286 

3,516  354 

.10 

124 

.03 

2,394 

1,717.49 

1,669.67 

2,035.67 

47.1 

50.8  57.* 

,  7,172 

6,490 

6,948  682 

.10 

224 

.03 

2,380 

2,860.81 

2,992.67 

3,228.16 

39.8 

46.1  46.4 

5,912 

4.318 

1,6441  1.504 

.35 

1,015 

1,838.26 

1,280.45 

412.45 

31.0 

38.4  25.0 

.  4,.598 

4.292 

4.568  306 

.07 

30 

.007 

2,380 

1.843.75 

1,650.85 

2.119.01 

40.0 

38.4  46.3 

9,976 

8,948 

9,150  1,028 

.11 

826 

.09 

2,352 

5,844.88 

5,285.02 

5,917.96 

58.5 

49.0  64.6 

6,298 

6,046 

6.068  252 

.04 

230 

.04 

2,360 

2,277.23 

2,333.69 

2.507.31 

36.1 

38.6  41.3 

World  . 

.  8.096 

6,934 

7,882  1,162 

.16 

214 

.03 

2,240 

4,283.93 

4,165.62 

4,938.39 

52.9 

59.9  62.6 

Totals . 

.  93.992 

82,504 

80,709  11,488 

.14 

13,283 

.16 

40.761.41 

39,256.18 

41,427.22 

43.3 

47.5  51.3 

*No  Sunday  edition. 

tMarch  1  to  July  ' 

,  only.  tTabloid.  IDecrease.  IMay  1 

to  July  1. 

only.  Roman — Morning  papers. 

Italic — Evening  papers. 

ADVERTISING  AND  TOTAL  SPACE.  NEW  YORK  NEWSPAPERS.  AUGUST.  1922 

1921,  1920 

] 

S«ven-Day 
Total  Paces 
Auc.,  1*22.  ’21,  ’2» 


Seven-Day  Totals 
Increase  or  Detrease  Paces 
Auc.,  *22.  Over  '21  and  ’2* 


Seven-Day  Totals 
Paces  of  Advertising 
Aug.  1*22,  *21.  ’2* 


Seven-Day  Totals 
Percentage  of  Advertising 
To  Total  Pages 


Name  of  Paper 

American  . 

Brooklyn  Eagle  . 

Brooklyn  Times  . 

*Commercial  . 

'Journal  . 

'Mail  . 

'Post  . 

•San  . 

Telegram  . 

'World  . 

'Globe  . 

Herald  . 

Daily  NewsI  . 

Brooklyn  Standard  Union. 


Times 
Tribune 
World  . 


1*22 

1*21 

1*2*  ' 

Pages 

%  ' 

Pages 

%' 

Per  Page 

1*& 

i*n 

1*2* 

1*ZZ 

i*n 

1*2* 

1,054 

818 

744 

236 

29 

310 

41 

2,212 

352.54 

308.00 

328.11 

33.5 

37.6 

44.1 

1,006 

884 

888 

122 

14 

118 

13 

2,180 

486.94 

429.17 

448.34 

48.4 

48.5 

50.4 

500 

396 

362 

104 

26 

138 

37 

2,380 

105.11 

120.97 

119.03 

21.0 

30.5 

32.8 

390 

380 

348 

10 

02 

42 

12 

2.352 

87.86 

93.21 

116.29 

22.5 

23.0 

33.4 

790 

572 

460 

218 

28 

330 

71 

2,240 

310.77 

277.37 

231.83 

39.3 

48.5 

50.4 

418 

428 

380 

10$ 

02$ 

38 

10 

2.400 

143.39 

155.79 

165.71 

34.3 

36.4 

43.  S 

464 

518 

542 

54$ 

10$ 

78$ 

14$ 

2,352 

96.22 

159.02 

131. .to 

20.7 

30.7 

24.2 

588 

472 

468 

116 

24 

120 

26 

2,380 

248.73 

201.85 

229.62 

42.3 

42.7 

49.0 

526 

492 

526 

34 

07 

2,352 

211.48 

196.06 

218.69 

40.2 

39.8 

41.5 

626 

488 

490 

138 

28 

136 

28 

2,240 

222.39 

227.39 

248.53 

35.5 

46.6 

50.7 

444 

432 

400 

12 

03 

44 

11 

2,394 

179.88 

188.41 

180.47 

40.5 

43.6 

45.1 

926 

804 

810 

122 

IS 

116 

14 

2.380 

331.67 

315.07 

365.37 

35.8 

39.2 

45.1 

824 

696 

468* 

128 

18 

356* 

76* 

1,015 

219.98 

186.51 

121.39 

26.7 

26.7 

25.9 

608 

562 

606 

46 

08 

2 

2.380 

229.67 

208.01 

26.5.56 

37.7 

37.0 

43.6 

1.316 

1,106 

1,210 

210 

19 

106 

08 

2,352 

688.73 

576.69 

707.92 

52.3 

52.1 

58.5 

838 

756 

800 

82 

11 

38 

04 

2.360 

250.72 

235.10 

279.82 

29.9 

31.0 

34.8 

1.122 

850 

1,074 

272 

32 

48 

04 

2,240 

582.99 

431.23 

612.81 

51.9 

50.7 

57.0 

12.410 

10,654 

10,576 

1,756 

16 

1,843 

17 

4,709.47 

4,309.85 

4,770.79 

38.7 

40.4 

44.3 

•No  Sunday  erlition.  ITaWoid.  JDecreu 


Roman — Morning  papers.  Italic — Kvening  papers. 
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Editor  &  Publisher  for  September  16,  1922 


AMERICAN  FIRMS  SEEK  JAPAN’S  TRADE 
THROUGH  NATIVE  NEWSPAPER  ADS 

Name  Which  Are  Household  Words  in  United  States  Brings 
New  Touch  to  Vernacular  Press  With  Familiar 
Pictures  Under  Japanese  Copy 

By  JOHN  R.  MORRIS 

For  fiattern  Editor,  Editor  &  Publisher 


^OKYO,  Aug.  16. — This  morning’s 
edition  of  the  Jiji  Shimpo  illus¬ 
trates  in  a  manner  which  will  surprise 
many  American  readers  the  extent  to 
which  .American  products  are  being  ad¬ 
vertised  in  the  vernacular  press  of  Japan. 
Cuttings  from  this  issue,  reproduced 
here,  furnish  also  an  idea  of  the  form 
taken  by  typical  Japanese  copy. 


which  are  handled  in  Japan  by  large 
American  importing  firms.  The  appro¬ 
priations  for  both  campaigns  came  from 
the  manufacturers  in  the  United  States. 

The  accompanying  reproduction  of  the 
Jiji’s  front  page  illustrates  the  Japanese 
practice  of  devoting  this  entire  space  to 
advertising,  at  rates  from  15  to  50  per 
cent,  higher  than  space  on  ordinary  pages. 


right  is  the  advertisement  of  a  Japanese 
importing  firm  which  handles  American 
elevatoi's  and  heating  equipment,  and 
other  similar  lines  enumerated  in  the  ad¬ 
vertisement. 

In  the  lower  left-hand  corner  of  the 
same  page  is  an  advertisement  of  Cleve¬ 
land  drills,  sold  in  Tokyo  by  a  Japanese 
agent.  This  advertisement  presents  a 
good  example  of  the  difficulty  experienced 
in  introducing  English  into  Japanese  ad¬ 
vertisements,  for  here  the  trade-mark 
has  been  inverted  by  the  make-up  man,  to 
whom  the  well-known  sign  of  the  manu¬ 
facturers  looked  as  well  from  one  side 
as  from  the  other.  When  it  is  considered 
that  foreign  advertisements  receive  at 
least  as  careful  and  expert  attention  in 
the  Jiji  as  in  any  other  native  newspaper 
plant  in  Japan,  some  idea  of  the  obstacles 
to  be  encountered  is  conveyed. 

In  this  case,  according  to  informa¬ 
tion  just  received,  the  copy  and  a  per¬ 
fect  proof  had  been  approved  by  a  man 
familiar  with  English,  but  later  when  the 
advertisement  was  in  the  forms  a  make¬ 
up  man  changing  its  position  had  dropped 
the  trade-mark  and  placed  it  back  in 
reverse  position. 

The  other  advertisements  on  the  page 
are  tho.se  of  Japanese  firms  and  foreign 
manufacturers  other  than  .American-;- 
among  them  British  and  German  organi¬ 
zations.  The  space  immediately  above 
the  Vacuum  Oil  advertisement  is  that  of 
ilabcock  &  Wilcox,  the  British  manufac- 


gards  the  advertisements  of  .American 
products  in  Japanese  newspapers)  cannot 
be  effected  individually  by  either  the  ad¬ 
vertiser  or  the  Japanese  copy  writer.  It 
must  be  brought  about  by  co-operation 
between  the  two.  The  Japanese  copy 
writer  who  reads  English — and  it  is  un¬ 
fortunate  there  are  so  few — will  tell  you 
that  American  advertising  copy,  while 
probably  reaching  the  nearest  point  to 
perfection  in  the  world,  is  not  suitable  for 
publication  in  Japan.  At  best,  it  must  be 
altered  to  suit  the  market  here  and  this 
is  by  no  means  unnatural. 

The  advertising  psychology  of  Japan 
requires  a  long  story  in  itself,  but  signs 
of  American  influence  on  advertising  copy 
in  Japanese  newspapers  are  easily  found. 
They  are  the  natural  results  of  the  in¬ 
creased  volume  of  foreign  advertising 
which  the  leading  Japanese'  newspapers 
have  carried  in  recent  years. 

SETTUNG  NORTHCUFFE  ESTATE 

Rothermere  Expected  to  Acquire  All 
But  the  Time* 

The  London  News  of  the  World  as¬ 
serted  September  9  that  Lord  Rothermere 
will  acquire  all  or  part  of  Lord  North- 
cliffe’s  estate’s  interest  in  the  London 
Daily  Mail  and  other  .papers  which 
Lord  Northcliffe  owned.  The  manage¬ 
ment  for  Lord  Rothermere  will  be  in  the 


The  Jiji  offer*  unquestionebly  the  beat  example*  of  American  advertising  in  Far  Eastern 
vernacular  and  in  this  issue  have  bunched  their  American  ads  in  a  way  which  make* 
quite  a  showing  without  piecing  in  cuttings  from  several  parts  of  the  paper. 


The  Jiji  admittedly  stands  high  in  the 
best  class  of  Japanese  newspapers  and  its 
wide  influence  in  business  circles  makes 
it  one  of  the  most  effective  mediums  for 
the  .American  advertiser  in  this  field.  The 
large  amount  of  space  devoted  to  foreign 
advertising  in  the  Jiji  therefore  does  not 
imply  that  American  advertisers  are  using 
all  other  Japanese  newspapers  as  lib¬ 
erally.  Four  Tokyo  newspapers,  among 
the  vernaculars,  carry  practically  all  of 
the  foreign  advertising.  They  are  the 
Jiji,  Asahi.  HocHi  and  Nichi-Nichi.  Out¬ 
side  of  this  list,  the  total  space  devoted 
to  advertising  foreign  products  is  ex¬ 
tremely  small. 

The  issue  of  the  Jiji  referred  to  is  its 
regular  morning  edition,  but  it  carries  no 
less  than  seven  advertisements  of  Ameri¬ 
can  products.  All  seven  occupy  what  is 
considered  fairly  large  space  in  Japan 
(for  advertisements  in  this  country  gen¬ 
erally  do  not  run  as  large  as  in  the 
United  States)  and  two  of  them  are  the 
largest  occupying  preferred  front-page 
position.  These  two  consequently  are  the 
highest-priced  advertisements  in  the  pa¬ 
per  and  they  advertise  the  Hupmobile 
and  the  National  Cash  Register,  both  of 


The  two  large  .American  advertisements 
are  readily  distinguished  by  the  blocks 
(furnished  by  the  advertisers)  which 
make  their  central  designs  pictures  of 
the  products  advertised.  At  the  bottom 
of  the  page  and  next  to  the  Hupmobile 
advertisement  on  the  left  is  a  smaller 
one  announcing  the  agency  for  an  Ameri¬ 
can-made  power-hammer,  and  one  re¬ 
moved  from  this,  skipping  over  a  musical 
instrument  advertisement,  is  an  advertise¬ 
ment  of  an  American  system  for  generat¬ 
ing  electricity. 

The  second-page  reproduction  shown 
here  is  a  full  page  of  industrial  adver¬ 
tising  which  appeared  in  the  same  issue 
of  the  Jiji  under  an  appropriate  banner 
design  which  suggests  the  character  of 
the  advertisements  appearing  below.  The 
Jiji  carries  more  advertising  of  this  na¬ 
ture,  both  foreign  and  domestic,  than  any 
other  newspaper  in  Japan  and  long  ago 
inaugurated  the  practice  of  running  spe¬ 
cial  pages  for  this  as  well  as  for  certain 
other  lines  of  advertising. 

In  the  center  of  the  industrial  page  for 
today  is  an  advertisement  of  motor  lubri¬ 
cants  manufactured  by  the  Vacuum  Oil 
Company  of  New  York.  Directly  to  the 


PI 

* 


Signs  of  American  influence  on  advertising  copy  in  Japsm  are  easily  found.  Illuatratiatis 
notably  have  improved,  although  they  are  yet  a  long  way  from  American  stsuidards, 
due  to  many  natural  probletne. 


turers.  This  one  is  almost  solid  reading 
matter  and  is  entirely  without  illustra¬ 
tions. 

American  advertising  campaigns  con¬ 
ducted  in  Japan  have  had  considerable 
influence  on  the  ad  copy  of  this  country. 
Effective  illustrations  were  first  stress^ 
here  by  .American  advertisers,  but  the 
“missionary  work”  along  this  line  has  yet 
some  distance  to  go  before  being  carried 
to  its  logical  conclusion ;  that  of  bring¬ 
ing  advertising  copy  in  Japan  up  to  a 
.standard  which  compares  with  the  stand¬ 
ards  of  .American  newspapers. 

Improvement  in  this  respect  (as  re¬ 


hands  of  Thomas  Marlowe,  who  retired 
as  editor  of  the  Daily  Mail  in  1919;  Sir 
Andrew  Caird,  vice-chairman  of  the 
Associated  Newspapers,  Ltd.;  Sir  George 
Sutton,  chairman  of  the  Amalgamated 
Press,  Ltd.,  and  Pomeroy  Burton,  of  the 
Northcliffe  publications. 

It  also  states  that  Lord  Northcliffe’s 
stock  in  the  I^ndon  Times  will  be  sold, 
but  that  it  is  probable  John  Walter,  for¬ 
mer  proprietor  of  the  Times,  will  have 
first  offer  of  the  shares,  as  provided  in 
Viscount  Northcliffe’s  earlier  will.  The 
residue,  according  to  the  News  of  the 
World,  will  go  to  Lady  Northcliffe. 


Editor  &  Publisher  for  September  I6t  1922 


THE  BIRTHPANGS 
OF  AN  EMPIRE 

A  Series  of  Sunday  Articles  by 

CORNELIUS  VANDERBILT,  Jr. 

The  Japanese  dream  of  Empire  depicted  in  a  new  and  amazing  light. 

THE  SERIES  INCLUDES: 

Japan’s  Program  of  Conquest  Japan’s  Folly  If  It  Should  War  with  America 

Japan  Since  the  Washington  Conference  One  Year  After  the  Arms  Conference 

Dr.  Sze  as  Premier  of  China  Japan  and  Its  Foreign  Relations 

The  “Twin  of  Rapallo”  The  Question  of  Racial  Assimilability 

The  Proposed  Racial  Conference  Hypothetical  War  in  the  Pacific 

(Five  More  to  Be  Announced  Later) 

The  articles  are  based  on  a  minute  study  of  problems  confronting  Japan 
and  the  development  of  Nipponese  history  before,  during  and  in  the  wake 
of  the  Washington  Arms  Conference. 

Mr.  Vanderbilt  covered  the  Arms  Conference  as  a  reporter.  An 
admonition  by  Lord  Northcliffe,  the  late  great  British  publisher,  to 
Vanderbilt  suggested  the  young  millionaire  writer  s  study  of  the  Orient. 
Vanderbilt  is  con\  inced,  and  shows  his  convictions  in  an  unbiased  way, 
that  Japan  is  pregnant  with  events  which  may  spell  a  new  and  start¬ 
ling  world  history  in  the  coming  decade.  . 

His  articles  serve  as  a  warning  to  America  of  the  vital  import  of  affairs  in  Asia, 


Territory  has  been  closed  for  the  following  cities: 

New  York  City;  Harrisburg,  Wilkes-Barre,  Pa.;  Jackson,  Detroit,  Mich.;  Boston,  Mass;  Washington, 
D.  C.;  Chicago,  111.;  Seattle,  Wash.;  Elmira,  Buffalo,  Schenectady,  N.  Y.;  Los  Angeles,  San  Jose,  San 
Francisco,  Riverside,  Santa  Rosa,  Calif.;  New  Brunswick,  N.  J.;  St.  Louis,  Mo.;  Havana,  Cuba. 

OCTOBER  8— FIRST  RELEASE— OCTOBER  8 
Wire  for  Terms  in  Territory  Not  Taken 

C-V  NEWSPAPER  SERVICE 

52  VANDERBILT  AVENUE,  NEW  YORK  CITY 

WASHINGTON,  D.  C.  SEATTLE,  WASH. 
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'Editor  &•  Publisher  for  September  16,  1922 


MANY  PITFALLS  AWAIT  THE  PUBLISHER 
ON  “CHANCE”  ADVERTISING 


All  Copy  of  This  Kind  Should  Be  Submitted  to  Postal  Authori¬ 
ties  for  Judgment  Before  Acceptance — Two  Examples 
of  Thoughtlessness  and  Neglect 


^HE  need  of  publishers  to  obtain  com- 

plete  legal  advice  on  or  to_  submit 
to  the  postal  authorities  any  adver¬ 
tisement  given  them  for  publication  when 
it  pertains  to  chance  drawings,  endless 
chain  enterprises,  prize  contests,  coupon 
schemes,  guessing  or  estimating  contests, 
etc.,  before  accepting  it.  is  emphasized 
by  a  case  just  brought  to  attention  of 
Editor  &  Pi  bi.isher  by  one  of  its  read¬ 
ers.  who  asks  the  riuestion ; 

“Can  you  tell  us  whether  or  not  ad¬ 
vertising  like  the  copy  herewith  enclosed 
is  permissible  in  newspapers?  Do  you 
know  of  any  court  decisions  or  have  you 
printed  any  decisions  or  Post  Office  rul¬ 
ings  on  the  subject?  We  took  the  adver¬ 
tisement  from  an  exchange  and  wonder 
whether  or  not  it  is  within  the  law?” 

The  advertisement  in  question  follows ; 

litre’s  nnf»thcr  car  to  be  p^iven  away.  T!»is 
of-zy  Uverlarul  Sedan  will  l)e  presented  to  ont 
rf  our  customers  without  one  cent  of  cost. 

•Hecaust*  so  many  ctistomers  were  ideaseil 
with  our  la^it  automobile  drawing,  we  have  de- 
cidetl  tf»  give  away  another  rnr.  This  time  we 
have  selected  a  1922  model  (tveiland  Setlan; 
a  car  that  anyone  w<  iild  be  proud  to  own. 
Tickets  are  no'*  ready  an<i  are  i>eing  given 
V  ith  every  .bdlar  purchase. 

Mr .  Wins  Ford.  The  !'<  rd  car 

given  away  last  month  was  won  by . 

. .  a  son  of  .  form¬ 
erly  of  .  Co.  The  drawing 

was  conducted  by  customers  who  were  present 
at  the  drawing  and  in  the  presence  hundreds 
of  ticket  holders.  This  car  will  be  given  away 
in  like  manner. 

Who  Will  Win  Se<lan?  Everyciie  who  has 
seen  this  btMUtiful  car  is  delighted  with  it. 

It  stands  now  on  our  Main  flcx)r,  where  all 
may  see  it.  In  addition  to  the  car,  an  insur¬ 
ance  i>olicy  insuring  the  car  against  fire  and 

theft  will  l>e  given  by  Mr . . 

the  insurance  man.  Reniemlier  that  every  ticket 
ymi  hfdd  makes  you  a  jiossiblc  winner  of  this 
st>]endid  gift.  'iet,  therefore,  all  the  tickets 
y</it  can. 

Advertising  Stunt.  Hundreds  of  customers 
have  a^efl:  “How  can  you  afford  to  do  this?” 
In  answer  we  explain  that  we  are  using  money 
in  this  way  that  would  ordinarily  be  used  in 
other  ff^rms  of  advertising.  Remember  that  in 
a  business  of  this  size  many  forms  of  ad¬ 
vertising  are  used.  In  a  case  of  this  kind, 
we  simply  will  not  use  some  of  the  usual 
methods  of  advertising,  but  fbvert  the  money 
to  this  use.  Remember,  too,  that  such  fonns 
of  advertising  s«)  increase  the  sales  of  mer¬ 
chandise  that  the  cost  of  advertising  is  in¬ 
significant.  In  this  “stunt”  then,  wc  arc 
simply  giving  to  our  customers  a  part  of  our 
advertising  allowance. 

How  to  get  the  tickets.  You  will  be  en¬ 
titled  to  rne  ticket  on  the  car  with  every 
dollar  yj.ti  si>end.  If  clerks  fail  to  gi\t  you 
the  tickets,  i’lea.«e  remind  them  that  you  want 
them.  Also  a  ticket  will  be  given  with  every 
dollar  |»ard  on  account.  This  applies  to  all  old 
balances  as  well  as  current  charges.  Tickets 
given  when  t>ayments  arc  made. 

Tickets  at  No  Cost.  Rememl>er  that  the 
tickets  erst  vmi  abtifjutely  nothing.  The  same 
low  prices  apply  cn  all  purchases  whether  you 
take  the  tickets  or  not.  .\ml  in  order  that 
everyme  might  have  an  interest  in  this  affair 
we  are  eager  that  evcry«/fie  who  is  entitled  to 
them  shall  have  tickets  with  every  d.»ilar 
purchase. 

Prices  Still  Low’.  You  will  fiml  that  all 
prices  are  as  Ir/w  as  they  would  have  lieen  had 
this  advertising  plan  n<t  been  adoi^ed.  We 
fully  expect  tr  sell  two  dollars’ worth  this 
month  where  we  woulri  have  sold  but  one 
had  not  this  unusual  offer  been  marie.  We 
wi*h  to  exjdaiti  that  no  on-  crnnected  with  our 
s»rre  in  an>  way  will  be  pemiitterl  to  (Kirtici- 
I»att  in  this  drawing,  f’lerks  and  members  of 
the  firm  dc  nrt  exi»ect,  and  will  not  l>e  allowe*! 
to  hrtld  ticket**.  Everyone  present  at  our  last 
drawing  was  pleased  and  satisfied  with  the  fair 
and  rlean  manner  in  which  it  was  conrlucted. 
Thi*>  drawing  will  be  cfmrluctcrl  exactly  as 
was  the  last. 

The  newspaiK-T  carrying  this  advertise¬ 
ment  is  violating  the  lottery  laws  and  is 
amenable  to  punishments  tljerrtn  pro¬ 
vided.  according  to  an  opinion  rendered 
by  Postmaster  E.  M.  Morgan  of  Newr 
York,  to  whom  Editor  &  Pi  blisher 
submitted  the  question.  Mr.  Morgan 
said  ; 

“.\n  advertisement  reading  according  to 


the  enclosed  copy,  which  refers  to  a 
drawing  for  an  automobile,  would  be 
unmailable,  as  would  lie  also  all  other 
matter  relating  to  such  scheme.  Under 
Section  4S2.  Postal  Laws  and  .Regula¬ 
tions.  drawings  are  lotteries  and  the 
mailing  of  matter  relating  to  any  lottery 
is  prohibited  by  law.” 

The  Postal  Laws  and  Regulations,  re¬ 
ferred  to  by  Mr.  Morgan,  a.s  covering 
lottery  schemes,  endless  chain  enterprises, 
prize  contests,  coupon  schemes,  guessing 
or  estimating  contests,  etc.,  follow : 

Sec.  4S2.  Xo  Irtirr,  lockairr,  p<«tal  card  or 
circular  C(ncerniiig  anv  lottery,  gift  enterpriw 
or  similar  scheme  oftering  prizes  dependent  in 
whole  or  in  f>art  ni*  n  lot  or  chance:  and  no 
lottery  ticket  or  |ait  thereof,  or  l>ai>er,  certiii- 
cate  or  instrument  pur[K>rting  to  t»e  or  to  rep- 
rew-nt  a  ticket,  chance,  share,  or  interest  in 
cr  dei)cndent  ii|x>n  the  event  of  a  lottery,  gift 
enterprise.  <ir  similar  scheme  offering  prizes 
dependent  in  whole  or  in  part  u|H>n  lot  or 
chance;  and  no  check,  draft,  hill,  money,  postal 
note  or  monev-order,  tor  the  purchase  of  any 
ticket  or  part  thereof,  or  of  any  share  f>r  chance 
in  any  such  lottery,  gift  enterprise  or  scheme ; 
and  no  newspaiier,  circular,  (simphlct  or  imhli- 
cation  any  kind  containing  any  advertise¬ 
ment  of  any  lottery,  gift  enterprise,  or  scheme 
of  any  kind  rftering  fzrizes  dejiendent  in  whole 
or  in  port  niion  lot  or  chance,  or  containing  any 
list  of  the  piizes  drawn  or  awardol  hy  moans 
of  any  such  littery,  gift  enterin-ise  or  scheme, 
whether  said  list  contains  any  iiart  or  all  of 
such  prizes,  shall  be  deposited  in  or  carried  by 
the  mails  i  f  the  I  Tniteil  States,  or  he  delivered 
by  any  jiostmaster  or  letter  carrier.  WTioever 
shall  knowingly  deposit  or  cause  to  be  depositeil, 
i-r  sh.ill  knowingly  send  or  cause  to  he  sent, 
anything  to  he  cimveyed  or  delivereil  l»y  mail 
in  violation  of  the  provisions  of  this  section,  or 
shall  knowingly  deliver  or  cause  to  be  delivered 
by  mail  atiything  herein  forbidden  to  be  carried 
hy  mail,  shall  lie  fined  m-t  more  than  one 
thousand  dollars,  or  im|>risoned  not  more  th.->n 
two  years,  or  both;  and  for  any  sul>sei|uent 
offense  shall  l«e  imprisoned  not  more  than  five 
years.  Any  jiersin  siolating  any  provision  of 
this  sectiin  m.ay  lie  trieil  and  punished  either 
in  the  district  in  which  the  unlawful  matter  or 
publication  was  mailed,  or  to  which  it  was 
carried  hr  mail  for  delivery  according  to  the 
direction  thereon,  or  in  which  it  was  caused 
to  he  delivered  by  mail  to  the  [icrson  to  whom 
it  was  aildressed. 

Sec.  48.1.  The  term  ‘‘lottery,’’  as  used  in 
Section  482.  embraces  all  kinds  of  fchcmes, 
general  or  local,  for  the  distribution  of  prizes 
1  v  lot  or  chance,  such  as  gift  exhibitions  or 
enterprises,  concerts,  raffles  or  tbe  drawing  of 
prizes  in  money  or  property  at  fairs. 

2.  Section  482  applies  to  any  letter,  ordinary 
or  registered,  if  it  concerns  any  lottery,  gift 
concert  or  scheme  described  in  said  section, 
and  to  lottery  tickets,  checks,  drafts,  bills, 
monev,  pr-stal  notes  or  mrney -orders  for  the 
purchase  of  lottery  tickets,  or  any  share  or 
chance  in  a  lottery  or  gift  enterprise,  and  to 
the  list  of  the  drawings  at  any  lottery  or  .<im 
ilar  scheme. 

2.  The  law  prohibits  the  mailing  of  “httfry" 
matter  by  citizens  to  lottery  cincerns  and  their 
reprc.sentatives  as  well  as  the  mailing  of  such 
matter  by  lottery  companies  to  the'r  customers 
and  other  persons. 

The  following  extract  on  the  same  sub¬ 
ject,  is  taken  from  the  U.  S.  Official 
Postal  Guide: 

.\ttentior.  *  *  *  is  directed  to  Section 

48  2  of  the  Fistal  I.aws  and  Regulations  by  the 
precisions  of  which  newspapers  or  other  publi¬ 
cations  of  anv  kind,  circulars  and  [lamplilcts. 


containing  advertisements  of  lotteries,  ^ft  en¬ 
terprises  or  similar  schemes  offering  prMKs  de¬ 
pendent  in  whi  le  or  in  part  u|>on  lot  or  chance, 
or  lists  of  the  prizes  awarded  in  pursuance  of 
such  schemes,  and  all  other  matter  relating  to 
them,  are  declared  to  be  iinmailable.  The 
terms  “lottery,  gift  enterprise,  or  similar  scheme 
offering  i>rizes  ilepeiufent  in  whole  or  in  jiart 
upon  lot  or  chance,"  a*  used  in  that  section, 
include  “guessing”  or  “estimating”  contests  for 
prizes,  as  well  as  drawings  and  raffles  of  every 
kind,  whether  general  or  Itcal,  whether  for 
private  gain  nr  in  aid  of  charitable,  educational 
or  religiiiis  objects,  and  whether  the  considera- 
tiiu  for  chances  be  money  or  ither  thing  of 
value.  Knterjirises  in  which  prizes  are  dis¬ 
tributed  among  purchasers  of  merchandise  in 
st.atcd  amrunts.  or  among  subscribers  for  pub¬ 
lications,  or  for  shares  of  corixirate  stick, 
through  the  meiiiiini  of  drawings  or  guessing 
contests,  are  lotteries  within  the  meaning  of 
that  section.  Publications,  circulars,  cards  i  r 
pamphlets  ci  ntaining  advertisements  of  such  en¬ 
terprises,  or  notice*  or  other  information  of  any 
kind  relating  to  them,  should  lie  withdi.awn 
from  the  m.ails  am!  treated  in  accor:lance  with 
>ectii'ns  547,  574  and  592  of  the  Postal  l.aws 
and  Regulations. 

“Kndiess  chain”  enteri»rises  designed  f  r  the 
sole  or  dis|>osition  of  merchandise  or  other 
things  of  value  throiich  the  circulation  rr  dis- 
trihutiin  of  “couiKins.”  “tickets, ’’  “certificates,” 
“introiluctions”  and  the  like,  arc  held  to  em¬ 
brace  the  elements  of  a  lottery,  and  also  to  he 
fraiid'ilent.  Matter  of  every  kind  rebntin,;  to 
such  enterprises  should  be  excluded  or  with¬ 
drawn  from  the  mails,  and  treated  in  accord- 
■nnee  with  Sections  547,  574  and  592  if  the 
Postal  l.aws  and  Regiilatii  ns. 

.■\n  idea  of  how  easy  it  is  to  get  into 
trouble  through  advertising  copy  involv¬ 
ing  the  element  of  chance  is  furnished 
hy  the  action  just  taken  by  the  Post  Of¬ 
fice  Department  against  the  Haldeman- 
Julius  Company,  of  Girard,  Kan.,  which 
iqK-rates  one  of  the  largest  publishing 
businesses  in  the  United  States.  .A  Post 
Office  order,  brought  about  by  a  Halde- 
man-Julius  advertisement,  last  week  tied 
up  for  twenty-four  hours  the  mailing  of 
27  magazines,  prevented  the  sale  of  7,- 
500,000  volumes  of  Shakespeare  as 
planned,  and  requires  the  return  of  all 


BALTIMORE 

with  a  population  of  750,000  people. 
62  per  cent  of  whom  own  their  own 
homes,  is  a  tryout  market  of  un¬ 
usual  merit. 

Your  request  for  specific  infor¬ 
mation  will  be  given  individual  at¬ 
tention  by  the  Service  Bureau  of 
The  Baltimore  Sun. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


money  sent  to  the  company  as  re¬ 
sult  of  $60,000  worth  of  advertising. 

The  predicament  is  brought  about  sole¬ 
ly  because  of  admitted  thoughtlessness  of 
the  lottery  laws  by  one  of  the  heads  of 
the  advertiser  firm  and  carelessness  by 
the  publications  that  accepted  the  adver¬ 
tisement  without  obtaining  competent  le¬ 
gal  advice  on  its  lawfulness. 

The  September  numbers  of  27  monthly 
magazines  carry  an  advertisement  offer¬ 
ing  a  complete  set  of  Shakespeare  for 
$2.35.  In  the  advertisement  appeared 
this  paragraph,  an  afterthought,  Mr.  Ju¬ 
lius  says,  which  had  little  to  do  with  the 
“pulling  power"  of  the  advertisements : 

"KRKF.  TRIP  TO  KUROIK.  Twelve 
ri-ailrrs  of  Sh.ikc*i'rarc  will  Iw  given  a  trip 
ti‘  Kiiglnml  to  Shakc»|>earc’»  birthplace  ami 
other  points  if  interest  in  Knglanil  anil 
Krance,  with  all  expenses  )>aiil.  Kach  -et  ol 
Shakesi^eare  contains  full  information  a*  to 
how,  without  selling  eft'ert  or  solicil.vtion,  you 
will  a  it  malically  liecome  a  ci  ntest.Tnt." 

The  little  notice  loomed  large  to  So¬ 
licitor  John  Edwards,  of  the  Post  Office 
Department.  .\n  order  immediately  was 
issued  to  the  magazines  that  the  adver¬ 
tisement  constituted  an  infringement 
against  Federal  laws  covering  the  opera¬ 
tion  of  lotteries,  and  that  the  magazines 
could  not  be  circulated  through  the  mails. 

.\n  attorney  for  the  Haldeman-Julius 
Company  hurried  to  Washington.  He 
was  informed  that  the  law  prohibits  the 
publication  of  notice  of  a  contest  with¬ 
out  simultaneous  publication  of  the  con¬ 
ditions  of  the  contest.  Twenty-.seven 
magazines  were  held  up  24  hours  while 
the  company’s  attorney  explained  the 
conditions.  The  result  was  a  promise 
to  return  all  money  received  as  a  result 
of  the  adverti.semcnt. 

(Continued  on  page  37) 


The  Detroit  News 


Consolidated  —  Detroit  Journal  —  July  22,  1922 

Over  275,000 

Net  paid  circulation 

The  Greatest  Circulation  Bargain 
In  America 


Ttkday  The  Detroit  News  circulation 
is  many  thousands  over  aluive  stated 
fij^iire. 

Announcement  of  actual  net  paid 
circulation  will  he  made  after  suffi¬ 
cient  time  has  elapsed  for  cttmplete 
stabilisation. 


^^x)r  loom 


increases  the  LEAD 


o  r.  l>OUIS’  Largest  Daily  gained  nearly  50,0(K)  in  circulation 
during  the  year  closing  August  31. 

These  gains  widened  the  gap  between  the  Globe- Democrat  and 
the  runner-up,  whose  gains  were  less  by  10,500. 

Globe-Democrat  A*u*u«:m2*  221,377 

Second  Daily  aSsC'T9^2  1  86,557 

Globe-Democrat’s  Advantage,  34,820 

(These  figures  give  eirculalion  after  deducting  all  unsold 
papers,  spoiled  in  the  press  room,  left  over,  unaeeounted, 
registered  tn  the  presses  hut  not  delherd  to  thr  mail  room.) 

I  he  Globe- Democrat  covers  not  only  St.  Louis  and  suburbs.  It 
covers  the  St.  Louis  trade  area  (radius  150  miles)  as  no  other 
paper  even  claims  to  do. 

(glok"lpm0rrat 

St.  Louis*  Largest  Daily 

NATIONAL  REPRESENTATIVES: 

F.  St.  J.  Richards  Guy  S.  Osborn  J.  S.  Scolaro  C.  George  Krogness> 

NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO  ‘ 

Dorland  Agency,  Ltd.,  London 

Associated  American  Newspapers,  Paris  v 
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NINE  AMERICAN  DAILIES  TELL  EUROPE 
ABOUT  U.  S.  MARKETS 

Associated  American  Newspapers,  With  Offices  in  London, 
Paris  and  Berlin,  Offer  Foreign  Manufacturers 
Entry  to  Gigantic  Sales  Fields 


ditions  and  hh  method  of  “Selling  Amer¬ 
ica'’  to  British  manufacturers  is  both 


merdal  Square. 

While  the  removal  is  in  process,  tjrpe 


practical  and  convincing.  He  was,  as  is  will  be  set  by  the  Commercial  Tribune 
well  known,  associated  with  the  Chic^o  and  the  paper  printed  by  the  Times-Star. 
Tribune  for  a  number  of  years,  having  The  presses,  which  were  purchased  re- 
gone  through  the  various  advertising  de-  cently  will  be  taken  down  and  moved  to 
partments,  and  the  merchandising  service  the  new  building,  where  foundations  and 
department  of  that  institution  whm  it  pits  have  already  been  constructed.  The 
was  first  started.  He  was  also  associated  linotype  machines  in  the  composing  room 
with  the  Cleveland  Plain  Dealer,  Phila-  will  not  be  moved  but  will  be  replaced 


Bt  HERBERT  C.  RIDOUT  oeipnia  iNonn  /vmencan,  ana  omer  news- 

^  ’  papers,  which  he  represented  in  various 

J.cmdtm  Editor,  Editor  &  Pubi  isher  cities  in  America  in  an  advertising  capa- 

1F  there  is  one  characteristic  in  single  markets  singly  exploited.  Repre-  city. 

American  life  that  has  been  apt  to  sentation  of  the  chain  is  on  the  advertis-  Mr.  Bryans  came  to  London  in  1915  as 
pMzzle  the  Britisher  it  is  the  readiness  of  ing  side  only;  the  news  arrangements  are  the  representative  of  the  Vanadium  Cor- 
the  U.  S.  business  man  to  join  hands  unaffected.  poratiou  of  America,  with  which  he  re- 

with  competitors  for  the  benefit  of  all.  Asked  whether  he  though  much  more  main^  for  some  five  years.  The  reason 
The  British  business  man  is  getting  over  could  be  done  by  unified  efforts  as  evi-  for  his  choice  of  his  present  work  is  be- 


delphia  North  American,  and  o^r  news-  by  a  battery  of  24  new  machines.  Re- 
papers,  which  he  represented  in  various  moval  will  be  completed  by  Septeniber  23. 


BECK  AND  SIMONS  RESIGN 


poratioii  of  America,  with  which  he  re-  Succeeded  as  A.  B.  C.  Directors  by 

mained  for  some  five  years.  The  reason  Stone  and  Youngreen 

for  his  choice  of  his  present  work  is  be-  .j-fie  directors  of  the  Audit  Bureau  of 


this  puzzlement  to  a  degree  and  is  ^adu-  denced  in  this  co-operation  scheme  than  cause  he  naturally  felt  that  there  was  a  Circulation,  at  their  recent  meeting  at 
ally  coming  to  see  that  in  combination  by  individual  propaganda  and  soliciting,  great  opportunity  for  developing  this  field  ..  u_,-i  Rjttnvire  New  York 

with  men  of  allied  interests  there  exists  Mr.  Bryans  said:  through  such  an  association  of  powerful  resienations  of  E  W  Simons  of  the 

a  power  and  influence  that  individual  ef-  “It  is  of  course  apparent  that  more  can  .American  newspapers,  and  his  present  t  Mamifartnrinv  Tomnanv  Fnit  At. 
fort  could  never  provide;  it  is  taking  the  be  done  by  unity,  inasmuch  as  the  United  go-out-after-it  activities  suggest  that  it  w  •  and  Thomas  Reek  of  the 


tort  COUia  never  prOViae;  it  is  taxing  me  oc  uonc  uy  umiy,  masmuen  as  me  uniieo  KO-oui-anci-n  atuvurca  ...  k-  YVis  and  Thomas  Reek  of  the 

form  of  industrial  associations  and  unions  States  represents  a  series  of  connected  is  likely  to  work  out  just  as  he  planned,  prowcil  Publishinir  Comoanv  New  York 
of  manufacturers.  selling  fields  or  markets,  and  no  one  -  m\Ja  k., 


But  up  to  now  he  has  not  appreciated  newspaper  could  adequately  cover  such  a 
to  any  noticeable  extent  the  possibilities  field.  It  gives  an  opportunity  of  offering 
of  actual  trade  development  by  combina-  these  markets  either  as  a  group  or  singly, 
tion,  the  co-operation  in  his  associations  in  any  instance  where  one  market  is  bet- 
being  extended  rather  in  the  direction  of  ter  suited  to  a  purpose  than  another, 

.  «  .  .•  t  r  t  _ : _ R.u_  _j _ _ >  ^  » 


mutual  protection  and  safeguard 


thereby  serving  the  advertiser  to  the  best 


For  that  reason,  considerable  interest  advantage  and  developing  him  for  all  of  the  control  of  which  was  obtained  by 
has  been  created  by  the  establishment  of  the  markets  ultimately.  Harry  W.  Brown  in  March,  1919,  will 

a  European  office  representing  nine  Amer-  “Our  plan  of  campaign  is  primarily  to  move  commencing  September  17  from  its 
ican  newspapers  intent  upon  developing  interest  British  merchants  and  manufac-  old  building  at  Walnut  street,  which 
trade  in  Europe.  The  idea  is  something  turers  in  developing  their  business  in  recently  sold,  to  new  quarters.  A 


COMMERCIAL  TRIBUNE  MOVES  y Jviigr'ee^ "adverTfsing  mllger,  die  J. 

"■]  ■  1.  Case  W'orks,  Racine,  Wis.,  and  F.  W. 

Leaves  Old  Building  for  Modem  Home  Stone,  of  the  Review  of  Reviews,  New 
— Whole  New  Linotype  Battery  York.  Messrs.  Youngreen  and  Stone  will 

Tt.  r' _ •  I  T  -1 hold  office  until  the  annual  meeting  of 

The  Cincinnati  Commercial  T"hune,  bureau  in  Chicago  October  20. 


Starts  New  York  Local  Weekly 

The  Fordham  Times,  a  new  New  York 
neighborhood  weekly,  has  been  estab- 


new  to  the  British  mind.  America,  but  we  are  also  endeavoring  to  four  storv  fireproof  building  at  408  to  lished.  T.  C.  Odum  formerly  publisher 

Associated  American  Newspapers  is  develop  the  interest  of  the  various  rail-  422  Pioneer  street  has  been  leased  for  of  a  Brooklyn  weekly  local  paper  is  the 

the  name  of  the  undertaking,  and  it  em-  roads,  hotels  and  resorts  in  approaching  3  term  of  years  as  a  new  home  for  the  publisher  and  S.  S.  Coine  recently  of  the 

braces  the  active  interests  of  the  Chicago  .^mencan  tourists  through  the  medium  paper  By  city  ordinance  the  name  ot  advertising  staff  of  the  Brooklyn  Citizen 

Tribune,  New  York  Times,  Philadelphia  of  these  American  newspapers.  We  are  this  location  will  be  changed  to  Com-  is  business  and  advertising  manager 


Bulletin,  Boston  Herald-Traveller,  Wash¬ 
ington  Star,  Pittsburgh  Post  and  Sun, 


using  various  means  of  publicity  for  ac¬ 
complishing  this  purpose,  as  may  be  seen 


Cleveland  Plain  Dealer,  Minneapolis  from  the  type  of  advertisements  we  are 
Tribune,  and  St.  Louis  Globe- Democrat,  running.  Our  campaign  has  actively 
Mortimer  Bryans  is  in  charge  of  op-  commenced." 
erations  and  from  him  I  was  able  to  ob-  fhie  of  the  points  made  by  Mr.  Bryans 
tain  some  interesting  details  of  the  work-  in  his  publicity  for  the  A.  A.  N.  is  that 
ing  of  this  eminently  practical  plan  for  if  one  picks  up  a  copy  of  any  representa- 
the  cultivation  of  the  American  market  tive  .Arnerican  newspaper  there  will  be 
for  European  goods  and  the  European  found  direct  reference  to  European-made 
market  for  .American  goods  through  the  merchandise  in  the  retailers’  advertise- 


meilium  of  advertising. 


This  imlicates  the  fact  that  mer- 


Mr.  Bryans  is  operating  in  Great  Bri-  chandisc  made  in  Eurrqio  is  recognized  by 


tain  from  the  London  office  of  .As.sociated 
.American  Newspapers  at  125  Pall  Mall, 


■American  retail  merchants  as  a  strong 
selling  argumc-nt.  The  reputation  that 


and  is  linked  up  with  a  branch  in  I’aris  at  has  been  created  for  European  merchan- 
5  rue  Lamartine,  and  in  Berlin  with  R.  disc  in  the  United  States.  Mr.  Bryans 
.-\.  Washburn  as  representative  for  the  claims,  is  a  solid  finindation  on  which 
Continent.  The  association  of  these  nine  merchants  or  manufacturers  can  develop 
journals  for  the  one  purpose  came  aliout  their  business  in  the  most  desirable  mar- 
through  the  efforts  of  Mr.  Bryans  and  his  ket  in  the  world  today, 
colleague,  Mr.  Hessey,  both  of  whom.  To  the  question  whether  any  success 
having  studied  conditions  in  Europe  dur-  has  iK-cn  achieved  to  date,  Mr.  Bryans 
ing  the  war  and  during  some  years’  resi-  replied ; 

dence  in  England,  decided  that  there  was  “Practical  results  have  already  been 
a  big  opportunity  for  developing  British  achieved,  but  I  do  not  care  to  name  them 
'business  in  the  .American  mi,rkets.  specifically.  One  of  the  largest  maiiufac- 

Thc  idea  was  placed  before  the  heads  turers  in  his  line  in  Great  Britain  is  pre- 
of  the  various  newspapers  and  at  once  pared  to  follow  our  plan.  Considerable 
approved.  Some  of  the  journals  had  pre-  interest  has  been  shown  by  various  Brit- 
viously  been  represented  separately  in  ish  advertisers,  and  particularly  adver- 
Europe,  but  under  the  scheme  of  associ-  tising  agents.  But  we  do  not  confine  our 
ated  interests  it  was  felt  that  a  great  deal  efforts  solely  to  existing  British  adver- 
more  could  be  accomplished  by  offering  tisers,  and  are  endeavoring  to  develop  all 
the  British  merchant  or  manufacturer  possibilities.” 

facilities  for  adequately  covering  the  most  Mr.  Bryans  has  a  sou'id  and  intimate 
important  markets  in  America,  as  against  knowledge  of  .American  marketing  con- 


SLOW  ACCOUNTS  ARE  A  MILL-STONE 
ABOUT  THE  NECK  OF  ANY  NEWSPAPER 

The  Best  Eividence  of  the  Value  Your  Readers  Place 
U  pon — 

Our  Insurance  Service  Plan 

Is  Their  Prompt  Payment  of  Subscriptions  to  Insure 
Continuous  Protection  of  the  Policy. 


HICKEY-MITCHELL  COMPANY 

(BmddM  and  Holda  Cirrtdatum) 

U.  S.  MGRS.-NATIONAL  CASUALTY  CO.-NEWSPAPER  DEP’T 
PIERCE  BLDG.  ST.  LOUIS 


The  Washington  (D.  C.)  Star 

I 

and 

Financial  Advertising 

Those  concerned  with  the  sale  of  reputable 
securities  will  find  in  the  National  Capital  a 
public  with  the  inclination  and  the  resources 
lor  investment — and  in  The  Star  the  most 
direct  medium  for  reachinjj;  them  all. 

Knowing,  as  all  Washingtonians  do,  the  .strici 
cen.sorship  exercised  by  The  Star,  they  accept 
with  confidence  the  integrity  of  the  advertise¬ 
ments  appearing  in  its  financial  section. 

g[)e  Jbeninfi 


WITH  SUNDAY  MOtNING  BOITION 

WASHINGTON,  D.  C. 

Write  UM  direct  or  through  our 


New  Yewk  Office 
Dan  A.  Carroil 
IS*  Nassau  Street 


Paris  Office 
S  Rue  Lamartine 


Chieafa  Office 
J.  C.  Lutz 


:..  Lutz 

B^Ukig 
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AGAIN! 

Universal  Service  First  By 
Twenty 'four  Hours  With 
News  of  Rail  Strike 
Settlement 

ONCE  more  Universal  Service  delivered  to  its  client  newspapers  the  most 
important  news  of  the  day  before  all  other  news  agencies  carried  a  line 
of  it.  An  exclusive  dispatch  from  Chicago,  carried  by  Universal  Service 
clients  on  Wednesday  morning,  September  6th,  announced  the  impending 
settlement  of  the  Railway  Shopmen’s  strike.  Full  details  of  the  peace  terms 
were  included.  This  copyrighted  story  positively  announced  that  B.  M. 

Jewell,  head  of  the  shop  crafts  union  had  called  a  meeting  to  settle  the  strike. 

For  twenty-four  hours,  other  news  agencies  were  unable  to  confirm  this  ex¬ 
clusive  news,  and  so  denied  the  authenticity  of  Universal’s  information.  The 
.  next  day  full  admission  was  made  of  Universal’s  Big  Scoop. 

Universal  Service  established  such  a  remarkable  record  throughout  the  devel¬ 
opments  of  the  rail  strike  that  railroad  officials,  union  executives  and  newspa¬ 
pers  alike  acclaimed  in  messages  of  congratulation  its  extraordinary  enterprise 
and  achievement. 

Send  for  sample  copy  of  exclusive  news  feature  report 

UNIVERSAL  SERVICE 


M.  Koenigsberg,  President 


George  T.  Hargreaves,  Editor  and  Manager 


New  York  City 


/ 
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SAVE  READERS’  TIME  BY  STATING  PRICES 
IN  CLASSIFIED  ADS 


-  i 


A  New  York  “Cave  Dweller”  Protests  Against  Omission  of  Rent 
Asked  by  Apartment  Advertisers — Want  Ad  Users 
Asked  to  Help  Keep  Columns  Clean 


By  C.  L.  PERKINS 

Kxeciitivc  Secretary,  .\s%  ciation  of  NfwspaiKrr  (  A<ht*rtis!ntf  Mamii^rrs 


VT ANY  times  in  this  column  classi- 
fied  manaRers  have  been  urRcd  to 
conduct  cani!)aiRn>  for  the  puritose  of 
e<lucatinR  classified  advertisers  to  state 
prices  in  their  copy.  The  man  who  has 
$1(X)  to  siK'iid  for  a  certain  thiiiR  cannot 
afford  the  $J(X)  "radc,  and  does  not  want 
to  look  at  an  article  he  cannot  buy.  .A 
want-ad  reader  seekiiiR  a  $20(1  ikt  month 
apartment  oftentimes  applies  to  adver¬ 
tisers  who  have  $4(X)  apartments,  merely 
liecause  the  reader  was  not  told  in  the 
advertisement  that  the  apartment  ceist 
'$4011.  This  wastes  not  only  the  time  of 
the  realer  but  also  of  the  advertiser. 
-That  reiidvs  object  to  have  their  time 
wasted  and  do  not  like  to  read  advertise¬ 
ments  without  jirices  (pioted  is  shown  by 
the  followint;  letter  recently  written  to 
the  .New  \'ork  Times  and  printed  on 
their  editorird  paiic  : 

“T(i  THE  Kihtok  ok  the  \ew  Yok k  Times: 

“I  have  hail  occasion  to  scan  the  columns  of 
‘.Vpartinents  to  I.ei — I'nfurnished’  and  atn 
struck  by  the  nuinlier  of  advertisers  who  omit 
to  mention  the  most  essential  factor,  viz., 
'rent  asked.'  I-  it  that  they  are  askinK  loo 
mucli  and  know  it.  i  r  have  they  the  erronefois 
idea  that  the  i|uestion  of  price  is  only  of 
secondary  imiMirtance ' 

“If  a  column  were  devoted  to  offers  ‘with 
price-'  only,  such  cla-sitication  would  receive 
ih»'  alteniiiji  of  those  interested.  Does  this 
voice  anyone  el-e's  view  iwiint  ’ 

“.\  (.'AVK  DWKI.I.KK.” 

'T'Ml'j  St.  Paul  Pioneer  IVess  &  I)is- 
patch,  .\.  Levich.  classified  man- 
aRcr,  has  always  been  an  advcx'ate  of 
clean  classiliotl  advertisinR.  realiziiiR  fully 
the  importance  of  builditiR  up  and  main- 
tainiiiR  reader  confidence. 

.\t  the  present  time  it  is  runniiiR  a  very 
comprehensive  and  intelliRent  campaiRii. 
capitaliziiiR  the  fact  that  it  carefully  cen- 
•sors  all  want-ads. 

the  foil  owiiiR  is  taken  from  a  half- 
liaRe  advertisement,  one  of  a  .series : 

TilK  X'AI.l'K  (ir  TRI’TIII  TI, 

WANT  ADS 

Naturally  when  persons  refer  to  the  want- 
ads  of  their  favorite  newsiiaper.  they  do  .so 


for  a  sjiecific  reason.  Perhaps  the  reader  is 
seekiiiK  a  used  automobile,  a  hew  hi. me.  a 
furnished  apartment,  a  good  used  piano,  a  de¬ 
sirable  lot  for  Iniililing  iiurixises,  farm  land; 
|ierha|is  he  has  lost  something  of  great  v.alue 
to  him,  and  is  h  oking  to  the  want  ads  f 
recovery  of  same;  or  it  may  be  a  score  or  more 
of  other  things  the  reader  desires  to  buy  or 
sell. 

Regardless  of  the  i  ccasion  for  reference  to 
the  want  ad  .section  of  the  new.spaper.  the 
average  person  wants  to  have  the  assurance 
that  whatever  is  listed  in  this  section  of  the 
newspaper  is  honestly  de.scrilM’d,  iiro|)erly  classi¬ 
fied.  and  of  a  deiiendable  nature. 

The  more  care  a  paper  exercises  with  regard 
to  the  character  of  its  classified  advcriising.  the 
more  crnfidence  will  its  readers  i>lace  in  every 
in  lividual  advertisement  that  is  |>iibli.slud,  and 
the  more  ipiickly  and  readily  will  they  resixind. 
I'he  I  )isp.atch  Pioneer  Press  takes  every  pre 
caution  ixissible  to  guard  against  the  insertion 
of  any  classified  advertising  which  would  ap 
pear  to  he  deceptive  or  misleading  in  any  way. 
Kvery  ad  is  i^ibjecled  to  the  strictest  censor¬ 
ship  liefore  it'  is  allowed  to  appear  in  iirint. 
fU’KSTUfNAP.I.K  (  I.AS.SIKIKD  .\DVKRT1S- 
iNt;  vMouxTixr.  ro  iii’X- 
DRKD.S  OF  DOI.l.AR.s 
is  refused  every  month  by  the  Dispatch  Pioneer 
Press  to  protect  the  interest  of  its  thousands 
of  advertisers  who  have  honest  offers  to  make 
and  to  protect  the  interest  of  its  thousands 
of  readers  who  respond  to  the  large  volume 
of  classified  advertising  apjiearing  •  in  the  Dis¬ 
patch-Pioneer  Press  daily. 

The  strict  censorship  of  every  want-ad  ap- 
jiearing  in  the  Dispatch  Pioneer  Press  increases 
materially  the  volume  of  honest  advertising 
inserted  in  these  newspapers  by  advertisers 
V  ho  ual  ze  that  the  aiipcarance  of  their  want- 
ad  in  this  clean  classifieil  medium  stamps  it  as 
Ix-ing  dependahle— and  your  offer  will  inspire 
reader  confidence  by  reason  of  its  appearance 
in  these  great  new.-papers. 

Yol'  .\RK  ( 0X1  KRRIXC  A  I'AYDR  WIIKX 
YOl* 

Report  Inforiiiaiiuii  Regarding 
I  RAl'Dri.KXT  ADYKRTISIXfi 
aiipearing  in  the  classified  columns  of  the  Dis- 
Patch  Pioneer  Press  to  the  classifieil  department. 

Brewer  Sells  Gazette  and  Times 

The  Ci'dar  Rapids  (Iowa)  (jazette 
and  Timi-.s.  which  were  consolidated  last 
l''all,  have  been  sold  by  Tuther 


Brewer  to  a  syndicate  composed  of  Gol. 
\V.  G.  Dows,  president  of  the  Iowa 
Railways  &  Light  Company;  Ike  Smith, 
vice-president  of  the  same  company ;  W. 
(i.  Haskell,  president  of  the  Haskell 
Coal  Compatiy ;  and  H.  \V.  Havner, 
former  attorney  general  of  Iowa,  they 
will  take  ixissession  Octolter  1.  It  has 
not  been  announced  who  the  ttew  editor 
of  the  |)aper  will  be  but,  it  is  understood, 
he  is  noiv  connected  with  the  journalism 
department  of  the  state  univer.sity. 

SUPPLEMENT  CASE  HEARD 


Decision  of  Interstate  Commerce  Com¬ 
mission  by  November  29 

The  Interstate  Commerce  Commission 
hearing  on  the  abolishment  of  baggage 
rates  for  the  transportation  of  rotogravure 
.sections  from  special  printers  to  news- 
pajK-rs  was  held  September  11,  in  the 
assembly  hall  of  the  Merchants’  .As.socia- 
tion.  New  'I’ork,  liefore  Lxaminer  (lerry. 
It  was  Completed  in  one  day.  Both  sides 
have  until  Octolier  11  to  tile  briefs  with 
the  Commission.  The  linal  decision  oi 
the  Commission  will  be  handed  do.vn  (in 
or  before  Novemlier  29,  1922. 

General  Baggage  .Agent  McX'all  of  the 
I’ennsylvania  system,  one  of  the-w’t  iesse-- 
called  by  the  railroads,  in  the  course  of 


'I'he  Ouincy,  Ill..  Wliifr  |(iunial 
is  the  lieu  iiajier  this  week. 

Thev  are  still  eoniino. 


Furnished  full  page  matrices,  black  alone,  black  and  red  and 
black  and  three  colors;  or,  as  the  first  'page  of  a  printed  comic 
section. 


HERALD-SUN  SYNDICATE 


cross-examination,  stated  that  it  was  true 
that  the  railroads  had  been  considering  a 
general  increase  in  Iwggage  rates  for  all 
newspa|K-rs. 

Charles  M.  Galloway,  appearing  for 
the  .Art  Gravure  Company,  the  Washing¬ 
ton  Post,  the  Philadelphia  Public  Ledger, 
the  Buffalo  Kxpress,  the  Rochester  Dem¬ 
ocrat  &  Chronicle,  the  Providence,  and 
the  other  papers  for  which  the  .Art  Gra¬ 
vure  Corporation  prints,  was  in  charge  of 
the  case  for  the  new'spapers.  He  was 
assisted  by  G.  F.  Mahaneey,  representing 
the.  Buffalo  Times,  and  L.  H.  .Axman, 
representing  the  Hears!  newspape-rs. 

The  witnesses  called  on  Ixdialf  of  the 
newspapers  were  W.  C.  Shelton,  the 
Wa.shington  Post ;  .Allison  Stone,  the 
Providence  Journal ;  William  F.  Latta. 
the  Philadelphia  Public  Ledger;  G.  F. 
Zipped,  general  liaggage  agent  'the  Lacka- 
wanna  Railroad,  and  Hugh  O'Donnell, 
the  New  York  Times. 


A.  A.  A.  A.  to  Meet  Oct.  11  and  12 

The  annual  meeting  of  niemlK'rs  of  the 
.\merica;i  .Association  of  Advertising 
.Agencies  will  lie  held  at  the  Hotel  .Am¬ 
bassador,  New  York,  on  October  11  an  1 
12.  This  meeting  will  he  preceded  by  the 
•egular  (piarterly  meeting  of  the  executive 
beard  of  the  association. 


LINOTYPE 


No  Make-Shifts 
No  Evasions 

Every  part  of  the  Linotype 
is  there  because  the  ma¬ 
chine  is  better  for  it  and 
every  part  fits  into  the  big 
scheme  of  simple  operation 


280  Broadway 


New  York  City 


Thix  adverilscmrnt  r.cmpor.cd  rntirply  on  the  LixoTYPr, 
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.e  Committee 
s  Senator 
at  He  Insti 
^t  Attor 
jdge  Wilker 


JERAL  STA 
3  BY  INJU 


>peech,  Pre 
e  Infringe 
is  Are  Ma 
)f  Crime  of  Ui 

It  Is  Asserted 


at  AttonMT  Q« 
of  F«dertl  jftga 
deafo.  who  sAed 
Ike  Injunction,  was 
mn  sent  yesterday 
Senator  Borah  by 
airman  of  the  Cen.- 
jlttee  tor  the  rail* 
this  district.  This 

.000  railroad  shop- 
n  the  New  York 
we  urge  upon 
ssslty  for  the 
'y  General 
1  Federal 


(Special  to  The  World.) 

WASHINGTON.  Sept.  6. 

In  the  course  of  a  speech  in  the  United  States  Senate  thie  afternoon 
criticisinp  the  Daugherty  injunction.  Senator  Robinson  fDem.,  Ark.)  said: 

The  New  York  World,  under  date  of  Sept  S,  la  an  editorial  en¬ 
titled  '‘Dauidierty*8  Injunction*  dlsclosee  the  sham,  the  pretense  and 
the  Injustice  onderlylag  the  Injunctloa  In  the  shopnMn’s  strike. 

This  morning's  Washington  Post  quotes  the  Attorney  General  as 
saying  that  the  decent  press  of  the  United  States,  which  includes 
90  per  cent  of  the  newspapers  published  In  Aaerlea,  supports  his 
action,  the  litference  being  that  The  New  York  World  and  all  the 
newspapers  edited  by  men  who  hare  the  courage.  In  the  face  of  un¬ 
popularity,  to  stand  for  Hie  Constitution  of  the  United  States  and  the 
principles  of  human  trsodom  are  Indeceht 

No  newspaper  that  K  hsTS  read  has  denied  in  an  editorial,  but 
on  the  contrary,  by  implication,  the  editorials  hare  admitted,  that  the 
Injunction,  out  of  what  they  term  pubhc  necessity,  goes  too  far. 

The  United  -States  and  our  people  enjoy  the  eerrleeo  of  a  great 
many  newspapers  which  hare  devoted  their  columns  to  right.  Justice 
add  the  honest  Impartatlon  of  news.  No  newspaper  In  Hu  United 
States  hah  more  certainly,  lit  the  Judgment  and  presentation  of  pub¬ 
lic  questions,  earned  the  title  and  all  that  goes  wltit  It  of  an  honest, 
fearless  newspaper  than  'The  New  York  World. 

It  Is  a  matter  of  common  knowledge  that  so  eagerly  Is  that  news¬ 
paper  read  by  Senators  that  within  an  hour  after  the  Sedate  has 
assembled  It  Is  difficult.  If  not  utterly  Impossible,  to  procure  one  of 
the  four  copies  of  that  paper  kept  upon  the  table  In  the  reading 
room  for  Senators. 

It  Is  read  mdre  by  Senators  than  any  other  two  papers  which 
come  upon  that  table.  Why?  Becanse  when  officers  of  the  United 
States  Ooremment  are  willing  to  prostitute  their  powers  and  their, 
positions  to  the  procurement  of  Ulegal  prooess  from,  the  courts,  that 
paper  and  others  of  equal  courage  stand  op  for  Hfe,  stand  up  for  law. 

The  Attorney .  General,  by  Impliedly  branding  The  New  York 
World  and  other  papers  which  In  this  controversy  have  spoken  for 
Justice  and  right  and  liberty  and  In  the  name  of  humanity,  cannot 
destroy  their  reputation  for  honesty  and  fairness  nor  can  be  give  to 
them  a  reputation  for  fndeceney. 

The  New  York  World  editorial  to  wfaloh  I  have  referred  will  be 
printed  in  the  Record  following  my  remarks.  It  points  out  the  Ad¬ 
ministration’s  efforts  to  obtain  political  advantage  through  a  belated 
^  and  questionable  use  of  the  Injunction. 
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STILL  SETTING  A  PACE 
THAT’S  HARD  TO  BEAT 


The  Evening  Telegram 

TORONTO 


Hbao  Ornost 

CORMBII  BaV  AKD  MS1,1NDa  BTMBK'I'S 


■•VA»u«nD  is7«l 
■t  KOmm  ROBKRTAOW 


Vbrree  Conklin 


Jtily  24th.  1922, 


Mr.  H.  V.  B&ll, 

Messrs.  B.  Hoe  &  Co., 

MOHTREAL.  QOE. 

Dear  Mr.  BaU:> 

Blease  do  not  overlook  the  foundation  plans 
for  our  new  superspeed  press.  You  eight  also  advise  ns  how 
the  voUc  on  it  is  progressing,  and  Just  when  you  expect  to 
make  delivery. 

Enclosed  find  another  months  press  report 
from  our  Uptown  superspeed  press  which  I  thought  might  interest 
you  for  you  see  we  used  our  spare  unit  on  tvo  occasions  forming 
a  6  roll  press  with  a  single  pair  of  folders,  thereby  having  a 
straight  cut  of  44  pages.  This  is  a  better  output  than  onr 
previous  one,  so  you  can  see  the  Telegram  ,is  still  holding  the 
record. 

Tours  very  truly, 

THE  EVEHING  TELEGRAM 

ATC-JLP.  Business  Manager. 


Hoe  Heavy-Design  Presses  Equipped  with  the  Hoe  Superspeed 
Rotary  Camless  Folder,  Hoe  Patented  Automatic  Ink  Pump  System 
of  Distribution  and  other  exclusive  Hoe  Features,  give  a  Greater  Net 
Output  with  Less  Paper  Wastage  than  machines  of  any  other  kind. 


Hoe  Presses  are  Designed  and  Built  to  do  the  Best  Work  in  the  most 
Efficient  and  Economical  Manner — Not  Merely  to  Sell  at  a  Price 
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FIGURES  THAT  SPEAK  FOR  THEMSELVES 
AND  ARE  POSSIBLE  ONLY  WITH 

HOE  SUPERSPEED  PRESSES 


TABUULISO  SIATEaffiMT  0?  DPTOBnH  PRESS 
QAILX  BUSS,  UPTOWZl  BRMCH 
660  DUPONT  ST. 

3UPER3PEED  MO  5,  PRESS 


UesjL 

Printed 

Minutes 

1. 

28.  z 

26800. 

60. 

2. 

36. 

26900. 

60. 

3. 

32.  z 

26700. 

51. 

4. 

40. 

27600. 

54. 

5. 

40. 

27000. 

56. 

6. 

40. 

27700. 

60. 

8. 

30.  z 

27000. 

52. 

9. 

36. 

27000. 

56. 

10. 

36. 

26900. 

55. 

11. 

40. 

26900. 

56. 

12; 

44.  # 

36500. 

•60. 

13. 

40. 

27600. 

67. 

15. 

30.-  X 

27900. 

56. 

16. 

36.f 

26800. 

51. 

17. 

36. 

26800. 

62. 

16. 

40. 

26800. 

54. 

19. 

44.  # 

36400. 

84. 

20. 

40. 

27300. 

56. 

22.  ' 

32.  z 

26900. 

54. 

23. 

36. 

27000. 

58.  ■ 

25. 

36. 

26700. 

57. 

26. 

36. 

26900. 

57. 

27. 

36. 

27600. 

58. 

29. 

26.  z 

28000. 

70. 

30. 

32.  z 

27300. 

50. 

31. 

32.  z 

27100. 

53. 

Average  per  Hour 
26800. 

26900. 

31411. 

30868. 

28928. 

20775. 

31153 

28926. 

29345. 

27756. 

27375^ 

24716. 

28862. 

31529. 

25935. 

29777. 

26000. 

29250. 

29666. 

27931-. 

28105. 

28310. 

26551. 

24000. 

32760. 

30679. 


Avera^  aa  Ootaple  Press  29.156  per  hoar 


"  6  Boll 
«  6  Boll 


27,712  " 
26,670  • 


z  Equals  Octuple  Bon 
#  "  6  Boll  • 

Blank  Equals  5  Boll  Bun 


NET  OUTPUT  IS  WHAT  COUNTS  IN  NEWSPAPER  PRESSROOMS. 
WHAT  IS  THE  NET  OUTPUT  OF  YOUR  MACHINES.^ 


R.  HOE  &  GO. 


7  Water  Street,  BOSTON 

827  Tribune  Bldg.,  CHICAGO 

504-520  Grand  St. 

NEW  YORK  CITY 

109-112  Borough  Road 

LONDON,  S.  E.  1,  ENG. 

/ 
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The  Best  Business 
Producer  in 
V  Japan 


First  in  News, 
Influence  and 
Circulation 
k  Through- 
'X  out  the 
r  Far 

^  East 


A  Splendid  Circulation  \ 

The  Hochi  Shimbun  has  had  con- 
tinuously  since  its  establishment  in 
1872  the  largest  circulation  in  the  Far  \ 
East. 

Oldest  Evening  and  Morning  Press 

The  Hochi  Shimbun  was  the  first  newspaper 
in  Japan  to  add  an  evening  edition  to  its 
morning  paper. 


A  Rich  Field 


AflvprtUinfr  Rntps  I  There  is  no  section  of  the 
Advertising  nates  |  buying  community 

Ti  !•  v  1  oc:  .  which  is  not  reached  by  the 

Per  line . Y  1.25  |  Hochi  Shimbun. 

Per  Column..  Y  170.00  ,  Efficient  Medium 

Per  inch.  .  .  .Y  12.50  |  Hochi  Shimbun  is  read  ex- 

Per  page.  ..  .Y2, 000.00 

_  _  _  ^  M  aJ  the  foremost  advertising  medium. 


Per  page.  .  .  .Y2,000.00^ 


THE  HOCH  SHIMBUN  SHA 

TOKYO,  JAPAN 


7 


GENUINE  AUTO  NEWS  ‘One  newspaper  will  specialize  on 

good  roads ;  another  on  accident  pre- 
WILL  BE  PRINTED  vention;  another  on  tours;  and  another 
_  on  the  personal  gossip  of  the  trade. 

W.  A.  Bermingham  of  Chicago  Post  contention  that 

•  •  aj  u  automobile  has  deserved  the  co-opera- 

Tellt  Motor  Advertising  Men  How  jj  received  on  the  part  of  the 

to  Get  Publicity  Into  the  press  because  it  has  helped  to  educate 

Newspapers  public  to  the  use  and  maintenance  of 

_  a  necessary  article.  Motion  pictures 

.  .  ,  .  have  progressed  along  the  same  lines  as 

.Automobile  men  receiv  ed  expert  ad-  auto,  although  the  newspaper  space 
vice  on  how  to  get  reading  matter  into  devoted  to  them  seems  to  me  out  of 
the  columns  of  the  daily  newspapers  that  proportion  to  their  merit.  Just  now 
will  he  of  value  to  the  entire  industry  radio  is  receiving  a  good  deal  of  atten- 
as  well  as  the  hrm  sending  it  out,  "om  \\c>n,  and  radio  departments  in  the  news* 
\\  alter  A.  Bermingham.  automobile  ed-  papers  have  sprung  up  all  over  the  coun- 
itor  of  the  Chicago  Evening  Post  who  try.  While  the  radio  is  an  innovation, 
put  It  in  the  form  address  to  the  jt  jy^t  as  much  a  trade  proposition  as 

Motor  &  .Accessory  Manufacturers  As-  motor  car 

sociation  advertising  conference  at  Buf-  “.-Vutomobilcs  and  accessories  deserve 


falo  Septemlier  14. 


the  same  amount  of  attention  as  profes- 


Mr.  Bermingham  did  not  approve  sjonal  baseball,  ^me  astute  sporting 
newspaper  policy  which  forbade  the  men-  ^.dit„rs.  1  notice,  have  begun  to  see  the 
tion  of  an  automobile  hrtn  s  name  in  everything  for  nothing, 

news  matter,  but  he  adv  ised  the  motor  ^rid  handing  the  owners  of  professional 
aclycrtismg  managers  to  put  their  pub-  baseball  teams  page  after  page  of  free 
licity  into  the  hands  ot  trained  news-  publicity 


paper  men.  who  knew  news  values  and 
space-values  and  the  advantage  of  “say- 


"My  final  word  to  the  publicity  man 
in  the  automobile  field,  then,  is  one  of 


ing  it  with  pictures."  He  pointed  out  encouragement.  The  game  ’is  just  as 
that  automobile  manufacturers  benefited  was.  If  you  have 


even  from  a  page  of  goixl  roads  news, 
accident  prevention  hints,  and  routes  for 


something  of  news  interest  to  say.  and 
are  able  to  dress  it  up  in  such  a  manner 


tours,  vyhich  did  not  mention  the  name  will  appeal  to  tne  editor,  vou  will 

of  individual  cars  or  manufacturers.  scrapbook  growing  de.spite  the 

He  jxirtrayed  the  development  of  auto-  apparent  conspiraev  against  you  on  the 
mobile  publicity  from  the  days  when  any  p^^t  of  the  newspapers." 
statement  about  the  horseless  carnage 

had  a  ready  audience  among  newspaper  .  " 

readers  until  the  present,  when  cost  of  DEMAND  BETTER  TRAIN  SERVICE 

production  of  newspapers  forces  editors  _ 

to  eliminate  everything  which  does  not 

interest  a  wide  circle  of  readers.  Inter.t.te  Circulator.  A.k  P.  O.  to  In- 

“The  public  became  more  interested  in  ve.tigate  Railway  Condition, 

the  live  events  and  daily  happenings  of  fly  Telegraph  to  Kdito.  &  Piblisheb 

the  motor  world  than  in  the  news  of  the  ,  . .  r.  c-  -i-i  t 

trade  itself,”  continued  Mr.  Bermingham,  anc.aster  Pa..  Sept.  13.— The  Inter- 


‘and  the  publicity  men  who  failed  to  -Association 


capitalize  that  interest  lost  out.  .  ,  ,  -r,-  r,  a  r.  . 

“Some  of  them,  in  their  shortsighted-  President  Royal 

ness,  failed  to  appreciate  the  value  to  Allentown  Morning  Call, 

the  industry  in  general  of  news  that  was  ^  .  -i 

not  merely  a  puff  for  his  employers  or  ^  repiirted  bad  railway 

a  description  of  the  new  model  in  pro-  ^^i  service  in  certain  sections  of  the 

territory  covered  by  the  association,  a 

“But  ■  is  it  not  a  fact  that  the  entire  resolution  was  passed  appealing  to  the 
trade  profits  from  an  automobile  page  l^^'rnaster  general  to  myestigate  condi- 
even  if  it  contains  no  personal  mention  restore  discontinued  service, 

of  individual  firms  or  cars,  but  deals  I'l?"  vvere  dected 

with  subjects  like  good  roads,  week-end  W .  Cullis,  (Jester 

or  transcontinental  tours,  or  accident  I^i^on,  Tarentum  ^*cws; 

prevention?  Not  an  inch  of  disguised  ^^orp  K.  h,yan.s.  Charleston  Daily  Mail : 
advertising  matter,  and  yet  publicity  of  A  L<^|'anon  Daily  Nevvs; 

the  best  kind  U .  H.  Childs,  Clarksburg  Telegram;  W . 

“1  don’t  wish  to  lie  misunderstood.  H.  I^mg.  Hmiover  Record-Herald ;  How- 
While  some  newspapers  have  excluded  ^rd  C.  Lee,  Philadelphia  Enquirer  ;!•  rank 
trade  and  shop  news  altogether,  including  n  • 

mention  of  firms  and  machines,  there  are  ,  •  il ' 

still  some  who  continue  the  old  policy. 

and  I  am  inclined  to  believe  that  thev  are  Campbell 

.March,  Washington  (Pa.)  Observer  and 

“Supiiose  one  firm  has  sold  a  million  Baltimore  N’vw'' 

cars.  Xaturally,  the  majority  of  owners  n 

are  enthusiastic  on  the  subject  of  this  ^  ally  News  ;  Edmund  B  Crandall, 

particular  car.  They  rave  alwiit  its  P- 

I)ick-up.  its  smooth  running  qualities,  its  •;\shury  lark  Iress;  jaiws  Sheridan, 
hill-climbing  ability.  Here  is  a  good-  ’“I? ,  ;  H  C.  Comstock, 

aiif1w‘nr<»  inti*rpQt<*H  in  a  r<*rtain  Sharoil  T clcgraiMl  ,  Johti  S.  McLcail, 


met  at  Pittsburgh  Sept.  12,  with  an  at- 


inachine.  They  will  read  anv  item  in  xi 

which  the  name  of  their  favoVite  car  is  1,1”  J'"”' 

mentioned.  Editors  who  realize  this  Planch  Record,  Walter  (,.  .Xndrcvvs. 


will  still  give  space  to  the  trade  item 
“But  the  problem  of  obtaining  free 
inihlicity  is  Incoming  more  and  more 


Johnstown  Ledger. 

Baltimore  was  selected  as  the  next 
meeting  jilace  in  March. 

It  was  decided  to  print  the  iiroceefling- 


difficult;  Editors,  are  and  have  to  he  convention,  including  all  ))aper> 

discriminating.  Readers  of  the  auto^-  addresses,  ami  furnish  each  paid-iq 

l.ile  pages  are  seeking  not  mere  piftle;  nicmlHr  a  copy. 

out-and-out  praise  of  this  or  that  prod-  ^  paper  had 

net.  hut  real  news  and  constructive  ncyvs.  prevent  subsidization  by  a 

1  hey  want  enlightenment  on  automotive  leading  ilepartmcnt  store  advertiser;  an- 
^uhJect'  inlorm.ition  that  vvill  help  them  other  told  how  he  iiad  spent  over  $7.70.(HI' 
solve  their  mechanical  problems;  infor-  j,  pr,.,ninms. 

■ration  aUmt  roads:  news  of  club  and  p^emher  told  how  he  would  giv 

associations:  of  racing,  toiiring.  record-  ^is  papers  free  to  out-of-town  new- 
hreijffiing.  or  of  some  odd  happening.  stands  if  necessary  to  gain  representation. 

The  up-to-date  publicity  man  is  no  „.i,j|,.  another  was  on  an  absolute  non- 
longer  a  space-grahher.  He  is  a  trained  returnable  basis. 


newspaper  man.  alive  to  the  interests  and  Xew  angles  for  the  surest  way  to  g.’ 
desires  of  the  reader.  service  from  railway  mail  clerks  fo' 

“The  publicity  director  <»f  today  has  nevvspaiHT  mail  vvere  explained. 

.Tiialyzed  the  various  newspa|x-rs  and  has  _ _ 


studied  their  respective  iMilicics.  Thus 
he  does  not  waste  effort,  time,  and  m:i- 
terial  with  publicity  matter  that  is 


Texas  Daily  Enlarging 

.\n  extension  to  the  quarters  of  the 


■d  to  the  waste-basket  before  it  Cnero  (Tex.)  Daily  Record  is  beiiu 


leaves  his  office. 


built  for  the  paper's  pressroom. 
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EIGHTH  DISTRICT  BROKEN  UP 


Each  State  to  Have  Own  A.  A.  C.  W. 

Organisation  Hereafter 

(Py  Tt'rsrafh  to  Kd.to*  &  Pi'BLIsheii) 

Minot.  N.  D.,  Sept.  14. — The  annual 
eighth  district  convention  of  the  Asso¬ 
ciated  .\dvertising  Clubs  of  the  World, 
now  in  session  in  Minot  will  he  the  last 
district  meeting  of  the  organization  be¬ 
cause  the  district  assiKiation  will  lie  dis¬ 
solved  and  instead  each  state  will  have  an 
individual  organization  of  its  own.  ac¬ 
cording  to  an  announcement  by  V’ice- 
President  C.  G.  Ferguson  of  Minneapolis. 
A  legislative  committee  was  named  today 
to  draft  a  bill,  to  be  pre.sented  to  the 
ne.xt  session  of  the  North  Dakota  legis¬ 
lature.  asking  for  tinances  to  promote  a 
favorable  advertising  campaign  for  the 
■•Flickcrtail  State.” 

committee  was  appointed  to  stimu¬ 
late  interest  in  the  1923  .\tlantic  Citv 
nati(>nal  convention  of  the  A.  C.  W. 


of  Lincoln.  Neb.,  was  elected  vice-presi¬ 
dent  representing  Nebraska  and  James 
.\.  King.  Mason  City,  vice-president  for 
Iowa.  Mr.  Langford  is  also  vice-president 
of  the  .\ssociated  .Advertising  Clubs  of 
the  World  representing  the  Ninth  district. 

Louis  Holland,  president  of  the  .\.  .\. 
C.  W.,  was  a  guest  at  the  annual  banquet 
Tuesday  night.  Carl  Hunt. 'general  man¬ 
ager  of  the  .A.  .A.  C.  W..  spoke  for  the 
"big  brother”  movement. 

The  ninth  district  organization 
adopted  a  program  for  building  up 
struggling  ad  clubs  in  its  territory  by 
sending  out  speakers  to  co-operate  in 
increasing  the  membership  of  such  clubs. 
Monthly  bulletins  will  be  sent  to  all  clubs 
so  that  they  may  be  kept  in  touch  with 
developments. 

Davenport  was  selected  for  the  1923 
meeting  of  the  Ninth  district  clubs.  The 
Des  Aloines  Register  and  Tribune  silver 
cup  was  awarded  to  the  DaveiqHirt  .Ad 
Club  for  rendering  the  best  services  to 
advertising  during  the  year. 


91 H  DISTRICT  A.  A.  C.  W.  FORMED 


A  Correction 


Iowa  Associated  Ad  Club  Succeeded 
by  lowa-Nebraska  Organisation 

I  Py  Telegraph  to  KoiTim  &  Pi'bi.isher) 

M.xson  City.  Iowa.  September  13. — 
The  .Associated  .Advertising  Clubs  of 
Iowa  no  longer  e.xists.  Its  place  has 
been  taken  by  the  Assiiciated  .Advertising 
Clubs  of  the  Ninth  District,  which  com¬ 
prises  lioth  Iowa  aiui  Neliraska.  This  or¬ 
ganization  was  formed  in  (invention  held 
here  September  11  aitd  12.  Joe  Langford 
of  Davenport.  la..  lK‘came  the  president 
of  the  new  organization.  J.  K.  Kriedke.' 


Through  an  advertising  copy  error  in 
Editor  &  Publi.sher  for  Septemlier  16. 
it  was  stated  that  the  newspaper  series 
"Forty  Winning  Plays  in  Football”  was 
being  handled  by_  the  Science  Service. 
Inc.,  whereas  it  is  one  of  the  features 
of  the  International  Syndicate.  Balti¬ 
more. 

G'lman  Adds  Albertan 

Gilman.  Nicoll  &  Ruthman.  New  York. 
Heston  and  Cnicago.  have  l>cen  appointed 
foreign  representatives  of  the  Calgary 
Albertan,  effective  September  1,  1922. 


The  Ludlow 

For  Profitable  Job  Printing 


Before  the  instal* 
iation  of  the  Ludlow 
machines  I  7eas  cow- 
pelled  to  emf'loy  I’.r- 
tra  men  on  Sunday 
to  distribute 
tyte  for  use  on  Mon^ 
day.  Since  their  in- 
stallation  I  hat  e  done 
away  with  this  non- 
/'roductire  work. — 
El  Paso  Herald. 

J  can  say  in  all 
frankness  that  the 
Ludlow  is  adatted  to 
any  work  that  can  he 
handled  with  foun^ 
dry  /v/*4\  no  matter 
hiKv  complicated,  as 
well  as  man-:  thiuas 
impossible  to  di»  with 
type.^l.iberal  (Kan¬ 
sas)  Democrat. 


Your  low-priced  competitor  does  get 
the  j'obbing  business.  He  may  be  los¬ 
ing  money,  or  maybe  he  has  a  Ludlow. 
You  can  tell  by  watching  the  character  of 
his  work.  If  he  prints  in  all  new  faces, 
in  series,  and  makes  free  use  of  italics, 
without  broken  letters;  if  he  frequently 
makes  long  runs  of  42,  48,  and  60  point, 
bold  and  extended  faces — it’s  a  Ludlow! 
You  can’t  undersell  him,  but  you  can 
match  him.  You  can  use  a  Ludlow,  too. 
He  Can  Make  Money,  Where  You  Lose  It 

tiple  forms  at  slight  ex¬ 
pense — and  without  waiting 
upon  the  foundry. 

He  saz'es  I'rcss  work  by- 
recasting  lines  for  enough 
forms  to  fill  the  capacity  of 
his  press. 

His  presses  are  busier 
because  little  makeready  is 
required.  Ludlow  slugs  are 
remarkably  accurate  in 
hi.ight-;o-paper. 

■Vo  zi'ork-itps  or  broken 
letters  occur  with  Ludlow 
sings.  Letters  can't  work 
up.  and  letters  can't  break. 

He  keeps  standing  forms 
wit. '.out  limit  and  without 
running  out  of  sorts  or 
spacing  materials.  .And  al¬ 
terations  for  reprints  are 
made  without  patching 
plates. 


With  no  distribution  of 
used  forms,  he  saves,  in 
cold  cash,  what  you  pay  for 
this  item.  He  can  set  mat¬ 
ter  out  of  one  font  all  day 
and  all  night,  yet  his  cases 
arc  always  full. 

He  never  buys  type,  be¬ 
cause  he  never  needs  any. 
Lnillow  matrices  do  not 
wear.  He  can  always  set 
an  abundance  of  new  type- 
matter  in  any  font.  'I'et  he 
needs  no  sorts  caster  or 
type  storage. 

If  is  all-slug  method  saves 
time  on  niakc-np.  Slugs 
handle  like  cuts.  The-y  never 
pi.  He  even  uses  the  l.ud- 
low  for  spacing  material. 

He  saz'es  eleetrofypes  by 
casting  eacli  line  twice  or 
more,  and  making  up  mnl- 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

Eastern  Office:  World  Building,  New  A'ork  City 


IN  ST.  LOUIS 
THE  STAR 

Daily  and  Sunday,  in  i\ugust 

GAINED 

195,375 

Agate  Lines  in 

Total  Paid  Advertising 

— All  Increase  of  More  Than 


Over  the  Same 
Month  Last  Year 


The  Star’s  gain  in  Total  Paid  Advertising  was 
greater  than  the  gains  of  all  other  St.  l.ouis 
newspapers  combined. 

The  Star’s  gain  represents  55 of  the  total 
increased  lineage  placed  by  advertisers  in 
St.  Louis  newspapers. 


CIRCULATION  GAINS 

The  Sunday  Star . 30,193 

The  Star,  Daily .  8,291 

August,  1922,  Compared  With  August,  1921 


don’t  say  “Paper”  — say  “STAR” 


Trade  Mark  KcgiHicrctl 


National  Advertising  Representatives 

Story,  Brooks  &  Finley 

New  York  Chicago  Philadelphia  Lot  Angeles  San  Francisco 
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BENJAMIN  SHERBOW  DEAD 


Wat  Author  and  Authority  on  Typo¬ 
graphical  Matter* 

Benjamin  Sherbow,  typographic  con¬ 
sultant  and  author  of  several  works  on 
the  general  subject  of  type  display,  in¬ 
cluding  “Making  Type  Work"  and  “Ef¬ 
fective  Type  Use,”  died  September  1,  at 
Patchogue,  N.  Y.,  where  he  had  gone 
for  a  rest. 

Mr.  Sherbow  was  born  in  Germany  in 
1878  and  came  to  this  country  when  eight 
years  old.  He  first  worked  for  the  Curtis 
Publishing  Company  and  later  joined  the 
Calkins  &  Holden  Advertising  .\gency 
staff  as  typographer,  probably  the  first 
person  to  have  such  a  position.  A  num¬ 
ber  of  years  ago  Mr.  Sherbow  started  his 
own  business  as  a  typographic  consultant 
which  he  maintained  until  the  time  of  his 
death. 


(Obituary 

Mrs.  Emii.y  Norton  Coleman,  vyife 
of  Charles  M.  Coleman,  managing  editor 
of  the  Seattle  Post-Intelligence,  died  at 
Pasadena  last  week. 

Mrs.  Kate  French  Wheelock,  aged 
86,  widow  of  Joseph  A.  Wheelock,  for 
45  years  editor  of  the  St.  Paul  Pioneer 
Press,  is,  dead.  She  was  the  mother  of 
Webster  Wheelock,  who  succeeded  his 
father  as  editor  of  the  Pioneer  Press. 

John  Quincy  Adams,  colored,  aged 
74,  editor  of  the  St.  Paul  Appeal,  a  negro 
paper,  was  struck  by  an  automobile  and 
killed.  Sept.  3. 

S.  H.  Cottrell,  father  of  Jesse  S. 
Cottrell,  former  Washington  correspond¬ 
ent  and  now  minister  to  Bolivia,  died 
Sept.  10. 

Charles  Thorpe,  aged  34,  foreman  of 
the  Newark  (N.  J.)  I..edger  composing 
room,  died  Sept.  9. 

George  Saunders,  aged  63,  corre¬ 
spondent  for  the  London  Times  who 
served  as  Berlin  correspondent  of  the 


London  Morning  Post  from  1888  to  1897 
and  Paris  correspondent  of  the  Times 
from  1897  to  1908,  died  Sept.  9. 

W.  F.  Bisbee,  aged  60,  editor  and  pub¬ 
lisher  of  the  Benjamin  (Tex.)  Post, 
died  Aug.  27. 

George  Read  Magowan,  aged  32,  at 
one  time  on  the  Philadelphia  North 
American  advertising  staff  and  recently 
eastern  representative  of  the  National 
Stockman  and  Farmer,  died  Sept.  7,  fol¬ 
lowing  an  attack  of  appendicitis.  He  is 
survived  by  a  widow  and  a  3-year-old 
son. 

Alfred  Ellsworth,  formerly  on  the 
editorial  staff  of  the  Jamestown  (N.  D.) 
Alert,  died  recently. 

Mrs.  Charles  H.  Ludington,  wife  of 
the  vice-president  and  treasurer  of  the 
Curtis  Publishing  Company,  died  Sept. 
7,  at  her  summer  home  at  Saranac  Lake, 
N.  Y. 

Aaron  Jacobs,  aged  62.  next  to  the 
oldest  pressman  of  the  Boston  Globe, 
died  recently. 

Dr.  Harold  C.  Ernst,  prominent 
writer  on  medical  subjects,  editor  of  the 
Journal  of  Medical  Re.search,  died  re¬ 
cently. 

William  F.  Woods,  aged  63,  editor  of 
the  Tacoma  (Wash.)  Globe  before  he 
went  to  Chicago  30  years  ago  and  since 
then  on  various  papers  there,  died  of 
heart  failure  on  the  Jackson  Park  golf 
links  last  week.  At  the  time  of  his  death 
he  was  secretary  of  the  Chicago  Law 
Bulletin  Company. 

CoL.  Marion  MacQuean  Ogden,  aged 
63,  formerly  city  editor  of  the  Oakland 
(Cal.)  Chronicle,  died  Sept.  2.  He  is 
survived  by  his  widow,  who  is  the  pres¬ 
ent  city  editor  of  the  Chronicle. 

Thomas  William  Mattingly,  aged 
61,  former  business  manager  of  the 
Little  Rock  (Ark.)  Daily  News,  died 
recently. 

VV^  Wynn  Johnson,  who  retired  as 
advertising  manager  of  the  Portland 
(Ore.)  Telegram  about  15  years  ago  and 
who  prior  to  that  was  connected  with 


the  advertising  departments  of  papers  in 
San  Francisco  and  Los  Angeles,  died  re¬ 
cently  in  Dallas,  Ore.,  where  he  has  been 
a  prune  grower  since  he  left  newspaper 
work. 

Miss  Dorris  Lund,  aged  20,  an  em¬ 
ployee  of  the  Nebraska  City  (Neb.) 
Daily  Press,  was  killed  in  an  automobile 
accident  Sept.  7. 

Joseph  S.  Click,  aged  66,  founder  of 
the  Pittsburgh  Volksfreund,  died  Sept. 
8.  He  was  active  as  editor  and  pub¬ 
lisher  until  July  1,  last,  when  he  re¬ 
tired  from  the  editorship. 

Amos  McConnell,  founder  and  for 
many  years  editor  and  publisher  of  the 
Vernon  (Tex.)  Record,  died  last  week. 

T.  H.  Coleman,  aged  69,  father  of 
Sidney  Coleman,  managing  editor  of  the 
Wichita  (Kan.)  Beacon,  died  last  week. 

Frank  P.  Cra\’ens,  aged  60,  first 
business  manager  of  the  Waco  (Tex.) 
Examiner  and  at  different  times  con¬ 


nected  with  newspapers  in  Austin.  Dal¬ 
las,  and  Houston,  died  in  Los  Angeles, 
Cal.,  recently. 

Duncan  McEwan,  sales  and  promo¬ 
tion  manager  of  the  Paramount  Knitting 
Company,  Chicago,  died  in  that  city  Sep¬ 
tember  6. 

L.  P.  Hill,  editor  and  publisher  of 
the  ^sley  (Ala.)  Enterprise,  a  weekly 
publication,  and  pioneer  citizen  of  Bir¬ 
mingham,  died  September  4.  The  cor¬ 
oner  attributed  his  death  to  an  acute  at¬ 
tack  of  heart  failure. 

Mrs.  Martha  Nelson  Beaton,  wife  of 
Kenneth  C.  Beaton,  “K.  C.  B.”  of  the 
Hearst  newspapers,  died  in  Los  Angeles 
September  8  after  a  long  illness. 


Boston  Advertiser  Moves  Want  Staff 

The  want  ad  department  of  the  Boston 
Advertiser  has  been  moved  to  the  street 
floor  of  the  Little  building,  82  Boylston 
street. 


LEDGER  SYNDICATE 


NEWS  AND  FEATURE  SERVICES 
Maintain  Prestige — Create  Circulation — Attract  Advertising 

NEWS  SERVICES 

(Via  laaaad  wfrs  or  IsM  doom  tat  Nmr  Ymk,  WM^igten.  Cldei««>, 

Oovslsnd,  Dollsa,  SsnWia,  Sob  Ft— risco  or  Loo  Angdoo  ) 

I>UBUC  LEDGER  COMBINATION  NEWS  SERVICE. 

PUBUC  LEDGER  FOREIGN  NEWS  SERVICE. 

PUBUC  LEDGER  DOMESTIC  NEWS  SERVICE. 

FUBUC  LEDGER  BUSINESS  NEWS  SERVICE. 

FP  ATI  IBP  APBVIf'PAo 

_  ,  flATOMC_PAtag  IK  MAT:  Dsllp-H^  IsUtiM  Hm-  WseUi^-Pemoamf  Pm  Bisdal  rmtm  tm. 
Sdsoe*  Pifli.  abvt  Stow  Pit*.  COMICS;  '•■iBBlutys  Msotf."  (Hanrard),  Dallr  Sirtt  sad  WMUr  Pit*:  "Ttat 
tadn*  MS”  (OoUlDs).  "And  Itai  Hi  ChtW!dm  MtertDuL  'DimiMW’  (tan),  S? 

(Mo).  CABIOON8:  BrfeeV  DsUr;  "VUUn  M  tta*  Plata  Sboo"  (Hinta),  Waklr;  "CbQAiaTAS’ 
<*^).  Djta  sod  WaUr  DMatta  lad  MjsHjt  Berlsls:  Bnt  •otaMa'i  DaUy  Ua- 

PnUaihrtMi;  Dsflr  sad  WnUr  Shat  Blnlai  KADIO  PSATOU:  "Radio  In  tki  Bsair’  (DaUr).  Mnxm 
nATUnn  M  mm  tnclli:  ‘Tktai  TsMIl  Lni  to  Haht."  ‘TUoa  for  Bwi  to  Mato."  "Ito  Honaotas  Ida 
Rot."  "What's  What."  "ARa-Diana  TVIeta.’*  'Thi  Hmi  to  Ooid  Thsti."  "Boo  to  Rsfi  Wtoa  Bhieata." 
"(MltlTatta  Ton  Chara."  "PtaoB  OhaU."  'Tinrlte  Bw1|m  of  PaBoa  Waaen."  "IharpMita  Dp  Toor 
MaafT."  "OoBi  WhoP’  "Paa't  Pirii  Patola,**  "Hi*  OUKhra'i  Boa."  "Htstorr  of  Toa  Naat."  "Who-Whf- 
What-Whn-Whorar’  "Booao  Catas,"  "What  An  Ta  Good  Par'  "Makliic  Mon  Moocr,"  "DaUr  Pan  Baa," 
"(toi  Tn  Ihlir'  "Comet  CotUih."  "Bead  Toa  Charaeia."  BOMB  PACE  PBATDBEB;  "A  Daatola  M  Bn." 
'Tho  Utoot"  (Park  Piohloas).  "Boat  Cttktoc."  to  Qoea  Vletorla'i  took.  "Ai  Woaaa  to  Waaaa,"  "Dnaa- 
land  Adnotaea"  SPORTS  nATTJRES;  "Hm  SportfoUo."  "Win  Tank  Hpa"  (TUdea).  PDZZLBB.  COT- 
ODTB.  nUCU  and  MAfflC. 
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INDEPENDENCE  SQUARE 


PHILADELPHIA.  PA. 


THE  NEW  BOOKLOVERS’  PICTUREGAME 

ANNOUNCED  FOR  SEASON  1  922-  1923 

Prior  to  the  war  the  Booklovers’  Picturegame  was  a  sensational  snccess  for  over  five  years 
with  132  newspapers  in  the  United  States.  Since  1917  it  has  been  allowed  to  rest  and  we  be¬ 
lieve  the  territory  is  now  ripe  for  this  high  class  circulation  and  revenue  feature.  It  will 
produce  Paid-in-advance  New  Subscriptions  or  can  be  used  as  a  high  class  editorial  feature. 
The  Picturegame  can  be  fitted  to  any  condition  for  any  newspaper  and  will  pay  for  the  prizes 
and  advertising  space  used  in  promoting  same.  Nearly  every  newspaper  that  used  it  before 
the  war  ran  two  or  three  Pictu regames,  which  speaks  for  its  results.  The  Evening  Mail  of 
New  York  City  has  used  it  consistently  for  eleven  years.  THE  ROCHESTER  TIMES 
UNION  WILL  START  THE  NEW  PICTUREGAME  ON  SEPTEMBER  15th. 

Write  us  for  full  details  and  particulars  of  the  plan  without  obligation  or  expense  to 
yourselves. 


BOOKLOVERS  CONTEST  CO. 

32nd  FLOOR 

WOOLWORTH  BUILDING 
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PRESS  CANNOT  OUTSTEP 
HUMAN  KNOWLEDGE 


It  Can  Print  AH  Bin  News,  But  It  Can¬ 
not  Make  People  Read  and 
Understand  It,  Declares 
Dr.  Bleyer 


Ds.  Willakd  Bleyes 


and  the  particular  problems  or  news 
helds  in  which  he  specialized.  Dr.  Bleyer 
admitted  the  importance  of  the  financial 
consideration,  but  insisted  that  the  op¬ 
portunity  for  service  as  well  as  the  op¬ 
portunity  for  the  individual's  own  de¬ 
velopment  must  be  considered. 


RECEIVER  FOR  LANSING  NEWS 


Dr.  Willard  G.  Bleyer,  head  of  the 
department  of  Journalism  at  the  Uni¬ 
versity  of  Wisconsin  was  the  speaker 
of  a  round  table 
discussion  of 
problems  of 
newspaper  mak¬ 
ing  at  the  Wam- 
sutta  Club,  New 
Bedford,  Mas  s., 
Sept.  8.  Dr.  and 
Mrs.  Bleyer  and 
the  Standard  edit¬ 
orial  staff  were 
guests  at  dinner 
of  Managing  Ed¬ 
itor  George  A. 
Hough. 

“We  may  say 
that  a  certain 
cable  from  a 
Genoa  conference  is  big  news  and  put  it 
on  the  first  page,”  said  Dr.  Bleyer,  “but 
this  doesn’t  make  people  read  it.  VVe 
have  got  to  find  some  way  to  link  this 
gathering  abroad  to  our  readers.  The 
conference  is  to  have  a  vital  effect  on 
these  readers’  lives  eventually.  The  task 
is  to  interpret  or  present  the  event  now 
so  that  the  readers  will  appreciate  the 
connection  and,  prompted  by  selfish  in¬ 
terest,  assimilate  the  news.” 

The  speaker  readily  admitted  the  diffi¬ 
culty  of  doing  this.  The  nearness  of 
the  tariff  or  the  bonus  to  individuals 
seemed  to  the  whole  party  to  be  easily 
demonstrated.  The  difficulty  of  awaken¬ 
ing  interest  in  .such  a  news  event  as  the 
Genoa  conference  was  suggested  by  a 
Standard  man  who  told  of  seeking  in¬ 
terviews  on  the  importance  of  the  Genoa 
conference  to  America  from  the  leading 
business  men  and  manufacturers  of 
Springfield.  He  had  to  give  up  the  task 
because  he  Cf>uldn’t  find  a  handful  of 
men  who  knew  the  subject  well  enough 
to  discuss  it. 

Dr.  Bleyer  called  attention  to  Walter 
Lippmann’s  recent  book  “Public  Opin¬ 
ion”  and  summed  up  Mr.  Lippmann’s  pres¬ 
entation  of  the  immense  burden  society 
places  upon  the  newspaper  today. 

“Unconsciously  the  theory  sets  up  the 
single  reader  as  theoretically  omnicom¬ 
petent,  and  puts  upon  the  press  the. 
burden  of  accomplishing  whatever  rep¬ 
resentative  government,  industrial  organ¬ 
ization  and  diplomacy  have  failed  to 
accomplish,”  Lippmann  wrote  in  the 
passage  which  Dr.  Bleyer  paraphrased. 
“.Acting  upon  everybody  for  30  minutes 
in  24  hours,  the  press  is  asked  to  create 
a  mystical  force  called  Public  Opinion 
that  will  take  up  the  slack  in  public  in¬ 
stitutions  .  .  .  Institutions,  having 

failed  to  furnish  themselves  with  instru¬ 
ments  of  knowledge,  have  become  a 
bundle  of  ‘problems,’  which  the  popula¬ 
tion  as  a  whole,  reading  the  press  as  a 
whole,  is  supposed  to  solve.” 

Dr.  Bleyer  agreed  with  Mr.  Lippmann 
that  all  this  is  expected  of  the  news¬ 
paper  and  that  the  newspaper  is  failing 
to  meet  such  a  requirement.  But  the 
fault.  Dr.  Bleyer  stressed,  is  not  that  of 
the  newspaper.  This  brought  the  di.scus- 
sion  directly  back  to  his  first  point — that 
it  is  one  thing  to  print  significant  news 
and  another  to  make  the  newspaper 
buyer  read  it.  In  short,  he  showed  that 
far  more  is  expected  of  the  newspaper 
than  is  possible  of  accomplishment. 

Dr.  Bleyer  discussed  the  imjwrtance 
of  the  reporter,  the  responsibility  and 
the  dignity  of  his  work.  He  emphasized 
the  opportunity  for  public  service  in 
intelligently  gathering  and  presenting 
facts. 

He  described  the  labor  turnover  on 
newspapers  and  suggested  that  there  are 
many  reasons  why  a  reporter  should  re¬ 
fuse  small  salary  increases  as  induce¬ 
ments  to  frequent  jumps  from  city  to 
city  and  devote  himself  for  a  consider¬ 
able  period  to  ma.stery  of  the  community 


B.  N.  Garstin  Has  Left  City  and  Old 
Heads  Are  in  Charge 

{By  Teletraph  to  Editoe  &  Pcblisues) 

Lansing,  Mich.  Sept.  12. — The  Capital 
News,  an  afternoon  daily  established 
about  a  year  and  a  half  ago,  is  now  op¬ 
erating  under  a  receivership.  C.  Donald 
Call,  who  has  been  connected  with  the 
paper  since  its  inception,  was  appointed 
receiver  Saturday  by  Judge  Leland  W., 
Carr  in  Ingham  Circuit  Court.  The’ 
petitioners  for  the  receivership,  according 
to  the  formal  statement  of  the  paper, 
were  the  minority  stockholders. 

Bert  N.  Garstin,  who  last  May  bought 
sufficient  stock  in  the  company  to  t^e 
control,  is  no  longer  with  the  paper  and 
nothing  can  be  learned  here  of  his  where¬ 
abouts.  Edward  M.  Lucas  and  Arthur 
L.  Francis,  who  helped  found  the  paper 
but  whose  stock  Mr.  Garstin  bought, 
have  again  been  named  managing  editor 
and  advertising  manager,  respectively. 
The  paper  has  gone  back  to  its  original 
style  and  policy,  which  were  modified  by 
Garstin.  A  hearing  of  creditors  has  been 
set  for  October  21  and  until  that  time  it 
is  understood  that  an  effort  would  be 
made  to  continue  publication.  Further 
plans  have  not  been  divulged  by  the  man¬ 
agement. 

It  is  known  that  Francis  and  Ludas  re¬ 
cently  made  a  payment  down  on  certain 
equipment  of  the  Port  Huron  Press, 
another  Michigan  daily  which  failed  in 
its  infancy,  and  it  is  rumored  that  they 
plan  to  start  an  entirely  new  paper  here 
should  it  be  decided  definitely  to  abandon 
the  News  venture. 


NEW  PATERSON  DAILY 


Company  to  Launch  Democratic  Morn¬ 
ing  Paper  Soon 

Plans  for  starting  a  Deinwratic  morn¬ 
ing  paper  in  Paterson,  N.  J.,  between 
OctolKT  1  and  15,  have  been  announced 
by  the  Passaic  County  Publishing  Com¬ 
pany,  just  incorporated.  The  title  has 
not  yet  been  decided  upon.  It  will  be  the 
only  paper  in  the  city  plerlged  to  the 
DemcKratic  party.  The  Call,  the  only 
morning  paper  now,  being  Republican, 
and  the  Press-Guardian  and  the  News, 
the  two  evening  papers,  being  inde¬ 
pendent.  Business  offices  have  been 
established  at  13  Prince  street,  where 
equipment  is  being  installed. 

Directors  of  the  new  corporation  in¬ 
clude  Frank  J.  VanNoorte,  mayor  of 
Paterson;  John  J.  O'Rourke,  secretary  to 
the  mayor;  John  J.  Downey,  Jr.,  city 
comptroller;  Charles  .\.  Roemer,  city 
attorney ;  Peter  J.  McGinnis,  former  state 
senator ;  John  Quigley,  building  in¬ 
spector  ;  L.  M.  Neikrug.  a  printer ;  Sam¬ 
uel  Geldziler,  a  retired  business  man,  and 
Ellsworth  Lee,  an  architect. 

New  York  Ad  Agent  Bankrupt 

The  William  J.  Bryan  Company,  ad¬ 
vertising  agency,  110  West  40th  street. 
New  York,  file<l  schedules  in  bankruptcy 
September  12,  listing  its  liabilities  as 
$18,955  and  its  assets  as  $5,938.  The 
principal  creditors  include  the  Vogue 
Publishing  Company,  $2,037 :  Harper’s 
Bazaar,  $1,908;  \Villiam  I..  Bands, 
$2,250;  the  New  York  .American,  $789; 
and  the  House  Beautiful  Publishing 
Company,  $757. 

Bluefield  Telegraph  Starts  Soon 

The  Bluefield  (W.  Va.)  Daily  Tele¬ 
graph  will  commence  publication  shortly 
as  an  afternoon  paper  serving  Bluefield. 
Princeton  ami  the  neighboring  towns  and 
coal  fields.  It  has  applied  for  As.soci- 
at^  Press  memher.ship.  The  printing  of 
this  paper  will  be  done  by  the  Princeton 
Printing  Company. 


OAKLAND-CALIFORNIA 


Beginning  today,  The  Post- 

Enquirer  is  the  property  of  the  Star 
Holding  Corporation  of  New  York, 
which  is  owned  and  controlled  by  William 
Randolph  Hearst. 

Within  the  last  ten  days,  the  Star  Holding 
Corporation  has  purchased  from  the  Call 
Publishing  Company  all  of  the  stock  of  The 
Post  Publishing  Company  and  of  the  Oakland 
Enquirer  Publishing  Company.  A  new  cor¬ 
poration,  already  formed,  known  as  The  Post-- 
Enquirer  Publishing  Company,  will  publish 
this  newspaper  in  the  future. 

It  is  the  determination  of  the  new  owner 
of  The  Post-Enquirer  to  give  to  the  City  of 
Oakland  an  independent  and  progressive 
American  newspaper,  devoted  to  the  upbuild¬ 
ing  of  everything  that  is  clean,  wholesome  and 
constructive  in  our  civic  life.  From  time  to 
time  there  will  be  added  to  The  Post- 
Enquirer’s  already  attractive  list  of  features 
many  others  which  have  helped  to  make  the 
Hearst  publications  the  most  widely  read  in 
America. 

The  time  has  come  when  the  City  of  Oak¬ 
land,  with  its  teeming  population,  its  mar¬ 
velous  development,  and  its  assured  future  as 
a  great  city,  should  have  the  finest  newspaper 
service  and  newspaper  features  that  are  to  be 
obtained. 

With  this  in  mind,  no  expense  will  be 
spared  and  no  energy  conserved  in  making 
Xhe  Post-Enquirer  an  agency  for  the  intelli¬ 
gent  exploitation  and  upbuilding  of  the 
community. 

Every  officer  of  The  Post-Enquirer  Pub¬ 
lishing  Company  will  be  a  resident  of 
Oakland,  or  of  a  transbay  region. 

Charles  Sommers  Young  will  be  president 
of  the  new  corporation  and  the  publisher  in 
active  charge  of  The  Post-Enquirer. 

—  from  an  editorial  announcement  in  The 
Post-Enquirer,  Oakland,  California,  August  26,  1922 


EASTERN  REPRESENTATIVES 
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Although  an  Agricultural  State 


has  crept  up  to  tenth  state  in  the  Union 
by  the  volume  of  its  products. 

Agriculturally  Wisconsin  is  adapted 
to  a  large  variety  of  crops  and  products. 
She  is  first  in  America  in  such  special 
crops  as  canning  peas,  dry  peas,  clover 
seed;  second  in  cabbage;  third  in  tame 
hay ;  fourth  in  oats,  rye  and  potatoes  and 
fifth  in  barley. 

Wisconsin  makes  the  most  delectable 
of  cheeses,  infinite  in  variety,  butter  of 
the  most  delicate  flavor,  and  condensed 
milk  of  matchless  richness — the  produc¬ 
tion  of  which  calls  for  the  highest  intel¬ 
ligence  and  skill. 

The  people  of  Wisconsin  are  free 
spenders,  but  your  appeal  must  be  to 
their  intellects.  They  are  well  trained 
to  think  before  they  buy.  You  must  get 
your  goods  before  them  by  newspapers 
with  the  “reason  why.”  You  must  use 
these  dailies  to  reach  the  buying  class. 


Rate  for 

Circulation 

S.M*  Lina* 

Beloit  News  . . 

. (E) 

8,769 

.045 

*Eeu  Claire  Leader-Telegram  .... 

. .  .  (MAE) 

8,586 

.035 

**Fond  du  Lac  Reporter . 

. (E) 

7,000 

.04 

*Kenozha  News  . 

. (E) 

7,306 

.04 

*Madi*on  (Wis.)  State  Journal... 

. . .  (EAS) 

17,392 

.05 

Milwaukee  Journal . 

. (E) 

114,676 

.20 

Milwaukee  Journal . 

. (S) 

89,857 

.20 

Milwaukee  Sentinel  . 

. .  .  (MAE) 

78,973 

.14 

Milwaukee  Sentinel  . 

. (S) 

62,548 

.14 

*  Superior  Telegram  . 

. (E) 

18,332 

.055 

tSuperior  (Wis.)  Sunday  Times  .  . 

. (S) 

8,000 

.045 

GoTernment  Statement*,  April  1,  1922. 

*A.  B.  C.  Publishers’  Statement,  April  1,  1922. 
tPublishers’  Statement. 

**  Publishers  A.  B.  C.  Report,  Sept.  1,  1922. 


WHAT  OUR  READERS  SAY 


Titular  Editor*  on  American  Newspapers 

Loi'isvili-e,  Ky.,  September  4,  1922. 

To  Kditor  &  Publisher;  Taking  the  death 
of  (Tiarles  R.  Miller  of  the  New  York  Times 
as  the  text  for  his  remarks,  a  writer  in  a 
recent  issue  of  the  New  Statesman  dis- 
cour.ses  at  some  length  cn  -Vmerican  jour¬ 
nalism  in  that  l.ondon  weekly.  He  is  very 
fair  in  his  treatment  of  the  daily  newspapers 
of  th  s  country,  comparing  them,  especially 
those  of  New  York,  with  those  of  (ireat 
Britain. 

Speaking  of  Miller  he  said  that  although  he 
was  called  the  editi  r-in-chief,  actually  his 
proyince  was  the  editorial  page  alone.  The 
New  York  Times  affords,  he  declared,  an  il- 
lustrat  on  of  the  secondary  position  of  the 
titular  editor.  The  power  lies  in  the  hands  of 
the  management  and  the  managing  editor,  who 
together  haye  command  of  the  news  pages  and 
the  policy  goyerning  the  display  of  news. 

This  is.  on  the  whole,  the  goyerning  fact  of 
American  journalism,  in  the  opinion  of  the 
writer  in  the  New  Statesman.  It  explains  why 
the  present  generation  in  the  L'nitetl  States  has 
seen  no  editor  of  the  great  old  school.  .\ 
daily  that  is  a  unit — as  Horace  (irseley’s  was, 
or  the  Manchester  (iuardian  is — would  he  al¬ 
most  impossible  in  present  day  .\merica.  This 
fact  explains,  also,  to  some  extent,  the  con¬ 
tradiction  which  eyery  English  journalist  re¬ 
marks  in  the  American  editorial  page;  namely, 
its  imposing  look  and  its  general  weakness.  .\n 
.\merican  daily  does  not  give  less  space  than 
an  English  daily  to  leading  articles.  Often 
it  gives  more,  hut  they  are  apt  to  he  of  little 
account;  first,  because  the  “lead”  is  not  there, 
and  secondly,  because  the  editorials  are  fre¬ 
quently  written  by  one  whose  equipment  is 
inferior  to  that  of  the  special  writer. 

There  are,  of  course,  noteworthy  exceptions. 
Speaking  of  the  New  York  World  the  English¬ 
man  says  its  staff  includes  a  group  of  clever 
writers  at  present  unequalled  in  America, 
while  the  Glohe  enjoys  the  services  of  the 
ablest  and  best  informed  comp-my  (f  young 
editorial  writers  on  the  evening  press. 

The  critic  of  the  New  Statesman  doesn’t  re¬ 
fer  to  the  Hearst  papers  further  than  to  say 
that  a  ’  whole  volume  would  be  required  to 
deal  with  them.  In  conclusion  he  sums  up  as 
follows;  “In  certain  respects  the  American 
journalistic  situation  is,  perhaps,  somewhat 
more  hopeful  than  our  own.  Three  ;n  par¬ 
ticular  may  be  noted.  First,  the  increasing 
thought  and  practical  effort  that  are  being  de¬ 
voted  to  the  consideration  of  the  press  as  a 
liberal  profession  and  a  public  service — as  il¬ 
lustrated  by  the  rapid  growth  of  universty 
schools  of  journalism.  Secondly,  the  energetic 
movement  toward  the  establishment  of  inde¬ 
pendent  news  service,  especially  in  the 
economic  field.  Thirdly,  the  wide  and  varied 
opportunities  that  America  provides  for  the 
special  correspondent  and  commentator  on  af¬ 
fairs,  even  if  his  opinions  are  unpopular.  In 
the  United  States  it  is  the  rarest  thing  for  sf 
well  known  descriptive  writer  or  publicist  to 
be  unemployed.” 

JAMES  C.  MOFFET. 


An  Answer  to  Mr.  Richardson 

New  York,  September  7,  1922. 

To  Editor  &  Publisher;  Mr.  Richardson, 
of  the  Vick  Chemical  Company,  has  presented 
an  interesting  argument  on  the  advertising 
commission  system,  as  presented  editorially  in 
your  issue  of  August  12.  It  does  not,  however, 
reflect  on  the  known  value  of  the  reputable 
advertising  agency  ts  its  clients. 

Advertising  agents,  especially  in  New  York 
City,  and  other  large  cities  are  essential.  It 
would  be  impossible  for  publishers  to  maintain 
staffs  sufficiently  large  to  afford  service  to  the 
great  number  of  advertisers.  The  duplication 
and  waste  of  effort  would  be  enormous- -out 
of  all  proportion  to  the  cost  that  such  adver¬ 
tising  could  bear. 

Advertising  agencies  give  service  to  all  pub¬ 
lishers  according  to  the  requirements  of  their 
client’s  business.  While  each  publication  must 
maintain  a  large  staff,  advertising  agents  make 
it  possible  that  this  force  be  largely  of  service 
men. 

I  believe  more  credit  is  due  to  advertising 
agents  for  the  development  of  new  business 
and  the  increment  of  old  business  than  to  any 
other  instrumentality.  The  advertising  agents 
are  in  a  sense  representatives  of  publication. 
Theirs  is  a  representat'on  based  on  close  per¬ 
sonal  contact  with  the  business  of  their  clients 
that  would  be  impossible  to  the  representative 
of  each  publication.  It  is  inconceivable  that 
any  business  executive  would  permit  a  close 
analysis  of  his  business  plans,  his  business 
policies,  his  business  secrets  by  the  representa¬ 
tive  of  each  publication.  Such  analyis  is  es- 
sent  al  to  productive  advertising  and  is  given  in 
confidence  to  advertising  agents. 

It  is.  nevertheless,  true  that  the  agent  must 
first  please  the  client  without  regard  to  the 
pleasur:  of  the  publication.  He  must  write 
copy  that  is  definitely  productive  and  use 
mediums  the  result  from  which  can  be  readily 
determined;  otherw  se  the  account  will  be  lost 
to  him. 

I  can  imagine  only  chaos  in  publication 
offices  if  there  were  no  advertising  agene'es. 
The  client,  in  attempting  to  place  his  own  copy 
direct,  would  upset  the  policies  and  rules  of  the 
publication  he  intended  to  use.  It  is  beyond 
the  capacity  of  the  average  business  executive 
to  determine  not  only  his  manufacturing  and 
distribution  policies,  and  to  attend  also  to  the 
details  inherent  in  an  advertising  campaign. 

The  great  development  of  newspaper  ad¬ 
vertising  is  a  source  of  particular  gratificatii  n 
to  newspaper  publishers.  This  development  is 
due  largely  to  advertising  agencies.  Their 
studies  of  the  products  to  be  advertised  has 


resulted  in  text,  drawings  and  layouts  which 
are  up  to  the  best  artistic  standard  and  which 
bring  satisfactory  results  to  their  clients. 

.\dvertising,  like  every  other  great  force, 
has  developed  its  specialists;  and  out  of  this 
has  grown  the  profession  now  practised  by 
the  advertising  agents.  By  the  practise  of 
this  profession  the  agent  has  done  for  the 
manufacturer  what  the  latter  could  not  do  for 
himself.  The  manufacturer’s  interest  naturall) 
lies  first  in  the  production  of  his  product.  It 
is  physically  impossible  for  him  to  thoroughly 
analyze  and  digest  the  selling  conditions 
throughout  the  entire  country,  although  upon 
them  his  distribution  plan  must  lie. based.  The 
advertising  agency  does  this  work  for  him  and 
thereby  develops  and  fosters  the  growth  im¬ 
possible  to  the  manufacturer  working  alone. 

If  one  conipares  the  advertising  of  twenty 
years  ago  with  that  of  today  the  evidence  of 
specialization  is  so  striking  that  it  needs  no 
comment.  The  copy,  art  work,  typographical 
layout,  are  all  due  to  the  specialization  of 
the  advertising  agency  and  impossible,  except 
in  a  few  instances,  to  the  maniffacturer.  The 
artistic  talent  brought  to  advertising  has  been 
the  result  of  the  activity  of  the  advertising 
agent;  this  applies  as  well  to  the  distinguished 
writers  who  have  from  time  to  time  written 
advertising  copy. 

Many  large  agencies  now  charge  their  clients 
a  fee  for  the  preparation  anil  placing  of  copy 
and  remit  all  commissions  and  cash  discounts 
to  the  advertiser.  While  this  may  indicate  that 
the  agency  commission  could  he  abolished,  it 
would  put  cut  of  business  a  great  many  of 
the  smaller  agencies  handling  the  accounts 
of  new  and  very  valuable  advertising  manu¬ 
facturers.  I  believe  experience  shows  that 
where  a  direct  advertiser  has  endeavored  to 
build  a  completely  organized  advertising  de¬ 
partment  he  finds  it  is  either  insufficient,  or 
more  expensive  than  carrying  on  his  campaign 
through  an  agency.  There  are,  of  course,  ex¬ 
ceptions  to  the  rule,  and  it  may  be  that  the 
Vick  Chemical  Company  is  one  of  them. 

There  has  been  a  notable  improvement  in 
advertising  agencies  since  the  organization  of 
the  American  .\ssociation  of  Advertising  Agen¬ 
cies,  increasing  their  efficiency  and  elevating 
their  standards.  The  .\.  .\.  A,  A.  now  insists 
upon  the  financial  responsibility  of  its  mem¬ 
bers.  and  to  that  end  ex.acts  a  thorough 
financial  statement  from  each.  This  benefits 
both  client  and  publisher.  The  code  of  ethics 
and  standard  of  practice  of  the  Association 
have  improved  agency  morale,  and  its  standard 
order  blank  and  standard  rate  card  have  helped 
much  to  improve  their  service. 

The  advertising  agent  has  made  the  adver¬ 
tising  profession  what  it  is  today.  He  has 
developed  small  concerns  of  intrinsic  value  into 
well  organized  institutions.  Because  of  a  spe¬ 
cially  selected  personnel  he  has  been  able  to 
educate  the  public  to  a  degree  that  would  have 
been  impossible  to  the  direct  advertiser,  intent 
solely  on  personal  profits.  The  agency  in 
many  well-known  instances  has  fostered  grow¬ 
ing  concerns  by  giving  them  service  based  on 
long  eperience.  Certainly  these  services  war¬ 
rant  censideration. 

LOUIS  WILEY, 

Business  Manager  New  York  Times. 


B.  H.  Anthony  Host  to  Alliance 

Xew  Bedford,  Mass.,  September  14. — 
Benjamin  H.  .Anthony,  publisher  of  the 
Xew  Bedford  livening  Standard  ami 
Morning  Mercury,  was  host  to  the  Xew 
Kng.and  Xewspaper  .Mliance  at  its  reg- 
i.l.  r  Septemoer  meeting  Wednesday.  It 
was  largely  social  in  character.  The 
e.xccutive  session  was  held  in  the  after¬ 
noon  at  Hixbridge,  following  a  morning 
devoted  to  serial  events  and  a  clam  bake. 
Twenty-live  members  and  guests  were 
present.  T.  T.  Ellis,  publisher  of  the 
VV^orccster  (Mass.)  Telegram  and  Ga¬ 
zette,  presided  at  the  meeting.  The  other 
papers  represented  were  the  Fall  River 
Xews.  the  Manchester  Union,  the  Taun¬ 
ton  Gazette,  the  Providence  Tribune,  the 
Waterbury  American-Republican,  the 
Brocton  Enterprise,  and  the  Lynn  Item. 


Publisher  Writes  Book 

.\mbrosc  E.  Gonzales,  publisher  of  the 
Columbia  ( S.  C. )  State,  which,  with  his 
brother,  the  late  X.  G.  Gonzales,  he 
founded  in  1891.  is  the  author  of  “The 
Black  Border,”  just  off  the  press.  The 
book  is  a  collection  of  42  short  stories  fit 
gullah  negroes.  These  negroes,  who  live 
on  the  sea  islands  fringing  the  South 
Carolina  coast,  are  de.scended  from  the 
earliest  slave  cargoes  brought  from  the 
west  coast  of  .Africa. 


Bergen  Record  Opens  New  Home 

The  Hacken.sack  (X.  J.)  Bereen  Even¬ 
ing  Record  held  a  house  warming  of  its 
new  home  September  Li.  It  opened  at 
one  o’clock  with  a  reception,  followed 
with  an  inspection  of  the  composing 
room,  a  demonstration  of  its  new  32- 
page  quadruple  press,  and  a  general  tour 
of  the  building. 
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CHAIN  PAPERS  MENACE  attended  all  the  sessions,  nearly  100  be- 

CDCC  DDCCC  CCIX-y  P‘'«sent  at  all  times. 

rKUlL  rKCado - •  Chief  among  the  conclusions  that  the 

-  .  newspai>er  men  and  women  went  home 

Their  Rim  Encourage.  Regulation,  Ha  "  ith  was  that  editors  don’t  read  their  own 

lewspapers  closely  enough ;  that  follow-up 


Tell.  New  JerMy  New.paper 
In.titute  at  New 
Brun.wick 


{By  Tctegraph  to  Kditok  &  Publisher) 


possibilities  were  often  missed,  .\nother 
conclusion  was  that  the  newspapers  are 
practically  neglecting  school  news,  de¬ 
spite  its  value  as  intere.sting  news  and  in 
building  circulation  among  a  large  part 
of  the  newspapers’  potential  field. 

Robert  Lane  of  the  Newark  Evening 


New  I$ri;nswick.  N.  J.,  Sept.  1.1. — 

Competition  is  a  healthy  state  for  news-  News  told  his  fellow  publishers  at  the 
I'apcrs,  Don  C.  Seitz,  business  manager  opening  session  that  he  considered  it  a 
of  the  New  York  World,  told  92  New  newspapers’  duty  to  record  the  news  and 
Jersey  editors  gathered  at  Rutgers  Col-  not  to  make  it.  He  warnetl  agai  ist 
iege  here  Monday  and  Tuesday  for  the  carrying  crusades  so  far  that  the  public 
first  Newspaper  Institute  of  the  New  loses  faith  in  all  the  matter  printed  in 
Jersey  Press  .Association.  Newspaper  the  pajier.  He  urged  more  use  of_  the 
combinations  require  big  financial  back-  human  interest  story  but  said  that  if  it 
ing,  he  pointed  out,  which  lays  the  press  cannot  Ik*  handled  well  it  should  be  left 
open  to  the  public  fear  and  suspicion  alone. 


that  it  is  controlled  in  the  interest  of 
those  whose  money  is  invested. 

He  decried  the  growing  sentiment 
among  publishers  for  chain  newspapers, 
but  in  this  he  was  not  in  accord  with  the 
ideas  of  many  of  those  present.  Mr. 
Seitz  concluded  by  warning  his  audience 


T.  H.  .Alvord  of  the  Livonia  (N.  Y. ) 
Gazette  spoke  on  “The  Cost  of  Produc¬ 
ing  .Advertising  in  the  Country  Weekly.” 
He  showed  that  as  a  job  of  printing 
rrost  weeklies  do  not  pay  the  owner 
enough  profit. 

The  need  of  a  definite  educational  pro- 


^  ^  1  ^  aunieiiLv  j  publishers  was 

that  the  presen  cry  for  censorship  and  •  Koss  W.  Kellogg,  director 

regulation  of  a  I  human  affairs  by  law  ^  L;tate  School  of  Printing 

must  be  fought  by  the  newspapers,  or  Y.  Mr.  Kellogg  quoted 

freedom  of  the  press  will  be  only  his-  ^g^^es  from  a  survey  which  he  has  made 

of  the  newspaper  plants  of  New  Jersey 
The  country  weekly  of  the_  future  may  showing  that  the  ratio  of  apprentices  to 
develop  into  a  chain  proposition  in  the  journeymen  printers  in  the  weeklies  is  1 
opinion  pf  Prof.  M.  V.  .Atwood  of  Cor-  to  4;  on  the  dailies  it  is  only  1  to  ten. 
nell  University,  who  spoke  on  this  sub-  The  ratio  for  the  industry  as  a  whole,  he 
ject.  Prof.  .Atwood  told  of  what  is  found  to  be  1  to  7.  He '.said  that  unless 
being  done  at  Cornell  to  develop  greater  a  ratio  of  1  to  5  is  maintained  a  shortage 
appreciation  of  the  editor  and  his  work  in  of  printers  will  result, 
small  communities.  He  said  that  the  President  E.  .A.  Bristor  said  that  the 
country  weekly  is  so  close  to  its  readers  New  Jersey  Association  would  consider 
that  it  holds  a  place  which  the  big  city  not  only  the  education  of  printers  but 
daily  never_  can  fill,_  but  that  too  few  also  the  education  of  newspaper  writers 
editors  realize  their  field  and  work  it  to  and  managers. 

the  best  advantage.  Edward  P.  Howard  was  emphatic  in  his 

Following  a  suggestion  from  Prof.  .At-  statem.ents  that  no  newspaper  publisher 
wood  that  there  might  lie  better  profits  is  getting  enough  margin  on  advertising 
for  newspapers  in  the  chain  system,  Mr.  at  25  cents  an  inch.  He  advised  country 
Seitz  said :  weeklies  to  do  away  with  cheap  national 

“I  see  in  the  chain  system  and  the  in-  advertising,  to  find  out  their  true  finan- 
creased  tendency  of  newspaper  owner-  status^  and  to  charge  a  blanket  rate 
ship  to  concentrate  in  a  few  hafids,  the  advertising,  so  that  they  will  be  self¬ 
certain  restriction  of  the  liberty  of  the  supporting  without  job  work, 
press  by  legislative  action.  It  will  not  be  ,  institute  was  unanimous  that  un¬ 
done  with  the  notion  of  so  doing,  but  signed  communications  should  not  be 
rather  to  protect  the  public  from  the  printed  and  that  letters  dealing  with 
dangers  of  such  a  situation.  That  is  Politics  should  be  treated  with  regard  to 
to  say,  under  the  guise  of  guarding  the  a  limit  on  the  quantity  of  controversial 
liberty  of  the  press  its  liberties  will  be  matter. 

‘regulated'  just  as  everything  else  is  be-  Among  other  speakers  were:  Prof, 
ing  regulated,  under  a  theory  of  protect-  James  Melvin  Lee.  New  York  Univers- 
ing  the  public.  '*71  Robert  Lane.  Newark  Evening 

‘‘I  am  not  altogether  certain  but  it  News;  M.  V.  .Atw^,  Groton  (N.  Y.) 
would  be  possible  to  eliminate  the  guar-  Journal  and  Courier;  U.  McClinchie, 
antee  of  freedom  of  the  press  from  the  Clinton  Weekly;  Frank  L.  Moreau,  F'ree- 
Constitutfon  itself,  should  some  William  hold  Transcript;  W.  .A.  Haffert,  Sea 
J.  Bryan  rise  up  and  start  a  crusade.  Isle  City  Times ;  Charles  Alvord,  Li- 
Much  has  already  been  done  in  the  way  vonia  (N.  Y.)  Gazette;  J.  G.  Lipman, 
of  curbing  its  freedom  through  the  powers  director  New  Jersey  Agricultural  Ex- 
of  the  post  office.  The  legislation  that  periment  Station;  Roliert  Towne,  .Amer- 
weighs  the  advertising  as  against  read-  ican  Newspaper  Corporation;  Merton  E. 
ing  matter,  that  requires  a  statement  of  Burke,  formerly  of  the  New  York  Daily 
circulation  and  one  of  ownership  are  all  News. 

steps  in  the  direction  of  complete  cur-  Round  table  discussions  were  led  by 
tailment.  J*  P-  UoRan  of  the  Newark  Sunday  Call ; 

“How  it  can  he  argued  that  a  news-  J-  L.  Clevenger  of  the  South  .Amboy 
paper,  which  alone  of  all  industries  News;  C.  H.  Bateman  of  the  Somerville 
shows  its  deeds  on  its  face,  can  be  re-  Unionist  Gazette,  and  E.  H.  Carpenter  of 
garded  as  mysterious  and  dangerous,  I  do  the  Woodbury  Democrat 
not  know.  But  that  is  the  attitude  in  The  Institute  wants  regional  confer- 
which  it  is  placed  by  the  postal  laws,  e^ces  held  among  publishers  of  New  Jer 
and  worse  is  to  come  if  the  competitive  sey  throughout  the  year  to  discu.ss  prob- 
principle  is  destroyed.  Without  that  lems  of  editing  policy,  advertising,  etc 
principle  in  operation  there  can  be  no  E.  .A.  Bn’.ster,  ^  editor  of  the  Passai" 
liberty  and  no  progress  in  the  world.”  Herald  and  president  of  the  New  Jersev 

The  institute  proved  so  successful  in  Press  .Association :  J.  E.  Clary.  Madison 
arousing  interest  in  “shop”  topics  that  Eagle,  and  Earl  R.  Woodward  were  in- 
the  editors  voted  unanimously  to  make  it  strumental  in  starting  the  institute  move- 
an  annual  event.  One  of  the  features  of  ment  here 
the  first  meeting  was  a  newspaper  ex¬ 
hibit  which  covered  the  walls  of  the 
gymnasium.  .About  100  weekly  and 
daily  front  and  editorial  pages  were 


Ad  Women  to  Hold  Dinner 


.  The  New  York  League  of  .Advertising 

shown,  with  special  classes  for  agricul-  Women  will  hold  its  first  dinner-meeting 


tural  pages,  country  correspondence 
Sunday  papers  and  special  editions 


of  the  season,  September  19.  at  the  .Ad 
vertisine  Club.  The  president.  Miss 


There  was  no  enmretitive  judging  of  Helen  M.  Hill,  will  preside  and  the  honor 
rapers,  bu*  much  favorable  comment  guests  will  be  C.  K.  Woodbridge.  presi 
from  out-of-state  authorities.  dent  of  the  .Advertising  Club  of  New 

In  point  of  attendance  the  institute  was  York ;  H.  H.  Charles,  district  vice-presi 
a  great  success.  The  publishers  ami  dent  of  .A.  .A.  C.  of  W.,  and  Carl  Hunt 
editors  were  not  only  registered  but  thev  business  manager  of  .A.  A.  C.  of  W 


WE$r  VIRGINIA’S  PUCE  AMONG 
MSTAIfSISAOthlNARU 
AND  27tli  IN  POPULATION 

But  it  is  first,  second  or  third  by  very 
many  comparisons. 

Only  one  state  exceeds  it  in  total 
tons  of  coal  produced  annually,  in 
tons  of  coke  manufactured,  in  the 
number  of  its  glass  factories. 

It  leads  them  all  in  its  available  bi¬ 
tuminous  coal,  white  sand  petroleum 
of  the  Pa.  grade,  natural  gas  marketed, 
production  of  carbon  blacks  and  glass 
sand  available. 

It  has  the  largest  number  of  home 
owners  per  capita  of  any  state  in  the 
Union. 

Also  do  not  overlook  the  fact  that  it 
ranks  second  state  in  the  value  of  its 
mineral  production  while  remaining 
primarily  a  farming  territory. 

It  is  a  “market  by  itself”  and  can  be 
economically  influenced  your  way  by 
these  newspapers. 
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VOTE  FOR  THE  AMENDMENT 

Audit  bureau  of  circulations  was 

formed  by  the  publishing  and  advertising  inter¬ 
ests  of  America  to  supply  the  “scales”  with 
which  to  “weigh”  circulation,  to  apply  the  “yard-stick” 
to  quantity  of  circulation,  and  to  “certify”  the  facts, 
thereby  placing  the  stamp  of  authority  —  “sterling 
mark” — of  the  Bureau  upon  the  known  factors  of 
circulation. 

For  eight  years  the  attention  of  directors,  auditors 
and  managers  of  the  Bureau  has  been  concentrated 
almost  entirely  upon  an  effort  to  devise  ways  and 
means — “rules  and  regulations” — to  obtain  accurate 
and  dependable  information  as  to  NET  PAID  cir¬ 
culations.  In  this  period  circulation  records  and  forms 
have  been  standardized  and  all  avenues  of  distribu¬ 
tion  have  been  charted  so  that  the  space  buyer  may 
ascertain  by  a  glance  at  a  Bureau  report  the  amount 
of  NET  PAID— city,  suburban,  country,  bulk  sales, 
etc.  In  addition  to  which  file  copies,  free  copies, 
unpaid  and  service  circulation  has  been  segregated. 

To  such  an  e.xtent  has  the  passion  gone  for  NET 
PAID  circulation  that  some  space  buyers,  following 
the  campaign  of  the  Bureau  to  its  logical  conclusion, 
refuse  to  consider  or  give  credit  to  any  publication 
for  anything  but  NET  PAID  circulation. 

This  raising  of  standards  has  been  a  good  thing 
for  the  publishing  business.  On  the  whole  it  has 
proved  beneficial  and  helpful  all  around.  But  are 
these  standards  to  be  thrown  overboard  now  that 
the  Bureau  is  firmly  established  and  enjoying  a  large 
income  with  adequate  cash  reserves? 

.^re  these  ethical  standards  of  the  Bureau  to  be 
lowered,  now  that  the  Bureau  has  grown  great  and 
powerful,  to  oblige  a  small,  but  clever  minority  of 
its  members,  who  desire  that  the  Bureau  give  aid 
and  comfort  to  publications  of  free  circulations? 

Certainly  not.  But  there  is  grave  danger  that  this 
may  be  accomplished  at  the  annual  meeting  of  the 
Bureau  at  the  La  Salle  Hotel,  Chicago,  on  October 
20th  next,  if  the  real  friends  of  the  Bureau  are 
not  present  or  represented  by  their  affirmative  votes 
on  that  occasion.  Indeed,  it  will  require  a  two-thirds 
vote  of  all  the  members  present  and  voting  and  a 
two-thirds  vote  of  all  proxies  to  maintain  present 
Bureau  .standards.  The  amendment  to  the  by-laws 
eliminating  from  membership  all  publications  of  free 
circulations  should  carry  by  an  overwhelming  vote. 

Newspaper  proxies  may  be  .sent  to  Mr.  W.  A. 
Strong,  of  the  Chicago  Daily  News,  or  Mr.  E.  R. 
Shaw,  Power  Plant  Engineering,  Chicago.  Both  of 
these  gentlemen  are  members  of  the  Board  of  Direc¬ 
tors  of  the  Audit  Bureau  of  Circulations  and  have 
maintained  a  consistent  attitude  during  this  past  year 
at  all  meetings  of  the  Board  of  Directors  in  advocacy 
of  the  elimination  of  all  such  publications  from 
membership  in  the  Bureau. 


STRAIGHT  TALKING  WINS 

SENATOR  LaFOLLETTE,  consistent  opponent 
of  secrecy  and  the  old  order  of  politics  that  ha? 
as  its  basis  government  of  the  many  by  the  few, 
has  received  an  overwhelming  vote  of  confidence 
from  his  own  people  in  Wisconsin. 

In  his  victory  there  is  more  than  one  worthwhile 
lesson  for  the  professional  politician  if  he  cares  to 
stop  to  study  causes;  there  is  also  a  cause  that  played 
an  important  part  in  the  final  result  that  is  deserving 
of  the  serious  consideration  of  American  editors  who 
are  seriously  concerned  about  the  secret  of  winning 
public  confidence. 

Whether  we  agree  with  LaFollette  in  his  political 
beliefs  is  immaterial;  but  of  one  thing,  namely,  that 
ours  is  a  government  with  the  consent  of  the  gov¬ 
erned,  he  has  been  a  fearless  exponent. 

He  has  not  only  preached  “this  government  belongs 
to  all  the  people,”  but  he  has  won  the  hatred  of 
political  partisans  and  opponents  by  ripping  aside 
veils  of  secrecy  and  exposing  the  operation  of  the 
public’s  business  to  the  public’s  view. 

In  other  words,  while  many  others  have  only 
preached.  LaFollette,  in  the  full  belief  that  the  Ameri¬ 
can  people  are  worthy  of  being  trusted  if  given  all 
the  facts  in  matters  of  their  concern,  has  refused 
to  play  the  game  of  political  bicker  and  trade  behind 
closed  doors  that  holds  half-truths  as  its  chief  ally. 

It  is  true  that  LaFollette’s  course  has  not  won  him 
popularity  with  his  Senatorial  colleagues,  but  to  him 


AN  AMERICAN’S  CREED 

Compiled  by  Charles  W.  Miller 

Vicksburg  (Miss.)  Herald 

ONE  generation  passeth  away,  and  another 
generation  cometh:  but  the  earth  abideth 
for  ever.  All  the  rivers  run  into  the  sea;  yet 
the  sea  is  not  full;  unto  the  place  from  whence 
the  rivers  come,  thither  they  return  ageein. 
The  thing  that  hath  been,  it  is  that  which  shall 
be;  and  that  which  is  done  is  that  which  shall 
be  done:  and  there  is  no  new  thing  under  the 
sun.  Is  there  any  thing  •whereof  it  may  be 
said.  See,  this  is  new?  it  hath  been  already  of 
old  time. — {lied,  i'  4,  7,  9,  10). 
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that  is  certainly  immaterial,  for  among  them  he  is 
the  only  one  this  year  who  can  boast  of  a  public 
trust  that  was  spoken  with  a  200,000  majority. 

Regardless  of  what  we  may  think  of  LaFollette’s 
political  acts,  he  has  been  a  good  reporter.  In  a 
speech  before  the  United  States  Senate  on  July  7 
and  8  he  gave  a  better  report  of  the  tariff  experiences 
of  this  Government  since  the  passage  of  the  Mc¬ 
Kinley  Bill  than  the  newspaper  men  assigned  to  cover 
Washington  made  of  that  speech.  It  is  a  scathing 
arraignment  of  back-stairs  tarift'-making  that  is  dis¬ 
closed  in  a  reprint  from  the  Congressional  Record 
of  a  part  of  that  speech  in  the  searchlight  for  July  31. 

.•\t  no  time  has  LaFollette  forgotten  his  obligation 
to  his  constitutency  and  never  has  he  failed  to  re¬ 
port  to  it  on  the  meaning  of  business  transactions 
in  Washington. 

It  was  because  of  his  ability  as  a  reporter  that 
LaFollette  was  not  made  a  Republican  member  of 
the  committee  that  drafted  the  present  tariff  bill,  a 
place  that  rightfully  belonged  to  him  under  party 
rules. 

LaFollette  has  never  admitted  the  right  of  execu¬ 
tive  sessions  in  the  transaction  of  public  business  and 
he  has  always  maintained  himself  under  the  accepted 
practices  of  gentlemen  by  giving  due  notice  before 
entering  such  meetings  that  he  would  make  a  com¬ 
plete  report  of  what  occurred.  For  this  reason  La¬ 
Follette  is  not  considered  a  safe  man  where  any 
trading  is  to  be  done  at  the  people’s  expense. 

LaFollette  is  a  good  example  of  what  a  news¬ 
paper  reporter  should  be  if  he  wishes  to  win  and 
hold  public  confidence  in  the  times  of  his  newspaper’s 
greatest  trials. 

Some  Washington  correspondents — as  well  as  news¬ 
papers — should  profit  from  the  example  of  LaFol- 
lettc  in  giving  the  public  all  the  facts  as  they  have 
found  them  and  reap  the  rewards  of  public  confidence. 


ADVERTISING  NOT  A  COMMODITY 

Every  now  and  then  someone  raises  his  voice  in 
praise  and  admiration  of  the  advertising  agent 
and  the  helpful  service  he  performs  in  the  pro¬ 
duction  and  placing  of  national  advertising  or  in 
condemnation  of  present  day  universal  practise  in 
allowing  an  advertising  agency  commission. 

Mr.  Louis  Wiley’s  letter,  to  be  found  in  another 
column,  is  of  more  than  ordinary  interest  to  adver¬ 
tising  people  as  it  presents  a  point  of  view  with 
respect  to  the  part  the  agent  plays  in  advertising 
that  is  undoubtedly  the  consensus  opinion  of  the  pub¬ 
lishing  world. 

The  letter  of  the  business  manager  of  the  New 
York  Times  is  in  reality  an  answer  to  the  statement 
of  the  case  of  the  direct  advertiser  by  Mr.  H.  S. 
Richardson,  of  the  Vick  Clhemical  Company,  referred 
to  editorially  in  the  Editor  &  Publisher  for 
August  12th. 

Mr.  Wiley  wastes  no  time  in  a  consideration  of 
the  ethical  standards  involved  in  the  payment  by 
publishers  of  a  commission  to  advertising  agents  on 


advertising  produced  and  placed  by  them.  To  Mr. 
Wiley  the  question  is  a  practical  one.  He  says  that 
the  advertising  agent  is  an  essential  factor  in  adver¬ 
tising,  performing  a  helpful  and  necessary  service 
to  the  entire  satisfaction,  at  least  of  the  newspaper 
publisher. 

Mr.  Wiley  holds  that  the  advertising  agent  is 
the  representative  of  publication.  Theirs  Ts  a  rep¬ 
resentation,  he  says,  based  on  close  personal  contact 
with  the  business  of  their  clients  that  would  be  abso¬ 
lutely  impossible  to  the  representative  of  each  pub¬ 
lication.  Gn  the  other  hand,  Mr.  Wile^  believes 
that  only  chaos  in  publication  offices  would  result 
if  Mr.  Richardson’s  views  were  carried  to  their  logical 
conclusions  and  the  advertising  agencies  were 
eliminated. 

Mr.  Wiley  does  not  discuss  the  question  raised 
by  Mr.  Richardson,  but  not  stated,  as  to  whether 
or  not  advertising  is  a  commodity,  subject  to  regula¬ 
tion  by  the  Federal  Trade  Commission. 

That  question  seems  to  us  to  have  been  disposed 
of  by  the  United  States  Supreme  Court  in  the  case 
of  the  Blumenstock  Brothers  vs.  Curtis  Publishing 
Company.  The  Supreme  Court  held  in  that  case  that 
a  business  conducted  by  an  advertising  agency  of 
placing  advertising  for  manufacturers  and  merchants 
by  contracts  with  publishers  in  magazines  which  are 
published  and  distributed  throughout  the  United 
States  is  not  interstate  commerce.*  Although  the 
circulation  and  distribution  of  the  publications 
themselves  be  such. 


NEW  YORK  PRINT  SITUATION 

AS  the  great  Daniel  Webster  once  remarked, 
it  is  well  now  and  then  for  the  mariner  to 
stop,  look  and  listen,  consult  his  compass  and 
barometer,  ascertain  the  prevailing  winds  and  study 
the  depth,  direction  and  speed  of  currents. 

So  it  is  equally  important  for  the  newspaper 
owner,  editor,  publisher  and  executive  to  stop  now 
and  then  in  the  midst  of  the  rush  of  present-day 
accomplishment,  reflect  on  the  errors  of  his  course 
and  study  the  tendencies  of  these  pre.sent-day  tide's 
on  the  seas  in  which  he  navigates. 

In  the  spirit,  therefore,  of  an  humble  service. 
Editor  &  Publisher  this  week  visualizes,  for  the 
information  of  the  New  York  City  newspaper  owners 
and  executives,  the  factors  that  must  be  weighed 
and  studied  in  the  present  newsprint  situation.  The 
tables  on  pages  10  and  11  of  this  issue  show  clearly 
and  distinctly  the  known  factors  of  circulations, 
advertising  lineage,  total  pages  printed,  tons  of  news¬ 
print  consumed  of  the  week-day  and  Sunday  issues 
of  the  17  New  York  City  newspapers  for  the  periods 
January  to  .\ugust,  inclusive,  for  the  years  1920,  ’21 
and  ’22. 

Briefly,  DAILY  circulations  of  these  17  news¬ 
papers,  6  days  a  week,  at  April  1,  1922,  show  an 
increase  of  416,664  copies  per  day  over  April  1st, 
1921.  Pages  show  an  increase  in  8  months  in  1922 
of  9,592  pages  over  the  first  8  months  of  1921.  Ad¬ 
vertising  shows  an  increase  in  the  same  period 
1.164  pages.  Newsprint  consumption  is  shown  to 
have  been  25,692  tons  more  in  eight  months  of  1922 
than  in  same  period  1921. 

The  comparisons  for  SUND.AY  are  as  follows: 
Total  circulation  as  of  April  1,  1922,  shows  a 
decrease  of  103,205  copies  per  Sunday,  as  compared 
with  the  total  as  at  .^pril  1,  1921.  Pages  for 
the  8  months,  1922,  as  compared  with  eight  months 
1921,  show  an  actual  increase  of  3,640.  Advertising 
shows  an  actual  increase  of  840  pages  in  the  period 
of  8  months,  1922,  as  compared  with  8  months,  1921, 
whereas,  newsprint  consumption  in  the  8  months’ 
period  covering  the  years  1921  and  1922  for  the 
Sunday  only  show  an  actual  increase  of  12.324  tons. 

The  morning,  evening  and  Sunday  papers  combined 
show  a  total  circulation  at  .\pril  1st.  1922,  of 
6,708,998,  as  compared  with  6,395,539,  with  an  actual 
increase  in  total  circulation  of  313,459.  Total 
pages  for  8  months,  1922,  was  106,402,  as  compared 
with  93,170  for  8  months  1921;  an  increase  in  1922 
of  13.232.  Advertising  shows  an  increase  in  1922 
of  1905  pages.  Newsprint  consumption  for  the  first 
8  months  1922  totaled  231,429  tons,  as  compared  with 
193,413  tons  for  8  months  in  1921,  or  an  increase  in 
consumption  of  newsprint,  1922,  of  38,016  tons,  or 
$2,661,120  figured  at  present  contract  prices. 
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PERSONAL 


IVflLTON  A.  McRAE  left  Detroit 
September  12  for  San  Diego,  Cal., 
where  he  will,  following  his  usual  custom, 
spend  the  Winter. 

Bert  L.  Kuhn,  who  has  been  editor  of 
the  Shanghai  (China)  Daily  Star,  has 
gone  to  Honolulu  to  vecome  editor  of 
the  Star-Bulletin. 

W.  D.  Eaton,  said  to  be  the  dean  of 
Iowa  newspaper  men,  having  served  61 
years  in  the  editorial  rooms,  has  sold  his 
paper,  the  Clinton  (Iowa)  Mirror,  to 
Frank  Neumann. 

Bruce  W.  McCarty,  who  established 
the  Eagle  Lake  (Tex.)  Headlight  20 
years  ago  and  has  served  as  its  editor 
and  published  continuously,  has  retired 
and  sold  his  interest  to  F.  A.  Norman 
and  D.  S.  Taylor,  who  have  taken 
charge. 

Douglas  Williams,  general  manager  in 
the  United  States  for  Reuter’s  News 
Agency,  sailed  on  the  Majestic  Septem¬ 
ber  16.  During  his  absence  Isroy  Norris 
is  in  charge. 

Gale  Orwig,  publisher  of  the  Napoleon 
(Ohio)  Northwest  News,  is  now  mak¬ 
ing  an  extensive  tour  of  the  Far  East. 

Carson  Taylor,  publisher  of  the  Ma¬ 
nila  (P.  I.)  Daily  Bulletin,  has  returned 
to  the  Islands  after  a  vacation  of  several 
months  spent  with  his  family  in  Los  An¬ 
geles. 

IN  THE  EDITORIAL  ROOMS 

QTIS  PEABODY  SWIFT  of  the 
Chicago  Tribune  Foreign  News 
Service  is  now  in  Vienna,  but  will  re¬ 
turn  shortly  to  Berlin,  rejoining  Mrs. 
Swift  there.  During  the  past  six  months 
he  has  covered  operations  for  the  Chicago 
Tribune  in  England,  Ireland,  Serbia 
Lettland,  Germany  and  Czccho-Slovakia. 

Morton  E.  Burke,  managing  editor  of 
the  New  York  Daily  News,  has  resigned 
and  been  succeeded  as  acting  managing 
editor  by  Philip  A.  Payne. 

Louis  F.  Dow,  telegraph  editor  of  the 
Burlington  (Vt.)  News,  will  be  the  edi¬ 
tor  of  the  University  of  Vermont  Alumni 
Weekly  this  year,  in  addition  to  his  other 
work,  succeeding  James  R.  Jennings,  who 
has  resigned  to  go  to  the  Gas  Age,  New 
York. 

Harold  E.  Rockwell,  who  has  resigned 
as  sports  editor  of  the  Burlington  (Vt.) 
News,  will  be  in  charge  of  the  publicity 
work  of  the  University  of  Vermont, 
where  he  will  also  take  the  pre-medical 
course. 

Thomas  Dawson,  who  has  been  Wash¬ 
ington  correspondent  for  the  Christian 
Science  Monitor  of  Boston  for  the  past 
six  months,  has  resigned  and  will  return 
to  his  former  position  of  curator  of  the 
Colorado  Historical  Society.  Mr.  Daw¬ 
son,  who  expects  to  be  back  in  Colorado 
October  1,  will  leave  Washington  next 
week.  His  successor  as  head  of  the 
Monitor  bureau  has  not  been  announced. 

Frank  P.  Stockbridge,  formerly  man¬ 
aging  editor  of  the  New  York  World, 
city  editor  of  the  New  York  Globe,  and 
editor  of  Mechanics  magazine,  has  been 
appointed  director  of  information  of  the 
American  Home  Bureau. 

S.  Harry  Ferris,  formerly  a  member 
of  the  staff  of  the  Boston  Transcript, 
and  at  different  times  employed  by 
the  Boston  American  and  papers  in 
Worcester,  Mass.,  and  New  Haven, 
Conn.,  has  joined  the  staff  of  the  Bur¬ 
lington  (Vt.)  Free  Press  as  a  special 
writer. 

Joseph  Tendler  and  .\rnold  Darsch 
are  new  members  of  the  Chicago  Evening 
Post  reportorial  staff. 

Jack  Keefe,  formerly  of  the  St.  Paul 
Daily  News.  New  Orleans  Picayune  and 
Chicago  .\mcrican,  has  returned  to  St. 
Paul,  where  he  is  doing  publicity  work 
for  Finkelstein  &  Ruben.  His  cousin, 
John  Keefe,  late  of  the  New  Orleans 
Item,  is  also  in  St.  Paul  acting  as  press 
agent  for  the  Orpheum. 

E.  E.  Perry,  recently  city  editor  of 
the  El  Centro  (Cal.)  Press  and  formerly 


with  the  Seattle  (Wash.)  Times,  has 
gone  on  the  copy  desk  at  the  San  Diego 
(Cal.)  Union. 

J.  Harvey  Whitney,  formerly  of  the 
Jacksonville  Times-Union,  but  who 
served  during  the  war  as  executive  sec¬ 
retary  to  the  Florida  food  administrator 
and  later  as  secretary  of  the  Florida 
Hotel  Men’s  Association,  has  joined  the 
staff  of  the  Tampa  Times. 

Robert  Knoff  has  resigned  the  editor¬ 
ship  of  the  Monroe  (Wis.)  Times  to  go 
with  the  tour  department  of  the  Mil¬ 
waukee  Journal. 

Thaddeus  Preuss,  formerly  a  reporter 
for  the  Kuryer  Polski  and  the  Milwaukee 
Sentinel,  has  been  admitted  to  practice 
in  the  United  States  court  district. 

William  Sunde,  formerly  connected 
with  the  Winona  (Wis.)  newspapers,  has 
become  a  member  of  the  staff  of  the  Mil¬ 
waukee  Journal’s  Retail  Journal. 

Morris  O’Brian,  picture  page  and  fea¬ 
ture  editor  of  the  Buffalo  Evening  News, 
has  resigned  is  succeeded  by  Herbert 
Peters,  who  has  been  chief  of  the  copy 
desk.  Charles  Taylor,  former  assistant 
city  editor,  is  now  copy  chief.  William 
G.  Hippier,  former  managing  editor  of 
the  Buffalo  Commercial,  is  a  new  mem¬ 
ber  of  the  News’  copy  desk. 

Rondo  Hatton,  police  reporter  for  the 
Tampa  Times,  is  subbing  on  the  tele¬ 
graph  desk,  pending  the  return  from 
vacation,  of  Mrs.  Irene  Rovira,  the  regu¬ 
lar  telegraph  desk  executive.  He  suc¬ 
ceeds  Raymond  B.  Nixon,  who  is  return¬ 
ing  to  Emory  University,  Atlanta. 

Irwin  Gordon  has  just  resigned  as 
assistant  city  editor  of  the  Philadelphia 
Evening  Public  Ledger  to  become  direc¬ 
tor  of  publicity  of  the  Philadelphia  Wel¬ 
fare  Federation.  He  has  been  succeeded 
by  Arthur  St.  J.  Joyce,  who  has  at  vari¬ 
ous  times  been  connected  with  the  North 
.\merican  and  the  Public  Ledger,  and 
until  recently  was  in  the  copy  department 
of  the  Donovan  &  .Armstrong  Adver¬ 
tising  Agency.  The  Evening  Public 
Ledger  staff  gave  a  dinner  for  Mr.  Gor¬ 
don  last  Wednesday. 

Paul  J.  Pierce,  Minneapolis  newspaper 
man  has  been  appointed  Western  adver¬ 
tising  manager  of  the  Popular  Monthly. 

S.  Deane  VV’asson,  San  .Antonio,  staff 
correspondent  for  the  Houston  (Tex.) 
Chronicle  at  San  Antonio,  has  moved 
his  office  to  527  Gunter  Building. 

L.  E.  Leigh,  71  years  old,  a  former 
newspaper  man  and  now  a  banker  and 
insurance  man  of  Little  Rock,  .Ark.,  has 
b^«i  accepted  as  a  special  student  in 
philosophy  by  the  University  of  Colorado. 

Harry  L.  Sexton,  for  several  years 
foreman  of  the  composing  room  of  the 
Brownsville  (Tex.)  Herald,  is  now- 
managing  editor  of  that  paper. 

John  .A.  Weaver,  literary  editor  of 
the  Brooklyn  Eagle,  and  Miss  Peggy 
Wood,  star  of  “Marjolaine,”  have  an¬ 
nounced  their  engagement. 

Edward  D.  Wilder,  formerly  financial 
editor  of  the  Louisville  (Ky.)  Post,  has 
accepted  a  position  as  secretary  of  the 
Jacksonville  (Tenn.)  .Association  of 
Commerce. 

Harry  Stringer,  formerly  of  the  Wash¬ 
ington  bureau  of  the  Universal  Service, 
has  been  attached  to  the  Republican  Sena¬ 
torial  Campaign  Committee.  During  the 
1920  pre-convention  campaign  Stringer 
handled  publicity  for  Senator  Poindex¬ 
ter’s  l)oom  for  the  presidential  nomina¬ 
tion,  and  during  the  campaign  was  with 
the  Republican  National  Committee  at 
Chicago. 

Willard  E.  Hawkins,  for  several  years 
connected  with  the  editorial  staffs  of  the 
Denver  Times  and  Rocky  Mountain 
News,  has  been  made  editor  of  the  Rocky 
Mountain  Hotel  Bulletin  and  the  .Ameri¬ 
can  Greeter. 

Edward  R.  Padgett,  for  the  past  four 
years  Sunday  editor  of  the  Detroit  News, 
has  gone  to  the  Baltimore  American  to 
be  its  Sunday  editor. 

Harry  Fridinger.  sports  editor  of  the 
Hagerstown  (Md.)  Morning  Herald,  ha.s 
resigned  and  will  go  into  business  in 
Hagerstown. 

l.eonard  Poffenherger,  of  the  news 
staff  of  the  Hagerstown  (Md.)  Daily 


NEW  N.  Y.  GLOBE  EXECUTIVES 


JOHN  C.  COOK  returned  to  newspaper 
work  in  New  York  a  few  days  ago 
after  a  year  as  vice-president  of  the 
Haring  Papei 
Corporation.  He 
is  now  business 
manager  of  the 
New  York  Globe. 

Another  new  ex¬ 
ecutive  is  O.  O.  a 
Scattergood,  until  T 
recently  with  the  “ 

Detroit  Journal, 
who  is  now  cir¬ 
culation  manager 
of  the  Globe.  H. 

H.  Knickerbock¬ 
er  resigned  last 
week  as  business  , 

^  FOIIN  I  .  (  OOK 

manager  and 

has  not  yet  announced  his  future 
reached  for  a  statement  of  his  future 
plans.  _S.  P.  Booth,  who  resigned  as 
circulation  manager  after  a  long  term 
of  service,  will  devote  all  his  time  to 
the  Interborough  News  Company  and 
the  News  Distributing  Company,  city 
circulation  organizations  which  he  has 
been  conducting  for  some  years.  John 
Tole,  who  has  been  assistant  business 
manager,  also  resigned  last  week  and 
no  successor  has  been  appointed.  Julius 
Stolz  remains  as  city  circulation  man¬ 
ager. 


Mail,  has  resigned  and  been  succeedetl 
by  Elmer  Jackson. 

Bernard  Kaufman  has  left  the  Roches¬ 
ter  (N.  A’.)  Post-Express  staff  to  go 
with  the  Rochester  American.  He  was 
formerly  engaged  in  newsjKjper  work  in 
the  Far  East  as  a  special  correspondent 
for  the  Northcliffe  publications. 

Carl  Wi.se  has  resigned  from  the  IcKal 
staff  of  the  Wilmington  (Del.)  Every 
Evening  to  finish  a  course  at  the  Univer¬ 
sity  of  Delaware  and  has  been  succeeded 
by  G.  M.  Dwyer  of  Springfield,  Mass. 

Ralph  1).  Casey,  since  the  first  of  the 
year  on  the  publicity  staff  of  the  Seattle 
Chamber  of  Commerce,  goes  to  the  Uni¬ 
versity  of  Oregon  this  month  to  become 
a  member  of  the  journalism  faculty  and 
will  take  charge  of  its  press  bureau.  He 
is  succeeded  at  the  Seattle  Chamber  of 
Commerce  by  Edwin  H.  Ford,  recently 
night  correspondent  of  the  .-Associated 
Press  at  Seattle. 

W.  Hanny,  at  one  time  cartoonist  on 
the  St.  Jo.seph  (Mo.)  News- Press,  has 
l)een  named  art  editor  of  the  St.  Paul 
(Minn.)  Dispatch. 


William  Hughes,  a  former  Milwaukee 
newspaperman,  has  succeeded  to  the  Brit¬ 
ish  courtesy  title  of  Lord  Roberts.  He 
becomes  a  peer  at  the  death  of  his  father, 
also  Lord  Roberts. 

Dan  Ruggles,  formerly  telegraph  edi¬ 
tor  of  the  Houston  (Tex.)  Post,  is  now 
telegraph  editor  of  the  Dallas  (Tex.) 
Morning  News. 

Douglas  Hawley,  Dallas  (Tex.)  news¬ 
paper  man.  is  advertising  manager  and 
director  of  publicity  for  the  Texas  State 
Fair,  to  be  held  in  Dallas  in  October  or 
November. 

THE  BUSINESS  OFFICE 

lyfAURICE  LEVY,  business  mana- 
ger  of  the  Cincinnati  Post,  found 
his  desk  decked  w-ith  flowers,  September 
8,  which  was  the  26th  anniversary  of  his 
association  with  that  paper. 

L.  J.  Luckett,  formerly  Cincinnati 
advertising  manager  of  the  Westinghouse 
Company,  has  joined  the  advertising  staff 
of  the  Cincinnati  Post. 

Daniel  Henderson  has  resigned  as  pro¬ 
motion  manager  of  the  New  York  Eve¬ 
ning  Post  to  become  associate  editor  of 
the  People’s  Home  Journal. 

R.  H.  Clark,  formerly  of  the  advertis¬ 
ing  department  of  the  lx)s  .Angeles  Ex¬ 
aminer,  has  just  arrived  in  Manila  to 
joni  the  Bulletin  Staff. 

.A.  J.  Wesselman,  for  several  years  on 
the  Cincinnati  Post  business  staff,  on 
September  11  became  cla-ssified  advertis¬ 
ing  manager  of  the  Evansville  (Ind.) 
Press. 

P.  J.  Crystal,  formerly  advertising 
manager  of  the  Winnipeg  Tribune,  has 
joined  the  advertising  staff  of  the  Cin¬ 
cinnati  Post. 

Sherman  H.  Hill,  for  the  past  three 
>ears  business  manager  of  the  Kingston 
(Ont. )  Standard,  has  resigned. 

H.  H.  Brown,  of  the  Charlotte  (N.  C.) 
Observer  staff,  has  l)ecome  advertising 
manager  of  the  Rock  Hill  (N.  C.) 
Herald. 

Peter  J.  Sullivan,  for  several  years 
connected  with  Ralph  R.  Mulligan,  pub¬ 
lishers’  representative,  has  joined  the  ad¬ 
vertising  staff  of  the  Long  Island  City 
Daily  Star.  Mr.  Sullivan  will  represent 
the  Star  locally  in  New  York  and  Brook- 
(Contimted  on  page  30) 

VISITORS  TO  NEW  YORK 

OOBERT  L.  EWING,  New  Orleans 
Daily  States. 

B.  H.  Peace,  Greenville  (S.  C.)  News. 

Parke  M.  Walker,  Fort  Smith  (.Ark.) 
Southwest  .-American. 

Homer  E.  Moyer,  Harrisburg  (Pa.) 
Patriot-News. 


The  Editor 

who  uses  the  free  information 
bureau  conducted  by 

FREDERIC  J.  HASKIN 

provides  a  special  representative 
in  Washington  for  every  one  of 
his  readers. 
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lyn,  with  Manhattan  offices  in  the  Long-  The  Adva  Talks  Company,  Dallas, 
acre  Bldg.  Tex.,  general  advertising  agency,  has 

-  been  organized  with  a  capital  of  $50.- 

NOTP ^  nP  THF  NPW^  ^FPVIf'FS  BOO*  Tile  incorporators  aie  ^lark 
NOTES  OF  THE  NEWS  SERVICES  j.o,,,ers,  R.  J.  Powers  and  F.  X.  Watson. 

AND  SYNDICATEIS  j.-  j,-  y'^ss,  a  meniher  of  the  Daven- 

MISS  WAN  DEN  M.XTHFiWS,  for  port  (Iowa)  .Ad  Llub,  recently  won  the 
several  years  society  editor  of  $100  prize  offered  by  the  Siwikane 
\ogiie.  has  become  art  director  of  the  bpikesman- Review  for  the  best  letter 


C-V  Newspaper  Service. 


commenting  merits  of  the  paper’s  method 


William  M.  Sweets,  formerlv  with  the  '‘s, l^eld  to  advertising  and  cir¬ 

cuited  Press  Associatio.i  s  New  Cork  ‘•'ulation  people. 


and  London  bureaus,  has  I'.ecomc  man-  Aliss  .Anita  Lindsey  Weathers,  for¬ 
aging  editor  of  the  .Ashland  (  Ky. )  Daily  mcrly  connected  with  the  adverti.smg  de- 
Independeiit.  (lartment  of  James  McCreery  &  Co.  and 

(ieorge  R.  Holmes,  chief  of  the  Wash-  '  advertising  iranager  of  Stern 

ington  Bureau  of  the  International  News  brothers,  has  been  made  manager  of  the 
Service,  is  the  father  of  a  10-pound  baby  department  of  the  Ferry- 

•j.|  Manly  .Avertismg  Company.  New  ()r- 

^  ..  ,,  ■  u  leans. 

James  .\our.se.  Senate  man  in  Wash-  ,  .  .  r 

ington  for  the  Cniversal  Service,  has  an-  ,  advertising  manager  of 

nounced  the  birth  of  a  son.  ‘>?v  Bankers  Trust  Company  of  Denver. 

C.  Colton  Bingliam.  at  one  time  con-  f""’' 

iiected  with  the  New  York  Herald,  is 

now  director  of  sales  of  the  C-\'  News-  Mrs.  1-dna  Dunlop,  president  of  the 
paper  Service  .Milwaukee  Women’s  .Advertising  Club. 

1,  »  11  11  ,  .,  . . ,1..  ,1.,.  and  .Misses  l.ouise  Block,  Mary  C'urran 

•Mauritz  .A.  llallgren,  tormerlv  on  tin  j  o  i  i\  i  .  • 

.re  f  .1  r”  •  -r-.,.  ct.,,  r...,:  and  Barbara  Dunlop  are  motoring  to 

staff  o  the  (.  inciiinat.  rnm^s-Star  has  8^^^^ 

joined  the  Chicago  bureau  of  the  Asso  ^.i„dshield. 

ciatccl  Press  as  wire  editor.  c.  r  ,  «•  - 

,  4  u  1-  u:  *  f  *1,4.  A-c/x  Karl  l».  Stone,  formerlv  district  sales 

I.  A.  KawliiiKS.  chiet  ot  tlie  Asso-  i  »  4*  •  "  /  i 

•  4  I  r>  I  *  i  \  ..Ue  ;  manaKer  and  advertising  manager  of  the 

ciated  Press  bureau  at  Omaha,  is  spend-  ,  -j-ractor  Company,  j'oined  the 

mg  his  vacation  in  New  Aork.  Cleveland  office  of  Hoyt’s  Ser- 

.Allen  M.  Dalryinjile,  tormerly  on  the  vice,  Inc.,  Sept.  1,  as  assistant  to  H.  R. 
staff  of  the  Indianapolis  News  and  the  p..|.  .1,,.  manager 

Frankfort  ( Ind. )  Times,  has  joined  the  urir  M  c.  1  r  1  rri 

I  ..  \  ^  William  M.  Stedman.  formerly  of  F..  I. 

Indianapolis  bureau  ot  the  .Associated  i.  r>  .  1  or'  t  ^  ■ 

Press  as  dav  ponv  editor,  succeeding  '>t'  *ont  de  Nemours  &  Co  Inc.,  is  now 

Joseph  H.  Shea  who  has  been  j.romoted  "ith  Sweeney  &  Price,  publishers  rep- 
to  night  editor.  resentatives.  Boston. 

I  1,  V  r,  ..1,  1,..  I.,.,...  HerlK-rt  .M.  Morgan,  a  former  di- 

Joseiih  .\.  box.  who  lia.i  iieen  da\  ic.  ■  -i.  r.t. 

I-,  •  .1  1-,  I..,  \ rector  and  first  vice-president  of  the 

editor  in  the  Detroit  bureau  ot  the  .Asso-  1  ,1;.  ■ .  r  .u  \  •  .  1  \  1 

■  .11)  i  .  1  ...  ti„.  financial  division  of  the  .Associated  .Ad- 

ciated  Press,  has  been  traiisterred  to  the  .  .  ...  ,  ,  ,  1  1  1 

11-  I  1  vertising  Clubs  of  the  Wor  d,  has  rc- 

Richmond  ( \  a. )  bureau.  ,;„„..,i  ....  . ..  ai  r  .1  c.  i 

. ,  .  ,  .  signed  as  an  officer  of  the  St.  Louis 

Frank  L.  Noyes,  iiresident  ot  the  .As-  p'niyp  Trust  Comiiany  to  accept  the  vice- 


James  Nour.se.  Senate  man  in  Wash¬ 
ington  for  the  Cniversal  Service,  has  an¬ 
nounced  the  birth  of  a  son. 

C.  Coho::  Bingliam.  at  one  time  con¬ 
nected  with  the  New  \c:rk  Herald,  is 
nov\  director  of  sales  of  the  C-\  News- 
pajier  Service. 

.Mauritz  .A.  Hallgren,  formerly  on  the 
staff  of  the  Cincinnati  Times-Star,  has 
joined  the  Chicago  bureau  of  the  .Asso¬ 
ciated  Press  as  wire  editor. 

J.  .A.  Rawlings,  chief  of  the  .Asso¬ 
ciated  Press  bureau  at  ( )maha,  is  spend¬ 
ing  his  vacation  in  New  York. 

.Allen  M.  Dalryinjile.  formerly  on  the 
staff  of  the  Indianapolis  News  and  the 
Frankfort  ( Ind. )  Times,  has  joined  the 
Indianajiolis  bureau  of  the  .Associated 
Press  as  day  jiony  editor,  succeeding 
Josejih  H.  .Shea  who  has  been  jiromoted 
to  night  editor. 

Josejih  .\.  box.  who  has  been  day 
editor  in  the  Detroit  liiireau  of  the  .Asso¬ 
ciated  Press,  has  been  transferred  to  the 
Richmond  (  \’a. )  bureau. 

I'rank  B.  Noyes,  jiresident  of  the  .As¬ 


sociated  Press,  after  a  business  trij)  to  presidenev  and  treasurership  of  Johnson. 
Washington  and  New  Aork  has  returned  Chicago  advertising  agency, 

to  his  summer  home  at  Winter  llarbor.  ||j,  been  chosen  as  lecturer  and 

director  of  the  advertising  course  of  the 

-  .School  of  Commerce.  Northwestern  Ibii- 

uADDiFix  versity.  .Air.  .Morgan  has  lieen  a  director 

MAKRItU  yf  ^  numlier  of 

r.  L.  OCiILA'lE.  publisher  of  the  years. 

South  St.  Paul  (  Minn.)  Daily-  Re-  ])  Jennings  has  resigned  as  ac- 

porter,  and  .Mrs.  Alice  Maude  Stone  ^.pupt  executive  with  the  Power.  Alex- 
were  married  on  Sejitember  4  at  Win-  ap.j^.^  &  Jenkins  Comjiany.  Detroit,  to 
nebago.  .Minn.  j„jp  the  western  staff  of  Grandin-Dor- 

Thomas  F.  Mulhern.  of  the  circulation  r.-mce-Sullivan.  Inc. 
and  classilied  advertising  departments  of  Charles  I'.  Burns  and  E.  1).  Wolaver 
the  Brooklyn  b'agle.  and  Miss  Dorothy  have  incorjiorated  the  Burns-W'olaver 
Dyliynska  were  married  recently.  Company  as  a  general  advertising  agency 

Frank  Reis,  a  former  member  of  the  ^I’/l  5005  Euclid  avenue, 

advertising  staff  of  the  BriKiklyn  Eagle  ‘  v'eaiu^ 

and  now  on  the  advertising  staff  of  the  Clay,  formerly  with  the  Wichita 

.New  A’ork  Telegram,  and  Mi.ss  Marie  (Kan.)  Beacon  in  advertising  dejiart- 
E.  Haviies.  formerly  of  the  business  of-  ipent.  has  <)|)ened  an  advertising  agency 
fice  staff  of  the  Eagle,  were  marric-d  ''i  the  offices  of  the  Bnxiks  Letter  lA 


.Au.gust  20. 

.Arthur  Cayo.  a  member  of  the  com¬ 
posing  room  force  of  the  Burlington 
(At.)  Free  Press,  and  Miss  Rhea  Patno, 
of  the  news  staff  of  the  b'ree  Press,  were 
married  Sejitember  2. 

(i.  Prather  Knajip.  vice-president  in 
charge  of  advertising,  for  tne  Rankers’ 
Service  Corporation,  and  jireviously 


Addressing  Co., 
'xA'ichita,  Kan. 


JOIN  WASHINGTON  TIMES 

G.  Logan  Payne  Adds  Waldron,  Bull 
and  Morrissey  to  Staff 

G.  Logan  Payne,  publisher  and  general 


publicity  manager  for  the  Mis.sissipjii  manager  of  the  Washington  Times,  has 
A  alley  Trust  Comjiany  ot  St.  I>mis.  and  jpst  announced  the  addition  of  three  new 


Miss  Lucy  Norvell.  daughter  of  Saun¬ 
ders  Norvell,  chairman  of  the  Board  of 
McKesson  &  Robbins,  wholesale  drug- 


executives  to  the  advertising  staff  of  that 
jiaper. 

E.  W.  AA  aldron.  for  some  years  adver- 


gists.  New  A'ork.  were  married  recently,  tising  manager  of  the  AVashington  Post. 

AAilliani  M.  Hatch,  city  editor  of  the  has  resigned  and  joined  the  staff  of  the 
Springfield  (Mass.  I  Union,  and  Miss  Times  as  director  of  the  service  and  pro- 


Edith  E'.  AV’ood  were  married  recently. 
AA'illard  Cojie.  of  the  editorial  staff  of 


motion  bureau  of  that  jiaper. 

Norman  E".  Bull,  for  a  long  time  ad- 


the  .Atlanta  Georgian,  and  Miss  Marjorie  ^.a'^*^'*’8ton 

Alathis.  formerlv  a  rejiorter  on  the  Gal-  .  to  the  Times  to  be 

veston  News,  were  married  last  week.  advertising  for  the  Sun- 

.  „  .  .  ,  .  ..  ..  day  limes.  George  Morrissey  likewise 


Henry  J.  Prentiss.  Jr,,  of  the  c-ditorial 
staff  of  the  Des  Moines  Register,  and 


day  Times.  George  Morrissey  likewise 
has  joined  the  Times  advertising  staff, 
resigning  from  the  staff  of  the  Post  to 


Miss  Marion  A.  Chase,  were  married  srecialize  in  financial  advertising  and  to 
September  2.  handle  .some  of  the  larger  local  accounts 

- —  -  for  the  Times. 


WITH  THE  AD  FOLKS  .  „  „  - - 

pHARLES  J.  O’MALLEY,  presi-  Butte  Po.t  .n  New  Home  Dec.  1 
^  dent  of  the  O’Malley  .Advertising  The  Butte  (Mont.)  Daily  Post  expects 
and  Selling  Comjiany.  Boston,  recently  to  move  into  its  new  building,  now-  in 
arrived  in  Switzerland.  course  of  construction  about  December  1, 


If  you  did  not  like  your  town  pretty  well 
you  probably  would  not  spend  your  life  get¬ 
ting  out  the  very  best  daily  newspaper  pos¬ 
sible  to  produce  for  your  fellow  citizens. 

As  a  progressive,  wide  awake  citizen  it  is 
your  duty  to  do  everything  you  can  to  make 
your  good  town  a  better  town — to  keep  it 
thoroughly  up  to  date — to  keep  it  just  a  jump 
or  two  ahead  of  any  other  town  of  its  size  in 
the  country. 

When  you  tell  manufacturers  of  the  splen¬ 
did  market  your  town  offers;  when  you  put 
the  story  of  your  town  before  them,  you  are 
living  up  to  your  opportunities;  you  are  in¬ 
viting  them  to  come  to  your  town — to  share 
in  the  prosperity  of  your  town,  to  introduce 
their  products  to  your  fellow  citizens;  to 
share  profits  with  your  merchants. 

If,  in  doing  this,  you  necessarily  offer  the 
services  of  your  advertising  columns,  you 
are  merely  pointing  to  the  easiest,  least  ex¬ 
pensive,  quickest  and  most  logical  way  for 
them  to  establish  a  market. 

Inasmuch  as  most  of  the  men  who  make 
up  advertising  lists  are  readers  of  EDITOR 
AND  PUBLISHER — our  advertising  col¬ 
umns  are  splendidly  equipped  to  carry  your 
message  to  them. 

EDITOR  AND  PUBLISHER  really 
enjoys  co-operating  with  publishers  of  daily 
newspapers  who  wish  to  sell  their  towns  to 
National  Advertisers. 


'  .'■•A' 
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URGES  HISPANIC  AID 
FOR  PRESS  CONGRESS 


l)«.  \'.  K.  ItETETA 


Dr.  Beteta,  Executive  Committee  Mem¬ 
ber,  Tell*  of  Congre**’  Plan*  at 
Luncheon  Given  by  El  Univeraal 
of  Mexico  City 

lir.  Virgilio  K.  Ucteta,  member  of  the 
executive  comiuiltee  of  the  Press  Con¬ 
gress  of  the  \\  orld,  representing  the 
Hispanic  news- 
paiKTs,  who  is 
now  in  Mexico 
engaged  in  organ¬ 
ization  work,  was 
recently  the  guest 
of  honor  at  a 
luncheon  given 
I>y  El  Universal 
in  Mexico  City. 

In  the  course  of 
an  address,  IJr. 
Ileteta  outlined 
the  purposes  in 
mind  in  starting 
the  Press  Con- 
Congress.  what  it 
has  accomplished 
to  date,  its  plans  for  the  future  and  the 
especial  imiK)rtance  the  Congress  l)ears 
to  the  Hispanic  race.  Dr.  lleteta  said: 

“The  next  Congress  will  l)e  held  next 
year  in  luirojK.',  iK)ssibly  in  Seville,  an(l 
the  subsequent  one  will  Ik-  held  in  San¬ 
tiago,  ('hile,  as  we  have  txfen  invited  al¬ 
ready  by  Dr.  .Augistin  Edwards,  the  pro¬ 
prietor  the  El  Mercurio  of  that  city  to 
meet  there  in  1927  to  commemorate  the 
centennial  of  El  Mercurio.  If,  as  it  is 
exjjected.  the  next  two  general  meetings 
of  the  Congress  will  take  place  in  Seville 
and  in  Santiago,  respectively,  it  is  ob¬ 
vious  to  state  that  our  race  will  have 
the  chance  of  its  life  to  advertise  its  ac- 
comi>li.shments  throughout  the  world. 

“()ur  race,  our  Hispanic  .\merica.  has 
its  hopes  in  the  Press  Congress,  and  Slex- 
ico,  the  country  that  has  given  to  the  world 
such  a  brilliant  roll  of  intellectuals,  well 
known  in  art.  in  philosophy,  in  journal¬ 
ism,  and  in  literature,  should  also  iden¬ 
tify  itself  with  this  great  movement  of 
culture  and  human  solidarity.  Mexico 
should  come  with  energy  and  with  en¬ 
thusiasm  to  the  Congress.  The  intel¬ 
lectual  relations  and  esi)ecially  the  jour¬ 
nalistic  relations  Ix-tween  Hispanic- 
.\mericans.  as  many  other  relations,  are 
t(Kl^'  only  a  myth. 

“The  truth  is  that  we  do  not  know 
each  other  at  all.  In  cable  new.s,  the 
force  that  the  Press  Congress  intends  to 
use  'to  move  the  world,  the  Hispanic- 
.\merican  has  done  very  little.  Only  the 
very  large  newspapers  have  correspon¬ 
dents  in  one  or  two  of  the  larger  capitals. 
But  the  net  of  intercourse  of  news  which 
will  imi)rove  the  mutual  knowledge  is 
still  uninitiated.  .\ll  the  news  with  respect 
to  Hispanic  .\merica  is  obtained  from 
foreign  sources,  biased  by  foreign  psy¬ 
chology  in  the  offices  of  the  foreign 
agencies  that,  journalistically  speaking, 
reign  upon  us.  We  can  say  as  much  of 
the  writer  who  is  still  tied  iq)  to  the 
local  spirit  of  journalism,  the  newspaper 
man  who  may  l)e  able  to  say  something 
al)out  his  own  country  but  who  is  al¬ 
together  ignorant  as  to  the  things  that 
are  happening  in  the  big  world  outside 
are  happening  outside  his  frontiers. 

"The  Press  Congress  will  have  some 
flay  an  intercontinental  organism  that  will 
educate  the  newspapers  with  respect  to 
the  other  nations  of  the  world  than  tlvir 
own.  Thus  the  Congress  will  be  the  in¬ 
strument  to  bring  about  a  close  acquaint¬ 
anceship  and  Ix'tter  relations  between  the 
nations  of  the  .\merican  continents  and 
the  other  nations  of  the  world,  and  in 
this  intercourse  Hispanic  .America  will 
have  for  the  first  time  in  its  history  an 
opjKirtunity  to  be  known,  to  lie  heard, 
and  to  be  judged  with  res|)ect  to  its  na¬ 
tional  necessities  and  its  national  aspira¬ 
tions.” 


NEWS  WRITING  SUGGESTIONS 

XJ.ALF  a  dozen  news  writing  sug- 
geslions,  includetl  in  recent 
serviee  orders  sent  out  by  the  .Asso¬ 
ciated  Press  to  its  correspondents, 
should  prove  helpful  to  all  other 
newspaper  workers,  as  well.  They 
are: 

Use  rare  in  cutting  stories  that 
contain  direct  quotes.  The  context 
of  a  direct  quote  should  never  be 
changetl. 

In  handling  radio  stories,  remem¬ 
ber  that  the  past  tense  of  the  verb 
“broadcast”  is  “broadcast”  and  not 
“broadcasted.” 

Observe  the  rule  of  good  gram¬ 
mar  that  provides  for  the  use  of 
the  definite  and  the  indefinite  ar¬ 
ticle.  Omission  of  the  article  often 
affects  the  meaning  of  a  sentence 
and  offends  good  taste. 

Be  at  all  times  prepared  to  carry 
stories  correcting  improper  or  lib¬ 
elous  statements. 

When  referring  to  the  head  of 
the  Supreme  Court,  remember  that 
his  correct  title  is  “Chief  Justice 
of  the  Ibiited  States,”  not  “Chief 
Justice  of  the  Supreme  C.ourt  of 
the  United  States.” 

Look  out  for  that  word  “strike¬ 
breaker.”  It  is  associated  in  the 
public  mind  with  the  bully  or  thug 
supplied  by  professional  strike¬ 
breaking  agencies,  and  should  not 
he  Used  to  describe  men  who  art 
individually  in  accepting  positions. 


EL  UNIVERSAL  RESUMES 

Armed  Union  Reporter*  and  Syndicali*t* 
Drive  Employee*  Out 

El  Universal,  Mexico  City,  resumeil 
publication  September  13.  under  govern¬ 
ment  guarantee  provided  by  (iovernor 
(jasca  of  the  Federal  district,  by  direct 
orders  from  President  Obregon.  after 
susjK-nsion  since  Septemlier  9.  when 
metnlHTs  of  the  (iraphic  -Art  Syndicate 
and  the  recently  oiganized  Ketiorters' 
Union  drove  out  all  of  the  employees  of 
the  pa|K'r  at  the  |K)ints  of  guns  and  de¬ 
stroyed  all  of  the  papers  which  had  just 
iH-en  printed. 

The  statement  issued  by  the  Compania 
Periodistica  Xacional,  of  which  Senor 
F’alavicini  is  the  president,  .said : 

"Because  of  lack  of  guarantees  for 
w^ork,  this  company  had  decided  defi¬ 
nitely  to  .su.spend  the  publication  of  all 
its  jieriodicals,  confident  that  .some  day 
it  will  be  able  to  re.sume  its  laliors  when 
liberty  of  the  press  is  maintained.” 

.All  the  machinery,  the  stocks  of  paper 
and  other  equipment  of  the  plant  of  El 
Universal  were  placed  under  an  embargo 
by  the  National  Paper  and  Type  Com¬ 
pany,  an  .American  concern,  as  a  meas¬ 
ure  of  protection  both  for  the  company 
and  for  Senor  Palavicini. 

This  was  the  culmination  of  charges 
and  countercharges  between  the  editor 
and  his  supporters  and  the  syndicalist 
leaders.  Senor  Palavicini  as.serted  that 
a  strike  did  not  exist,  inasmuch  as  the 
employes  of  El  Universal  had  no  griev¬ 
ances  and  were  jirepared  to  work,  .A 
memorial  to  that  effect  was  prepared  by 
them  and  presented  to  the  Chamlx-r  of 
Deputies.  September  9.  The  memorial 
precipitaterl  a  lively  debate,  which  ended 
when  the  deputies  gradually  departed 
from  the  chamber,  leaving  it  without  a 
quorum. 

Official  intervention  thus  far  has  been 
confined  to  the  placing  of  armed  polir 
at  the  entrance  to  the  huildiinj  of  El 
Universal  “to  prevent  any  disorders." 

Rumors  that  similar  action  by  tbe  syn¬ 
dicalists  was  to  l)c  taken  against  the 
Excelsior  letl  that  jiaper  to  retpiest  a 
p<dice  guard. 


Tunk'  Goe*  to  Vancouver  World 

W.  C.  Tunks.  mana.ger  of  the  Portland 
(Ore.)  Daily  News  for  the  nast  10  years, 
has  resigned  and  on  September  1  In'came 
general  manager  of  the  Vancouver 
(B.  C.)  World. 


Pitt*ton  Daily  Pre**  Delayed 

Publication  of  the  Pittsttm  (Pa.) 
Daily  Press,  which  was  to  have  begun 
immediately  following  I-abor  Day,  has 
been  deferred  to  October  1.  Lateness  of 
machinerv  in  arriving  is  the  cause.  W. 
11.  Hughes,  its  business  manager,  in¬ 
forms  EpITOR  &  Pl  BLISHER. 


$5374,000,000 

Worth  of 

Products  Annually 
In  Illinois 


With  an  income  like  this,  added  to 
the  income  derived  from  237,000 
farms  valued  at  $6,666,767,000 
(the  second  highest  farm  value  of 
any  State  in  the  Union)  Illinois  is 
deserving  of  first  consideration  from 
any  National  Advertiser. 

But  the  National  Advertiser  must 
think  daily  newspapers  as  the  media 
to  carry  his  message. 

Illinois  daily  newspapers  are  repre¬ 
sentative — and  localize  national  ad¬ 
vertising  so  that  with  the  co-opera¬ 
tion  of  local  merchants,  who  get 
their  business  through  their  home 
town  daily  newspapers,  national 
advertisers  get  action  commensurate 
with  their  expenditures. 


Rata  for 

Rate  for 

1*,N» 

Orculation 

Lino* 

1  Inae 

'Aurora  Beacon-New*  . 

. (E) 

15,275 

.055 

.055 

Bloomington  Pantagrapb  .  .  . 

. (M) 

17,841 

.05 

.05 

Chicago  Herald-Examiner  .  . 

- (M) 

395,861 

.55 

.55 

Chicago  Herald-Examiner  . 

. (S) 

729,735 

.85 

.85 

Chicago  Daily  Journal  .... 

. (E) 

117,483 

.26 

.24 

Chicago  Tribune  . 

- (M) 

499,725 

.70 

.70 

Chicago  Tribune  . 

. (S) 

827,028 

1.00 

1.00 

*  Moline  Di*patch  . 

. (E) 

9,165 

.04 

.04 

*Peoria  Journal-Transcript  .  . 

...(MAE) 

30,993 

.10 

.09 

Peoria  Star . 

. (E) 

24,580 

.075 

.06 

Rock  Uland  Argu* . 

. (E) 

10,022 

.04 

.04 

Sterling  Gazette  . 

. (E) 

5,187 

.03 

.03 

Government  Statement*,  April  1,  1922. 

*A.  B.  C.  PubUeher**  Statement,  April  1,  1922. 
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TIPS  FOR  AD  MANAGERS 


Aitkin-Kynett  Company,  1328  Walnut  street,  ( 
Philadelphia.  Making  contracts  and  placing  t 
schedules  for  21  insertions  with  newspwers 
in  various  sections  for  G.  H.  P.  Cigar  Com¬ 
pany,  “W1  Producto”  cigars,  Philadelphia.  | 

N.  W.  Ayer  A  Son,  300  Chestnut  street, 
Philadelphia.  Reported  will  make  up  list  of  . 
newspapers  during  October  for  Charles  El.  ] 
Hires  Company,  Hires  Rootbeer  and  Ginger  i 
Ale,  206  South  24th  street,  Philadelphia.  I 
Again  placing  schedules  for  Joint  Coffee  Trade  { 
Publicity  Bureau,  74  Wall  street.  New  York.  ^ 

Barton,  Durstine  A  Osborn,  2S  West  45th 
street.  New  York.  Handling  account  for  The  , 
Knox  Hat  Company,  New  York,  and  Dunlap  ^ 
Hat  Company,  New  York. 

Brandt  Advertising  Company,  5  South  Dear-  , 
lK)rn  street,  Chicago.  Placing  orders  with  j 
newspapers  in  Middle  Western  and  Central  , 
States  for  Condensed  Blueing  Company  (Little 
Boy  Bluing)  and  (Little  Bo-Peep  Ammonia),  * 
Chicago.  ' 

BromAeld  A  Co.,  45  West  34th  street.  New  ^ 
York.  Repf>rted  will  make  up  list  of  news-  ; 
papers  in  October  for  W.  Atlee  Burpee  (>om-  | 

pany,  seeds,  485  North  5th  street,  Philadel-  ' 
phia. 

George  Batten  Company,  381  4th  avenue,  '' 
New  York.  Renewing  contracts  for  Bell  &  < 

Co.  Reported  will  begin  newspaper  campaign  1 
for  Armstrong  Cork  (Company,  Armstrong  ! 
Linoleum,  I-ancaster,  Pa.  Has  secured  the  1 
following  accounts:  Atlantic  Macaroni  Com-  < 
pany,  Brooklyn,  N.  Y. ;  Smalley,  Kivlan  & 
Onthank,  Boston.  , 

Berrien  Company,  19  West  44th  street.  New  1 
York.  Sending  out  orders  for  George  P.  Ide.  I 

Blow  Company,  116  West  32nd  street.  New 
York.  Renewing  newspaper  contracts  for  S. 
Glemby’s  Sons  Company,  “Jean  Hair  Nets,”  < 
12  East  22nd  street.  New  York.  i 

Birch-FieM  Company,  110  West  4trth  street. 
New  York.  Again  placing  schedules  with  i 
newspapers  (or  J.  C.  Roulette  &  Sons,  R.  A. 
Underwear,  Hagerstown,  Md.  i 

Campbell-Ewald  Company,  Marquette  Bldg., 
Detroit.  Making  7,000-line  contracts  for  Cjot- 
eral  Motors  Corporation. 

Chambers  Agency,  Maison- Blanche  Bldg., 
New  Orleans.  Using  5y>uthern  newspapers  for 
(Trazy  Wells  Water  Company,  Mineral  Wells, 
Tex.  Using  Southern  newspar)ers  for  the  Van 
Antwerp  Drug  Corporation,  Mobile,  Ala.  (V'an 
Antwerp’s  Skin  Powder). 

Nelson  Chesman  A  Co.,  First  National  Bank 
Bldg.,  Chattanooga,  Tenn.  Renewing  news- 
pai)er  contracts  for  fattanooga  Medicine  Com¬ 
pany. 

Nelson  Chesman  A  Co.,  27  East  Monroe 
street,  (Thicago.  Making  l.ODO-line  contracts 
for  V’al  Blatz  Brewing  Company. 

Churchill-Hall,  50  Union  Square,  New  York. 
Placing  orders  with  newspapers  in  Eastern 
and  Central  states  for  Gordon- Pew  Fisheries 
Company,  Gordon  Cod  Fish,  Boqgon. 

Corman  Company,  19  West  44th  street.  New 
York.  Placing  account  for  Murphy  Varnish 
Company,  Newark,  N.  J. 

CritchAeld  A  Co.,  223  West  Jackson  boule¬ 
vard,  Chicago.  Have  recently  secured  the 
account  of  the  Scolding  Locks  Hair-pin  Com¬ 
pany,  Appleton,  Wis. 

J.  H.  Cross  Company,  214  South  12th  street, 
Philadelphia.  Making  2,800-line  contracts  for 
Vitamon  Corporation. 

George  S.  DeRouvUle,  Albany  County  Sav¬ 
ings  Bank  Bldg.,  Albany,  N.  Y.  Making 
l,(X)0-line  contracts  for  Jacques  Capsules  Com¬ 
pany. 

Robert  H.  Dippy,  Denckla  Bldg.,  Philadel¬ 
phia.  Making  contracts  with  some  Middle 
Western  newspapers  for  H.  G.  McE'addin  & 
Co.,  “Emeralite”  lamps,  38  Warren  street. 
New  York. 

Erwin,  Wasey  A  Co.,  58  Eiast  Washington 
street,  Chicago.  Making  10,000-line  contracts 
for  the  Forhan  Company  (tooth  paste).  Mak¬ 
ing  5,0(Xl-line  contracts  for  the  Reserve 
Remedy  Company. 

Evans  A  Barnhill,  10  East  43rd  street.  New 
York.  Reported  to  be  placing  orders  with 
some  New  York  state  newspapers  for  Banana 
Specialties  Company  (Banana  Crystals), 
Brooklyn,  N.  Y. 

Federal  Advertising  Agency,  6  East  39th 
street.  New  York.  Making  1,000-line  contracts 
for  Nbxxly’s  Investors  Service.  Using  500 
lines  in  one  year  for  Tim’s  Caps.  Sending 
out  fall  copy  for  Orning  Glass  Company  (Py- 
rex).  Coming,  N.  Y. 

Richard  A.  Foley  Agency,  Terminal  Bldg., 
Philadelphia.  Placing  schedules  for  24  inser¬ 
tions  for  North  East  Electric  Company. 
Lighting  and  Ignition  Systems,  355  West  52nd 
street.  New  York. 

Charles  H.  Fuller  Company,  623  South  Wa¬ 
bash  avenue,  (hicago.  M.-iking  5,000-line  con¬ 
tracts  for  Cooper  Pharmacal  Company. 

Fuller  A  Smith,  1501  Euclid  avenue,  Cleve¬ 
land,  Ohio.  Making  3,000-line  contracts  for 
Glidden  Company. 

Gardner-Glen  Buck  Company,  1627  Locust 
street,  St.  Louis.  Making  6,280-line  contracts 
■  for  the  Ralston  Purina  (Company. 

EL  H.  Good  Agency,  45  Murray  street.  New 
York.  Sending  out  orders  for  Carter  Medicine 


(Company  and  Dr.  Tutt  Manufacturing  (Yjm-  1 
pany. 

Gray  Advertiaing  Agency,  Gray  Bldg.,  Kan-  | 
sas  City.  Making  3,<XK)-line  contracts  for  | 
Barbo  Manufacturing  Company 

Charles  C.  Green  Advertising  Age^y,  15 
West  37th  street.  New  York.  Sending  out  ® 
fall  schedules  to  New  England  newspapers  J 
for  C.  F.  Mueller  (Company  (Mueller’s  Food  ' 
Products.  Sending  out  schedules  to  New 
York  and  Virginia  newspapers  for  the  Gen-  ] 
eral  Chemical  Company  (Sofos).  j 

Green-Fulton-Cunningham,  Inc.,  Free  Press  ’ 
Bldg.,  Detroit.  Placing  account  for  C  H. 
Wills  (hmpany,  automobiles,  Marysville,  Mich.  ' 

Hill-Winston  Company,  19  West  44th  street,  | 
New  York.  Placing  account  for  Goetz  Silk  ‘ 
Manufacturing  Company,  185  Madison  avenue. 
New  York.  Placing  account  for  Parker  Ho-  ^ 
siery  Mill  &  Dye  Works,  “Parkemit,”  Ports-  j 
mouth,  Va.  1 

E.  T.  Howard  Company,  117  West  46th 
street.  New  York.  Making  2,80f)-line  contracts  ] 
for  Phillips-Jones  Cori)oration,  Van  Heusen  ] 
Collars. 

Hoyt’s  Service,  116  West  32nd  street,  Npw 
York.  Placing  accounts  for  Harder  Manufac-  ' 
turing  Company,  Albany,  N.  Y.,  Kleen-Kold 
Refrigerators;  Milton -Bradley  ('ompany,  t 
Springfield,  Mass.;  Ifunham  Mills,  Inc.,  | 
Hartford,  Conn.;  E.  J.  Wilkins  (’ompany,  ( 
(iloversville,  N.  V’.  ; 

James  Advertising  Agency,  12(1  West  42nd  | 
street.  New  York.  .Making  plans  for  fall  cam¬ 
paign  for  Sloan’s  Ijniment.  Will  use  roto¬ 
gravure  newspapers  in  a  few  cities  for  Richard 
Hudnut.  I 

Johnson-Read  A  Co.,  202  South  State  street, 
Chicago.  I’reparing  copy  for  Phillipshom, 
Inc.,  ("hicagro. 

Kendall  Products  Corporation,  709  6th  ave¬ 
nue,  New  York.  Preparing  to  ojien  fall  news¬ 
paper  drive  in  Boston  for  Ken,  a  soap  product 
made  from  com. 

Knight  Advertising  Agency,  137  South  La 
Salle  street,  (Chicago.  Have  sent  out  copy  on 
Benzel  Chemical  (5>mpany. 

Phib'p  Kobbe  Company,  208  5th  avenue. 
New  York.  Will  use  daily  and  Sunday  news¬ 
papers  in  the  Metropolitan  district  for  the 
Warde- Landsboro  Homes  ('orporation,  operat¬ 
ing  the  Warde- Landsboro  System  for  financ¬ 
ing  and  building  of  homes. 

Charles  D.  Levin,  Inc.,  158  West  45th  street. 
New  York.  Making  contracts  with  some  Mid- 
West  news;»l>ers  for  Carbona  Products  (.'om- 
pany,  cleaning  fluid,  302  West  36th  street. 
New  York. 

Littlehale  Advertiaing  Agency,  175  5th  ave¬ 
nue,  New  York.  Placing  orders  with  news¬ 
papers  in  selected  sections  for  Moth-K  Com¬ 
pany,  moth  destroyer,  175  5th  avenue.  New 
York. 

Mantemach  Company,  983  Main  street,  Hart¬ 
ford,  Conn.  Will  make  up  lists  in  (jetober 
for  the  Stanley  Works,  New  Britain,  Conn. 

Martin  A  Davidson,  los  Angeles.  Reported 
will  start  newspaper  campaign  in  Northern 
Ohio  and  Western  New  York  for  Citrus  Soap 
Company,  San  Diego,  Cal. 

McKenna-Muller,  290  Washington  street, 
Brooklyn.  Placing  orders  with  newspapers 
in  selected  sections  for  Postal  Telegraph  Co., 
New  York. 

Robert  M.  McMullen  Company,  522  5th  ave¬ 
nue,  New  York.  Reported  will  make  up  list 
of  farm  papers  in  (jetober  or  November  for 
A.  R.  Mosler  &  Co.,  spark  plugs,  50  Railroad 
avenue.  Mount  Vernon,  N.  Y. 

Merrill,  Price  A  Co.,  400  North  Michigan 
avenue,  (.Tiicago.  ITacing  some  copy  on  the 
French  Battery  Carbon  Company,  Madison, 
Wis. 

Neweil-Emroett  Company,  120  West  32nd 
street.  New  York.  Placing  copy  with  some 
Pacific  Coast  newspapers  for  American  CThicle 
Company,  Long  Island  Oty,  N.  Y.  (Flavory 
E'our.) 

Newell-Emmett  Company,  120  West  32nd 
stret.  New  York.  Will  make  up  lists  in  Oc- 
‘  tober  for  Western  Electric  Company,  110 
'  William  street.  New  York. 

Charles  F.  W.  Nichols  Company,  20  East 
Jackson  boulevard,  Oiicago.  Has  recently 
'  secured  account  of  the  Stillman  Cream  Com- 
J  pany,  Aurora,  Ill. 

'  Nuway  Advertising  Agency,  Atlanta.  Mak¬ 
ing  up  lists  for  A.  T’.  Valvout  Company,  At¬ 
lanta,  auto  accessories.  I’reparing  copy  and 
lists  for  Anydayte  Calendar  Company,  Atlanta. 

Patterson-Andress  (Company,  1  Madison  ave- 
,  nue.  New  York.  Making  2.800-line  contracts 
1  for  the  Franklin  Automobile  Company. 

Peck  Advertising  Agency,  347  5th  avenue. 
New  York.  Placing  the  following  accounts: 
Cadet  Knitting  Company,  Philadelphia,  and 
E'.  Ad.  Richter  &  Co.,  Anchor  Pain  Expeller. 

Pepsin  Syrup  Oimpany,  Monticello,  III. 
r  nacing  copy  direct  twice  a  week  until  May 
28.  1923. 

t  Peruna  Company,  Columbus,  Ohio.  Making 
s  3,000-line  contracts  direct. 

Harry  C.  Phibbs,  440  South  Dearborn  street, 
r  Chicago.  Placing  co|>y  on  National  Bureau 
e  of  Analysis. 


Harry  Porter  Company,  IS  West  44th  street. 
New  York.  Sending  out  schedules  for  fall 
copy  for  Baume  Bengue. 

Porter-Eaatman-Byme  Compmiy,  22  West 
Monroe  street,  Chicago.  Sending  out  34  and 
25-time  orders  for  Black  Silk  Stove  Polish 
Works. 

Potts-Tumbull  Advertisiiv  Company,  Gates 
Bldg.,  Kansas  City.  Sending  out  42  and  21- 
line  copy  to  farm  papers  for  the  U.  S.  Farm 
Sales  Company. 

Redfield  Advertising  Agency,  34  West  33rd 
street.  New  York.  Again  making  contracts 
with  newspapers  for  Sonora  l^onograph 
Company,  2W  Broadway,  New  York. 

Joaeph  Richards  Cmnpany,  9  East  40th  street. 
New  York.  Placing  account  for  J.  B.  Will¬ 
iams  Company,  Glastonbury,  (2onn.,  shaving 
soap  and  toilet  preparations. 

Rose-Martin,  Inc.,  14(X)  Broadway,  New 
York.  Will  make  up  lists  in  October  for  (bolt’s 
Patent  Fire  Arms  Manufacturing  Company, 
Hartford,  (onn. 

Sacks  Company,  116  West  32nd  street.  New 
York.  Repotred  will  make  up  newspaper  list 
in_  October  for  Raybeitor  (ompany.  Brake 
lining,  Bridgeport,  Conn. 

L.  A.  Sandlaas,  217  West  Saratoga  street, 
Baltimore.  Making  2,800-line  contracts  for  the 
Resinol  Chemical  Company. 

Russel  M.  Seeds  Company,  330  University 
Siquare,  Indianapolis.  Sending  out  52- time  or¬ 
ders  for  Pinex. 

Saxe  Advertising  Agency,  Inc.,  Boylston 
street,  Boston.  Distribution  in  Greater  Bos¬ 
ton  being  obtained  for  the  Pep sinic- Seltzer 
Company,  Worcester,  Mass.,  for  Pepsinic 
Seltzer  (Amelotte),  a  product  which  gives 
stomach  relief.  Newspaper  advertising  will 
begin  when  distribution  is  secured. 

Sehl  Advertiaing  Agency,  (jty  Hall  Square 
Bldg.,  Chicago.  Making  4,200-line  contracts 
for  Calumet  Baking  Powder. 

Snodgrass  A  Gayncss,  489  5th  avenue.  New 
York.  Placing  98-line,  double  column,  twice 
a  week  for  three  months  with  newspapers 
within  a  radius  of  .30  miles  of  New  York  (or 
William  Crane  Company,  16  West  32nd  street. 
New  York  (Vulcan  Gas  Heater). 

Staples  A  Staples,  Mutual  Bldg.,  Richmond, 


Va.  Will  make  up  lists  in  (X-tober  for  T.  W. 
Wood  &  Sons,  Richmond,  Va. 

Suedboff-Ross  Company,  Shoaff  Bldg.,  Fort 
Wayne,  Ind.  Will  make  up  lists  in  October 
for  J.  C.  Hutzell,  Fort  Wayne,  manufacturers 
of  “Ovelmo,”  treatment  for  skin  diseases. 

’Thomas  Advertising  Service,  Graham  Bldg.,. 
Jacksonville,  Fla.  Placing  30-inch  orders, 
twice  for  Advertising  Committee,  City  Cbun. 
cil  of  Jacksonville,  Fla. 

J.  Walter  Thompson  Coinpany,  244  Madison 
avenue.  New  York.  Making  l,0()O-Iine  con. 
tracts  for  Penick  &  Ford.  Again  placing 
schedules  with  newspapers  for  Andrew  Jer- 
gens  Company  (Woodbury  Facial  Soap),  Cin¬ 
cinnati,  Ohio. 

’Thresher  Advertising  Servios,  136  Liberty 
street.  New  York.  IMacing  orders  with  farm 
papers  and  a  try-out  campaign  in  Bingham¬ 
ton,  N.  Y.,  dailies  for  American  Molasses 
Company  (Amolco  molasses).  111  Wall  street. 
New  York. 

Vanderhoof  A  Co.,  Ontario  and  St.  (21air 
streets,  (Chicago.  Placing  account  for  Illinois 
Moulding  Company  (Narcissus  MittOTs),  Chi¬ 
cago.  Planning  to  use  newspwers  for  the 
Gold  Furniture  Company  (Rex  Unitized  Up¬ 
holstered  Furniture),  Chicago.  Using  trade 
papers  and  planning  national  campaign  for 
Perfection  Gear  Company  (Perfection  Silent 
Timing  Gears),  (Chicago. 

Wales  Advertising  Company,  141  West  36th 
street.  New  York.  Placing  12-time  orders 
with  newspapers  in  various  sections  for  Crown 
Orset  Company  (Rengo  belt  corset),  295  5th 
avenue.  New  York. 

Williams  A  Sagrlor,  450  4th  avenue.  New 
York.  Placing  schedules  with  newspapers  (or 
Sun  River  (Themical  (Company  (Sun  River 
Ointment),  1914  Broadway,  New  York. 

Keefe  Receiver  for  Riteterrice 

Judge  Mack  has  appointed  Harold  H. 
Keefe  receiver  for  the  Riteservice  Ad¬ 
vertising  .Xgency,  Inc.,  621  Broadway, 
New  York,  which  was  placed  in  bank¬ 
ruptcy  recently.  The  receiver  gave  a 
$10,000  l>ond.  It  is  stated  that  the  lia¬ 
bilities  are  about  $37,000  and  assets  about 
$20,000. 


Join  the  Pioneers 

Scores  of  papers  have  joined 
the  pioneer  effort  to  move  people 
to  church  through  display  adver¬ 
tisements  in  space  donated  by  the 
paper.  Why  not  yours? 

We  have  the  copy,  at  a  ridicu¬ 
lously  low  price.  Show  it  to 
churches  if  you  prefer  to  sell  the 
space.  Other  papers  use  it  as 
part  of  a  special  display  with  each 
individual  church  ad  loaded  with 
enough  to  cover  the  cost  of  the 
general  announcement. 

Send  for  proofs  of  52  ads  and 
get  your  solicitors  busy. 

ADDRESS 

HERBERT  H.  SMITH,  156  Fifth  Ave.,  New  York 


CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

This  department  has  no  regular  income.  The  Presbyterian  Church  donates 
time  to  norite  this  copy,  and  James  IVright  Brown  donates  the  space.  Join  the  pio¬ 
neers! 


Editor  &  Publisher  for  September  16,  1922 


33 


Publishers’  'Co-operation 
puts  added  value  in 
advertisers*  space 


/threshe^ 

SERVICE  ADVERTISING 

^  tannerty  Jj 


136  Liberty  St.,  New  York 
Phone  Rector  7880-1*2 
Cable  Addres*  “Flailed” 


EDITORIAL  AND  PUBLISHING 


and  advertising  men,  will  hold  its  annual 
NEWS  OF  ASSOCIATIONS  a*!*!  tennis  tournament  Sept.  20  at 

Concord.  Mass. 

The  first  luncheon  of  the  season  of  the 
_  New  York  Advertising  Club  will  be  given 

rniTORiAi  Aiun  PimiiCMiNr  September  20.  Floyd  Parsons  will  speak 

EDITORIAL  AND  PUBLISHING  “Coal.”  The  golf  tournament  for  the 

T^WO  baseball  games  enlivened  the  Ptcshrey  cup  will  be  pl^cd  at  Shacka- 
r  clambake  of  the  New  York  News-  C.  I.,  September  27. 

paper  Club  and  the  .Association  of  City  Th^  .Associated  Advertising  Qubs  of 
Hall  Reporters,  held  September  10  at  Texas  will  have  its  convention  Novem- 
Whitestone,  N.  Y.  The  first  game,  be-  ber  13  to  15.  This  date  was  decided  upon 
tween  teams  captained  by  John  H.  Gavin,  at  a  meeting  of  the  executive  committee 
citv  editor  of  the  New  York  World,  and  in  Fort  Worth  recently,  E.  W.  Bateman 
William  H.  Egan,  station  agent  at  the  Dallas,  president  of  the  state  organi- 
Pennsylvania  station,  resulted  in  a  victory  nation,  presiding.  Following  the  meeting 
for  the  Gavins  by  a  score  of  13  to  12.  tbe  executive  committee,  its  members 
The  second  game,  between  teams  cap-  were  guests  of  the  Fort  Worth  .Advertis- 
tained  by  Grover  .A.  Whalen,  Commis-  Club  at  its  weekly  luncheon. 

sioner  of  Plant  and  Structures,  and  State  . . 

Senator  James  J.  Walker,  ended  in  a  tie,  ^ 

6  to  6.  After  the  bake  there  were  four  GATHERED  AT  RANDOM 

exhibition  boxing  bouts. 

The  Texas  Women’s  Press  .Association  «  n 

convention  will  Ik  held  in  Fort  Worth,  Confessions  of  a  I  inch  Hitter 

Tex.,  in  November.  _ 


GATHERED  AT  RANDOM 


Confessions  of  a  Pinch  Hitter 

Enlerpe 


,  . .  OUR  muse  used  to  be  a  nice,  well- 

•  ^  behaved  girl.  She  never  was  bril- 

tion  of  the  Miami  (Fla.)_  Press  Club  has  jjant  or  beautiful  or  even  stylish.  Yet 
ntade  its  ap^arance.  It  is  a  single  sheet  apart  from  a  slight  metrical  limp  that 
about  12  X  16  inches,  printed  on  one  side,  didn’t  notice  after  you  knew  her 

The  Business  Editors’  .Association  of  and  a  fondness  for  rhyming  moon  and 
Chicago  started  their  season  September  June,  vain  and  pain  and  fire  and  de- 
12  with  a  luncheon  at  the  City  Qub,  P.  sire,  she  was  all  right,  as  muses  go. 

L.  Ford,  of  the  .American  Lumber,  is  She  was  staid  and  unobtrusive.  She 
now  chairman  of  the  organization.  bad  none  of  the  wild  yearnings  of  the 

present  generation  for  bobbetl  hair  and 
vers  libre.  She  was  just  a  quiet,  respect- 


The  meeting  of  the  Society  of  Midland 


Authors  which  has  been  held  September  able,  m^est,  Presbyterian  muse.  We 
29  and  30  has  been  indefinitely  postponed  her 


because  of  general  railway  situation. 
The  Tri-City  Press  Club  held  a  meet 


And  then  they  made  us  cxlit  a  column. 
Our  muse  used  to  be  plump.  She  is 


ing  at  Moline,  III.,  .August  31.  The  ^xt  ^-an  and  haggard  now,  and  her  joints 


INTERTYPE 


meeting  of  the  club  will  be  held  at  Dav 
enport,  Iowa,  in  September. 


.stick  up  like  those  of  an  emaciated  cow. 
She  used  to  be  placid  and  self-contained. 


THE  BETTER  MACHINE”  I  D.,  on  Armistice  Day,  November  11 


The  Black  Hills  Press  .Association  will  U  ?be  sees  us  as  much  as  look  at  a  type- 
hold  a  special  meeting  at  Rapid  City,  S.  writer,  these  days,  she  bursts  into  sobs. 


See  Our  Page 

.  ii|i' 

Next  Week  ili" 

INTERTYPE  CORPORATION 

805  Ttralial  BIH-.  BnMIyi.  ■.  T.  iMl 
548  RMMIcNally  8Mf..  Clll«w 
301  eiMlya  BU|.,  Ibapfeli 
560-A  H«nr4  SL,  Saa  Fraacliat 

CaaaBlaa  A|Nti:  1^*1 

Taraata  Typa  Ftaa*y  Cai,  LU.  ili  ! 


FalP  Business 


will  be 


D.,  on  Armistice  Day,  November  11.  Sbe  was  once  affectionate  and  trustful. 

_  Now,  when  she  sees  us  coming,  she  goes 

^  sticks  her  head  into  a  corner,  like 

ADVERTISING  Uil, 

'I'^HE  Poor  Richard  Club  of  Phila-  She  was  built  for  comfort.  Her  true 
delphia  will  hold  its  first  Long  sphere  was  the  verses  to  be  put  with 
Table  Luncheon  of  the  fall  season  on  presents  in  the  Christmas  stockings.  We 


September  21. 


have  used  her  for  speed.  For  forty-odd 


The  New  England  Advertising  Cubs  ‘nspinnK  our  lyrics, 

will  hold  its  convention  in  Providence,  ® 

R.  1.,  November  16,  17  and  18.  ^bat  is  also  why  they 


The  question  of  newspaper  advertising 


looks  that  way.  That  is  also  why  they 
sound  that  way. 

We  have  employed  our  kind,  helpful. 


was  considered  at  the  second  annual  obliging,  flivver-runabout  muse  for 

Progressive  Busmess  Congress  held  re-  heavy  trucking  and  sprints.  We  have  Rf  1  U 

cently  in  St.  P^til.  Retail  merchants  nicked  our  gears  and  cracked  her  crank- 

from  all  parts  ol  the  northwest  were  in  hent.  a  radius  rod.  We  have  ..e  ,  M  V  Tin, 

attendance.  Fred  P.  Mann  president  of  j^ied  to  get  her  up  Parnassus  on  high.  Lafayette  bt..  N.  Y.  City 

the  North  Dakota  Re  ailers  Association,  ^ave  bumped  her  over  sonnrts;  E.t.bli.h«l  .  Quarter  of  .  C«.t»y 

gave  an  address  on  Successful  Retail-  -  •  • .  * 


Ahead  of  the 
“Flush”  Year 
of  1920 

In  National  AdTertising 
THE  WASHINGTON  TIMES 

Waakington,  D.  C. 

Daily  Evening  Sunday  Morning 

Has  not  only  beaten  its  1921  rec¬ 
ord  each  month  this  year,  but  is 
far  and  away  ahead  of  its  1920 
record  when  all  newspapers  car¬ 
ried  their  largest  volume  of  ad¬ 
vertising. 

During  the  first  6  months  period 
of  this  year— compared  to  1920— 
The  Times  showed  a  gain  of 
134,047  lines  in  National  Adver¬ 
tising. 

During  the  past  9  months— com¬ 
pared  to  the  previous  9  months 
— The  Times,  in  National  Line¬ 
age,  has  shown  a  gain  of  319,- 
140  lines. 

Local  display  advertising  during 
the  so-called  "Slack”  months  of 
June  and  July,  has  shown  bigger 
gains  than  during  any  of  the  14 
months  previous  period. 

THE 

WASHINGTON 

TIMES 

3c  Daily,  10c  Sunday 

G.  LOGAN  PAYNE,  Pub. 

Hattanal  Advertliliig  BapnMntativa 
O.  LOOAir  PATIFE  CO. 
Oslearo,  Detroit, 

8t.  Lonii  and  Jjou  Anfalaa, 

PATNE,  BUBNS  *  BIUTH, 

Mew  York  and  Beaton. 


We  can  increase  your  busineee — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tall  you 
how  press  clippings  can  he  made  a 
husinest-huUder  for  you. 

BURRELLE 

145  Lafayette  St..  N.  Y.  City 


r  „  .  J  .  urged  her  through  ballades;  driven  her 

ing,  using  newspaper  advertisements  to  rondeaux.  The  wonder  is 

illustrate  his  points.  He  referr^  to  the  ^  ^  „  ;  , 

necessity  for  newspaper  advertising  m  '  ^  ^ 

retailing.  T.  K.  Kelly  of  Minneapolis 

advocated  the  use  of  specifically  descrip-  '"d  now  that  we  arc  through  with  her. 


.And  now  that  we  arc  through  with  her. 


Great 


live  newspaper  advertising.  “.Advertise  going  to  follow  the  traditional 

religiously  and  continually,”  he  urged,  masculine  method  and  cast  her  off.  She 
“The  farther  you  go  into  detail  in  de-  bas  given  and  given  and  given.  We 
scribing  your  merchandise  the  greater  have  been  amazed  to  find  what  she  could 
will  be  the  number  of  sales.”  do  when  you  treated  her  rough.  Now 

f  ..  r»-..  L  t.  we  are  going  to  toss  her  aside  like  an 

The  annu^  (mting  of  the  Pittsburgh  glove.  Not  that  we  do  toss  aside  our 
Advertising  Club  was  held  at  The  Pines,  We  give  them  to  our  wife, 

on  Saturday,  September  9.  John  Har-  ^^o  wears  them  at  night  after  cold- 
man  was  chairman  of  the  entertainment  creaming  her  hands.  But,  anyway,  we’re 


r  .1  _  -  . —  V -  •  ;  t  t  T  1  T  crcanimK  ncr  nanas.  DUi,  anyway,  we  i 

for  the  newspapers  committee  and  was  assisted  by  Joseph  J  through  with  her-thc  muse,  we  mean. 

Vigneau,  Roy  Hoover,  .Andrew  W.  d  .  .u  •  .u-  u  *  • 


Crawford,  Vinton  H.  McClure,  J.  A.  .  ^ut  there  is  this  much  to  say  in  ex- 
Cullison,  J.  F.  Allen,  William  B.  .Akin,  our  conduct.  Were  not 


Find  the  right  men  to 
create  and  handle  the  new 
accounts  through 

Editor  &  Publisher 

Help  Wanted 
Advertisements 


E.  S.' Craighead  and  John  L.  Marshall.  ’ 

through.  From  now  on  we  re  celibate. 

The  Sherman  (Tex.)  .Advertising  The  next  muse  that  comes  and  hangs 
Club  has  launched  a  publicity  cami^ign  around  our  house  can  wait  for  employ- 
to  lxx)st  the  Red  River  Valley  Fair  to  ment  until  our  three-year-old  son  has 
be  held  in  Sherman  September  26  to  30.  his  first  love  affair. — F.  F.  V.  in  The 
The  club  voted  to  have  the  line  “Meet  Toiver  of  the  Neiv  York  Tribune  on  the 
me  at  the  R.  R.  V.  Fair”  set  on  linotype  occasion  of  his  retirement  as  a  column 
slugs  and  furnished  in  quantity  to  all  conductor  from  the  time  of  the  going  of 
the  newspapers  in  the  district  to  be  used  F.  F.  A.  to  the  cntmng  of  Don  Marquis. 

in  display  advertisements  inserted  in  - 

their  papers  by  merchants  and  others.  Riddell’,  Book  Out 

Committees  will  enlist  the  newspapers  ,  .  r.- 1 ,  «  .i-  u  r  t  j 

and  also  the  merchants  to  see  that  this  Riddell  pub  isher  o  the  London 


tneir  papers  oy  mercnanis  ana  oxners.  Riddell’,  Book  Out 

Committees  will  enlist  the  newspapers  ,  .  r.- 1 ,  «  .i-  u  r  t  j 

and  also  the  merchants  to  see  that  this  ° 

i:..^ _ News  of  the  World  and  close  personal 

rbluhed  .niti?the  oJninfnfth;  of  Llp>;d  rKorge^_is  the  author  of 


m.;nt  published  until  the  opening  of  the  ..Some  Things  That  Mat- 

ter,”  which  has  recently  been  published 
The  I.antern  Chib,  composed  of  Boston  by  the  George  H.  Doran  Company,  New 
ncwspaiicr  and  magazine  representatives  York. 


WORLD  SERIES 
PLAYER  BOARD 

Seven  more  available 

WIRE 

STANDARD  MAGNETIC 
BASEBALL  PLAYER  BOARD 

Geo.  H.  Reynold,,  Trea,. 

New  Bedford  MaM> 


9i|< 

A  newspaper  of  charac- 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world’s  greatest 
industrial  district. 

DAILY  «d  SUNDAY 
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Features  by 
Irvin  S.  Cobb 
Fontaine  Fox 
Hugh  Fullerton 
Rube  Goldberg 
Ed  Hughes 
Bums  Mantle 
T.  L.  Masson 
O.  O.  McIntyre 
Frederick  Palmer 
H.  J.  Tuthill 
and  others 

The  McNugbt  Syodicatejoc. 

Time#  Building,  New  York 


An  Accounting 
and 

Federal  T ax  Service 
for  Publishers 

References  on 
A  pplication 


CLIFFORD  YEWDALL 

33  West  42nd  Street 
New  York  City 


LEADS  ALL  LOS  ANGELES 
DAILY  NEWSPAPERS  IN 
TOTAL  PAID  CIRCULATION 

Govtrnmmt  statement  for  si* 
months  ended  March  31,  1922 


■▼•race 


146,233 


New  Tork  Chieeio 

H.  W.  MOLONEY  0. LOOAN  PATNF  CO 
604  Time*  Bldg.  bulte  401.  Tower  Bldg. 

6  No.  Michigan  Are. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Larg3st 

CIRCULATION 
IN  PITTSBURG 
MEMBER  A.  B.  C. 

Forrlgn  AdwrtMim  K 

I.  A  KLEIN 

50  Eait  42ns  St  N  »  ve-t 
544  Fort  Oeartarn  Ba  E  B4g  Chicata 
A.  1.  NORRIS  HILL.  Hraiil  Bldg  .  San  Franciwa 


“The  African  World’ 


AND 


“Cape-to-Cairo  Express” 


Published  erery  Saturday  in 
London. 


MONEY* 


savers 


This  is  a  regular  weekly  department  designed  to  answer  questions,  offer 
suggestions  and  generally  help  the  man  and  woman  of  the  smaller  city  dailies 
and  weeklies.  Your  ideas  on  money  making  and  for  money  saving  are 
wanted,  and  for  each  idea  published  we  will  pay  $1.  tv  hen  your  idea  appears 
chj>  it  out  and  send  it  to  the  MONBY  SAYER  EDITOR,  and  payment 
will  be  made.  Your  ideas  must  be  workable,  told  in  as  few  words  as  pos¬ 
sible,  and  new  to  this  department.  Contributions  to  this  department  will 
nwt  he 


'J'HE  postoffice  department's  blank  for  your 
“Statement  tf  Ownershii)”  '^dl  rerich  you 
sc;on.  As  the  publisher  of  a  weekly  newspaper, 
will  you  stand  on  your  prescribed  rights  and 
fail  to  answer  the  que.^tion  about  your  averitge 
circulation,  which  the  ilaily  newspaper  is  re* 
<ju:red  to  answer?  Here's  a  fine  opi>ortunity 
for  the  publisher  t<  go  <  n  record  with  a  sworn 
statement  of  hi«  circulation  figures.  Don't  you 
ever  believe  that  oeople  are  going  to  i«ss  lids 
statement  unreari.  even  if  the  make-up  man 
does  bury  it  in  some  <  ut-of-the-way  corner. 
They  all  have  enough  curiosity  to  want  to  know 
a  little  of  the  inside  affairs  of  the  newspai»cr; 
you  should  take  advantage  of  it. — J.  T. 


Do  the  front  v/indows  in  your  newspaper 
office  serve  diny  gf  cmI  imrfHise  for  the  business? 
Frequently  they  do  not.  But  let’s  look  around 
and  borrow  a  few  ideas  from  others,  and  I 
think  you  will  then  agree  that  window  space  is 
vciluable  for  advertising  and  publicity  purposes 
even  to  the  country  newspaper.  The  city  news- 
pai>cr  bulletins  the  news  on  its  windows,  and  a 
crowd  is  usually  congregatefi  there  in  con«e* 
quence;  then,  why  shouldn't  the  country  editor 
bulletin  local  news  on  his  windows?  The  cx* 
act  figures  on  election  returns,  particulars  of 
.accidents,  fires  and  thefts,  announcements  of 
births,  marriaves  and  deaths,  jury  decisions 
baseball  and  football  scores — in  fact,  any  real 
news  that  street  gossip  is  unlikely  to  handle 
authentic«ally- -may  be  bulletined  on  a  ne:  t 
board  in  one  of  the  windows.  Such  a  i>oli»y 
woubl  give  the  new  spa  »er  the  reputation  of 
l>eing  an  alert  news  medium.  Turing  to  tht 
advertising  side  of  your  business,  we  fin<l  ».n 
other  opjifrtunity  to  profit  by  the  examfde  -.1 
the  city  i>apers.  Some  of  them  are  utilizing, 
their  windows  for  exhibits  of  merchandise  on 
rale  by  the  local  retailers;  of  course,  these  dis 
plays  are  u«ually  in  conjunction  with  adver 
tifing  campaigns  l>eing  run  by  national  adver¬ 
tisers  in  the  newspaper’s  columns.  You  can  d^ 
the  same;  devote  your  window  space  to  dis 
l>lays  that  will  help  your  retailers,  thercT«y 
as  uring  your- elf  of  their  goo<!  will  and  the 
favoretl  end  of  their  advertising  expenditures. 
In  connection  with  the  job  printing  side  <  f 
>our  business  there  are  two  opportunities  to  \:se 
your  windows.  Either  use  them  for  a  neat 
bulletin  lM>ard  on  which  you  will  iK>st  all  the 
sale  bills,  window  cards  and  ether  public  an* 
nrmneement'.  f>r  u  e  them  for  displaying  sam¬ 
ples  of  your  job  printing.  Perhaps  ye»u  ha-c 
done  the  latter;  but  die!  you  leave  the  samples 
;n  the  wiiiele»ws  until  they  were  fadeel,  lly- 
specked,  eliisty  and  elisarrangeei  ?  Now,  lets 
turn  te)  the  possibilities  of  using  the  windei.\s 
f  r  publicity  jiurjK.ses.  Have  yem  ever  vi-iteel 
the  e»ffice  where  the  lineity|>e  machine  wa«  daceel 
in  the  fremt  window  s]jace?  I  know  this  neae*- 
human  machine  will  attract  much  attentiem.  an»l 
ejuite  a  few  e*f  tlu'-e  who  ste  »  outsiele  to  watch 
it  perform  will  ilritt  bisielc  the  t>ffice  for  a  IfcI- 
te*r  lo.)k.  In  our  office  the  pol  cy  is  f<.T  s.  me- 
one  to  take  this  visite»r  in  charge  immed  ately, 

DISCUSS  PAPER  IN  TEXAS 


make  him  feel  welciime,  explain  the  linotype 
machine  to  him  and  have  the  operator  cast  a 
line  with  the  visitor's  name  on  it,  after  which 
lake  him  back  in  the  office  and  show  him  the 
presses  and  other  equipment.  They  always  ap¬ 
preciate  the  attention,  even  though  not  so  much 
interested  in  all  the  machinery.  Our  last  sug¬ 
gestion  is  borrowed  from  the  banker,  who,  by 
the  way,  is  running  a  “service”  institution 
fundament.-dly  the  same  in  principle  as  cur  own 
business.  He  uses  the  extra  s.iace  in  the  bank 
lobby  and  windows  for  exhibits  of  farm  prod¬ 
ucts  raised  in  the  neighbc  rhood.  That  is  a 
good-will  winner  for  him;  why  schouldn’t  it  he 
for  us?  It  will  profit  you  to  urge  the  farmers 
to  bring  in  samples  tf  grain,  fruit  and  vege¬ 
tables  t  f  which  they  are  )iroud.  and  then  to 
take  some  extra  pains  in  displaying  them  with 
neat  cards  attached  in  your  windows.  But, 
whether  or  net  you  deem  it  worth  while  to 
take  advantage  of  any  of  the  six  ideas  I  have 
advanced,  don't  make  the  mistake  of  letting 
your  windc  ws  get  dusty,  fly-siiecked  and  smok- 
stained,  for  you  and  your  business  may  be 

judged  by  the  appearance  of  the  front  of  your 
building. — J.  T. 

Late  copy,  always  to  be  expected  in  a  weekly 
newspaper  office,  is  just  alniut  the  hardest  nut 
for  the  publisher  to  crack.  It  ought  to  help 
the  situation  a  little  to  send  out  a  notice  to 
your  advertisers,  reading  something  like  this: 
“Voii  know,  in  your  own  business,  what  it 

would  be  if  all  your  day's  customers  waited 

till  ten  minutes  of  closing  time  and  then 
squeezed  in  and  demanded  instant  and  perfect 
attentii  n.  It's  exactly  like  that  when  adver¬ 
tisers  squeeze  their  copy-  into  our  office  at  the 
la-t  minute  and  then  expect  the  same  results 
as  if  they'd  given  the  comiiosing  rcKim  boys 
enough  time  to  turn  it  into  snappy  layout*, 

^'ou  do  your  best  by  your  advertising  only 
when  you  give  us  time  to  do  our  best  hv  it.” — 

J.  T. 


The  Monterey  (Cal.)  I’eninsula  Daily  Herald 
worked  up  much  community  interest  and  got 
out  a  big  cilition  hy  staging  an  industrial  show. 
.\  vacant  lot  was  secured  free,  and  sufficient 
space  rental  was  charged  to  cover  actual  costs 
with  no  profit.  The  paper  siNinsored  the  iilea, 
it  caught  fire;  re-ult,  an  trdinary  eight-|iage 
daily  got  out  a  24-page  for  three  days  while 
the  industrial  show  was  running,  l-'ind  out  the 
main  imlustries  of  your  territory  and  sponsor 
a  similar  show.  Circulate  n  will  increase  and 
considerable  ailvertising  revenue  may  he  built 
up  in  an  “off"  month. — A.  B.  K. 

Have  you  a  stencil-cutting  machine  in  your 
lil.ant  ?  If  you  have,  u-e  it  for  making  slides 
for  your  stereoptivAm  which  will  now  have  a 
little  use  during  the  isditical  season.  We  used 
!tme  fairly  licht  cardboard,  m.ade  <  ur  stencils 
out  of  that,  and  the  results  were  gratifying — 
the  reflections  were  legible,  constant,  easy  to 
rtail,  and  the  crowd  ftis  d  by. —  R.  .M.  C. 


Chief  Topic#  at  Publisher#’  Meeting  in 
Galveston  This  Week 

(Hy  tclcgrafh  to  Kditor  <v-  I'l  m.isiiF.R ) 

(.i.M.VESTox,  Tex.,  Sept.  12. — The  regu¬ 
lar  semi-annual  meeting  of  the  Texas 
N'ewspaper  Publishers’  .-Xssociation  was 
held  at  the  (ialvex  Hotel,  Sept.  11.  The 
print  paper  situation  was  the  subject  of 
much  discussion  and  earnest  considera¬ 
tion  on  the  part  of  the  memlx-rs.  Com¬ 
plete  reports  of  labor  negotiatitins  and 
conditions  in  the  various  cities  were  pre¬ 
sented  to  the  meeting,  togelher  with  a  re¬ 
port  of  the  prese  t  status  of  arbitration 
negotiations. 

Xational  collective  advertising  of  Texas 
as  a  markit  and  the  menace  of  liillhoard 
advtnising  received  con.-,idt.-ration  and 
committees  on  these  were  appointed. 

Walter  Dealey  assistant  general 

manager  of  the  Dallas  (Tex.)  Morning 
News  and  the  Dallas  Journal,  vice-iiresi- 
dent  of  the  association,  presided.  C,.  I. 
Palmt'.  of  Houston,  special  commissio;)er 
of  the  association,  was  also  jiresent. 

The  (ialveston  Daily  News  and  the 
fialveston  Tribune  were  hosts  to  the 
visiting  publishers  and  their  ladies  for 
hinrheo-i.  Present  at  the  meeting  were : 


W.  .\.  Dealey,  («.  J.  Palmer.  J.  L.  Mapes 
and  Alfred  Jones,  P.eanmont  Knterpri.se 
a::d  Journal;  h'rank  M.  Huntress.  San 
Antonio  Express  and  News;  John  H. 
Payne  and  J.  L.  Everett,  Houston  Press ; 
Charles  H.  Newell,  Dallas  Dispatch;  A. 
L.  Shnm.'in.  Fort  Worth  Star  Telegram ; 
I.  I.,  (jrcer,  Denison  Herald;  Harry  I. 
Cohen  and  A.  E.  Perkins,  Cialvcston 
Tribune,  and  John  F.  Luhhen,  Cialveston 
News. 

Glas#  Made  Chairman 

Maj.  Powell  (jiass,  editor  of  the 
Fynchburg  ( \’a. )  News  and  .\dvance, 
has  accepted  the  chairmanshii)  of  the 
committee  on  the  Washington  and  1-ee 
Memorial  School  of  Journalism  of  the 
Southi  rn  Newsiiaper  Publishers’  Asso- 
ciatiou.  It  is  the  aim  of  this  committee 
to  re-estahlish  the  school  of  journalism 
which  was  founded  by  (jen.  Kohert  IC 
Fee  at  Washington  aiul  Ix-e  College  and 
which  was  ahanfloned  S  years  after  his 
death  Ig'cause  rif  lack  of  funds.  At  the 
S.  N.  P.  .A.  1922  convention  the  matter 
was  brought  before  the  orgatiization 
again  and  a  number  of  imhlishers  headed 
the  subscription  list  with  $F(K)0  contri¬ 
butions.  The  complete  committee  will 
he  announced  shortly. 


NEW  ORLEANS 
STATES 

ADVERTISING  RATES 
AFTER  OCT.  I 

12c  DAILY  FLAT 
15c  SUNDAY  FLAT 

Daily  over  51,000 
Sunday  over  63,000 

PRESENT  RATE 

lOc  D.  &  S.  on  2,00Q  Lines 

Rapresented  by 

S.  C.  Beckwith,  Speciid  Agency 
New  York 

John  M.  Branham  Co.,  Chicago 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twelfth  American  City;  second  in  New 
York  State,  Buffalo,  with  over  half  a 
million  people  and  the  surrounding 
trade  area  with  three  hundred  thou¬ 
sand  more,  affords  a  rich  market  to 
national  advertisers.  The  effective 

medium  to  capture  this  desirable  mar¬ 

ket  IS  the  big,  popular,  home  news¬ 
paper— A.  B.  C.  Net  paid  105,958,  80% 
of  Ehiglish-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Butler,  Editor  A  PublUber 
KELLY-SMITH  COMPANY 

Representatives 

Mas-bridge  Bldg.  Lytton  Bldg. 

New  York,  N.  Y.  Chicago,  Ill. 


FIRST 

In  eight  months  of  1922  the 
Rotogra\ure-Picture  Section  of 
The  New  York  Times  published 
507,386  agate  lines  of  advertis¬ 
ing — a  greater  volume  of  roto¬ 
gravure  advertising  than  any 
other  publication. 


THE 


NEW  YORK 
EVENING 
OURNAL 


J 


has  the  lairgest 
circulation  of 
any  daily  news- 
pa[>er  in  Amer¬ 


ica. 


In 

Orleans 

it's 

THE 


ITEM 


Editor  &  Publisher  for  September  16,  1922 

Punch  nOLLAR  PULLER  q 

put  in  your  sell* 


U 


can  be  put  in  your  sell* 
ing  in  Indianapolis  by 
supporting  your  distri¬ 
bution  with  advertising 
in  the  newspaper  that 
clearly  dominates  the 
market. 

X5/)e 

Indianapolis 

News 

Non-  York  Office:  Dan  A.  Carroll,  l-M)  Naoann  St. 

Clilcaiin  Offloe:  J.  E.  Lutx.  The  Tower  nidi:. 
Frank  T.  Carroll,  Advertleins  Manager. 

I  riasT  in  fvbuc  swaricM 


The  World  and  The  Eve- 
ninf  World  have  a  com¬ 
bing  circulation,  daily,  of 
650,000  for  $1-30  per  afate 
line  groat,  anbject  to  con¬ 
tract  diacounta.  They  carry 
more  dry  gooda  advertising: 
are  read  by  more  jobbers, 
department  and  cham  store 
buyers,  and  by  more  retail- 
era;  offer  more  circulation 
per  dollar  and  a  more  con¬ 
centrated  circulation ;  a 
reader  and  a  dealer  influ¬ 
ence  more  localized  than  any 
other  morning  and  evening 
combination. 

jidvertisf  in  Nrmtpaptrs 
by  tht  Vttr 


Piditsar  BolMlaS,  New  Tatfc 
Mallar'i  BnUdlns,  Fard  BaUdiaf. 

CUeafa  DalraH 


There’s  a  Reason 

Ask  The  Los  Angeles  Times 

The  Hollister  OrRanization  is 
now  conducting  its  third  circula¬ 
tion  campaign  for  the  Los  Angeles 
Times. 

Write  or  wire  for  more  details  of 
the  circulation  building  plan  that 
has  repeatedly  satisfied. 


HOLUSTERS  C1RC1315VT10X 
i  ORQANlZAnON 

r  L^rymUmlktUnUt^SIttm 

300  MemiTT  Blm,  LOS  *MacLea.CM- 


R^ved  value 

to  Advertisers 


d^Jiertuinf  snd  cirrulatum  fnanegtrj  ar#  aiwoyt  on  the  lookout  for  new 
ideas  that  will  increase  advertising  receipts  and  win  new  circulation.  Your 
idea  for  increasing  advertising  or  circuleiion  way  not  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  teants,  Editob  & 

Pi  BLtSHCK  will  fay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
tht  idea  u  nim  hetng  used  in  your  city  does  not  bar  it  from  the  department. 

.‘Iddres.f  your  communication  to  the  Dollab  Pullii  Editob.  Irhrn  tkrv 
apteof  rhp  them  and  mail  them  in  and  receive  payment.  Unai'ailahle  idca.< 
will  not  be  returned. 

'F  AT.L  planting  will  soon  be  in  order.  Why  wfinld  be  entirely  practical  to  sample  copy 
not  get  np  a  special  j»age  do\’ote<!  to  the  these  new  residents,  ainl  from  personal  c\ 
Inilhs  or  sec<ls  Lest  suited  b  r  fall  )>lanting,  perience  I  know  that  the  niwsi'aj>er  winch 
the  care  of  the  garden  during  the  winter,  the  the  newcomer  reads  during  the  first  three 
construction  cf  cold  frames,  etc.  Then  get  or  feur  days  of  his  ceming  is  likely  to  Ik 
•■ecdsmen,  gardeners,  and  lumber  concerns  to  the  pai>er  he  will  read  thereafter.  1  suggest 


ad''ertise  on  this  page. — (i.  II.  D. 

Perhaps  interesting  and  valuable  (Uita  could 
he  obtained  Ur  the  merchant  if  the  new«pa]>cr8 
would  fjnestion  the  buying  imblic  esj»ecialy  in 


that  saniT>le  copies  he  sent  to  them  fi  r  three 
(bays,  and  then  have  your  carrier  or  district 
man  call  for  a  subscription. — J.  T. 

The  Ames  (la.)  T'ribune  bfxistefl  it.s  circu 


the  rural  districts,  “Why  They  Buy  from  the  lati»)n  considerably  this  summer  at  little  c<  si 

Mail  Order  Houses  Instead  of  the  Home  Town  by  anm  uncing  that  insteaii  of  paying  a  sub 

.Merchants?**  And  another  qiiestu  n  to  ask  scription  solicitfr  a  salary,  it  was  going  to 

is  “Why  They  Prefer  Trading  at  the  Old  give  its  readers  the  benefit  of  the  cost  of  sc 

Home  Town  Instead  of  Buying  from  the  Mail  curing  new  subscribers.  “.'some  of  yon 

Orfler  Houses’**  All  letters  acceiited  for  pub-  friends  and  neighbors  aren’t  taking  the  Tri 

lic.atifn  by  the  editor  on  both  (piestions  could  bime.**  the  ann  uncement  reatl.  Talk  to  them 

he  paid  ftr  at  the  rate  of  $1.00  per  letter,  ah^ut  it.  rml  for  each  new  sid>scripti(  n  you 

This  no  d<ubt  would  tell  the  merchant  what  brnie  it  at  $5  a  year  \>e  will  evtenfl  your  cmi. 

was  wrong  with  his  |X)licy.— V.  B.  N.  siihscriptitm  three  months,  allow  yt»u  $1  on 

-  your  renewal,  or  jiay  yon  $1  in  cash.* — B. 


This  no  d<ubt  would  tell  the  merchant  what 
was  wrong  with  his  |X)licy.— V.  B.  N. 

An  “Emergency  ?/ist**  appears  daily  in  an 
Indiana  r.ews|»ai>er.  Tliis  is  made  np  of  one- 
inch  advertisements,  pro|>erly  ciassifie<l,  of  va* 


Indiana  r.ews|»ai>er.  Tliis  is  made  np  of  one-  Help  some  merchant  to  a<lvertise  his  s|-ecial 
inch  advertisements,  pro|>erly  ciassifie<l,  of  va*  sale  days  in  a  mere  distinctive  way  than  that 
lions  professional  or  other  ])ers(  ns  whose  serv-  of  listing  his  bargains  under  the  steref  ty|>e«l 
ices  might  be  desired  in  a  hurry.  The  list  headline  “Specials  for - *’  Have  him 


included  pluirl)er»i,  electricians,  nurses,  etc. —  call  them  “('lover  Days.*’  I’se  the  sl<  gan 

B.  A.  T.  “(lood  Luck  for  Everylnxly.**  Have  him  link 

-  up  his  window  displays  with  the  advertising 

nif  Oakland  (C  al.)  Triluine  gained  c.  n-  '•>'  V'’"^  alnindancc  of  artificial  clover  in 

sideralde  circulation  am  nif  radio  cnthii.iasts  « i>'do»  tr.mmini!.  Ami  a^  a  final  touch  h. 


Hie  Oakland  (('al.)  Tribune  gained  ct  ii* 


with  a  “liandit**  chase.  A  car  driven  by  a  - » oum  n.fve  ms  wim 
memlier  of  the  automobile  department  of  the  price  Uckets  in  c 

paper  and  a  State  s|>etd  officer  a  as  i>ainted  *"  yrceii  ink.  J.  T. 
with  a  bread  checkered  band  around  the  mid- 

die.  Fifteen  minutes  after  it  was  driven  turn  **>‘7  lark  li 


shoiibl  h.'fve  his  window  cards,  ^rtmnter  cards 
and  price  tickets  in  cb  ver  designs  ami  printed 


The  Hyde  Park  Heral<l  (Chicago),  serving 


the  Trilunf  building  a  fiect  of  private  c.irs.  “  high  gr.ade  residential  section  .f  Chicago, 

all  e.iuii.pe.1  with  radio  receiving  a,i.a.atus  'I*  »  J-''" 

starte.1  after  it.  Kvervone  «ho  saw  the  car  'V  on  which  the  advertise.uent  in 

was  reiiuesteil  to  -ph.  ne  its  l.xati.  n  m  the  c'l"iot.  ot  the  pai-er  may  lu- 


Tribune  radio  dep.artment.  .\t  IS-miniite  in.  isasted.  The  poster  is  hea.led  in  large  type 
tervals  rei«rts  were  hriadcasted  from  the  Iri-  ;  -.V'';"*.'.*"'.*?!- 

l-tne  lower  Ixith  by  radioidii  nr  and  wireless  •‘.'uc  lark  llrrald.  I.  M.  II. 

telegraph  to  the  pursuing  autouiohilisls.  The  ..  .  , 

-Umdit"  car  was  captured  one  hour  and  f.rty-  ^he  Muskogee  r.mes-Dem.Krat  has  Ixeii 
five  minutes  after  it  had  started:  it  having  cov-  »'«""«'«■  ‘'“X*  a  ("'"'I  .P<' 

ered  nn  re  than  Kkl  miles.  Interest  was  worked  c.msideralde 

up  ill  this  novel  stunt  for  three  weeks.  |  rizes  “""'O!!  adveitisers  and  the  public.  A 


being  otTered  the  ca|Hors. — A.  B.  F. 


The  puhli>her  <  f  a  ilaily  in  the  Fast  found 
tb.'it  music  meant  a  great  deal  to  many  of  his 


I»age  of  ads  fnm  a  doren  firms  is  us<'tl  as  the 
liasis  for  the  c«»ntest.  Kxtra  letters  are  scat¬ 
tered  through  the  ads.  W  hen  the.se  extra  let¬ 
ters  are  arranged  correctly.  the>-  stHTl  aUnit 
eight  words  showing  just  where  the  $10  in 


readers  s«i  he  conceived  the  idea  '  t  starting  a  hiddtn — .always  at  the  place  of  busi 


record  and  piano  roll  review  department  in 
his  tiajier.  He  found  that  nviny  (f  the  m.Miu- 


ness  of  one  «  f  the  advertisers,  however.  The 
f.rs*  one  there  gets  the  money,  hnt  others 


f.icfurcrs  of  records  and  rolls  were  morr  than  ,,«.h,nd  and  it  all  helps  the  hsi 

w  dling  to  send  him  <  ne  each  of  their  new  man. _ F  H  1 


releases  every  month.  After  they  were  re- 
virweil  he  woidd  sell  them  at  a  discmint  to  a 
local  dealer  ami  thus  turmxl  a  new  depart* 


In  I*hilade*lphia,  the  rapid  tran.sit  conq>an> 
advertising  “trolley  hikes.**  Interest!!!., 


ment  into  a  revenue  pnslurer.  .S.  me  adver-  picturi  s.,ue'  scciierv  is  describe.! 

using  also  came  as  a  result,  .'sheet  music  was  itinerary  is  prepared,  and  directions  ar 


later  added  with  (s|nal  results. —  H.  R.  \*. 


mI  mtdor-page  stimulator 


'  •  giMU  as  to  the  car  to  1>e  t.iken,  at  the  end 

of  the  hike.  l>ack  to  the  starting  int.  All 
t(»  oiTer  this  infi  rmation  is  pre^enjed  in  a  s<*rie'*  1  f 


a  casing  to  the  car  owner  who  identifies  his  new-k«^nj.er  .'»dvertisements.  Perhaps  the  street 


shown  by  following  sitrsot  fron 
tattor  of  T.  Babbitt,  psgsrding  m 
psoont  Boston  campaign: 

“Wa  faal  thb  sarvlcaa  rondered 
by  tha  BOSTON  AMERICAN , 
hava  contr.butad  In  larga  maas- 
ura  to  our  suocasj  and  wa  wish 
to  thank  you  for  tha  splendid 
way  you  co-oparatad  with  ua.*' 

LARGBBT  BVKNIMO  OUOUUkTIOM 
IN  FfVW  BNOIJIfCD  mt  f 


rwn  car.  The  staff  camera  man  snafis  Imsy 
corners  with  mi4or  cars  and  the  owner  identi* 
fie.s  his  car  from  the^-e  pictures  when  repro- 
<luce<l  in  the  new  spai>er.  The  stunt  is  gi  ml 
publicity  for  the  advertising  tire  dealers  and 
arouses  interest  of  motorist  readers.— -B.  K.  A. 

W*hy  not  an  “.\dvertising  Kditorial**?  W'rite 


railways,  or  even  the  bus  lines,  will  he  pro¬ 
spective  cilvertisers  for  a  similar  campaign  in 
yo»'r  piii»er.— H.  H.  1). 

In  the  fall  is  the  busy  "euson  for  photog¬ 
raphers  with  ('hristmas  lectures  coming  vn. 
Why  not  induce  these  fellows  t<»  have  cut-v 
matle  of  S(  me  of  their  liest  w«  rk  and  ha\  e 


i.nc  for  vour  e<litorial  eolumns  a<lvising  your  them  printed  in  their  a*!  in  place  of  the  usual 
re.-idera  to  read  the  adverti-vement.s  as  well  a.s  appeal  to  “Do  Vour  ('hristmas  Picture 
the  news.  Explain  to  them  low  they  can  Taking  Karly.**  Some  of  these  cuts  als4»  might 
be  really  lienefitted  by  doing  this.  Lite  siK*citic  Ik*  of  use  to  the  at  some  time  and  it 


examples,  if  iiossible.  01  instances  where  reail- 
ing  the  advertisements  resulteil  in  profit  |ti 
somfsine. —  D.  R. 

Auto  accessory  dealers  will  grab  «-i>;»ce  in 
.an  “access«>rv  ieige.“  .Allow  each  dealer  to 
a<lvertise  hut  one  .accessary,  ami  |K*rmit  no 
iluplir.ation  in  adi ertisements.  .Make  the  |a\e 
complete  so  that  the  car  owner,  Foril  or  Pack 
ard,  can  secure  complete  cMUipment  AithMtt 
consulting  ether  *hnn  the  ailvertiM  inn;!.— 
B.  A.  T. 


could  help  |>av  the  o  st  of  them.  K.  11.  I. 

Ph<'fogniphs  ( f  the  men  at  the  head  of  va 
rious  local  stores  were  printed  in  tlouMe-p.ige 
advertisements,  ]»aid  for  by  the  merchants  were 
printed  in  one  issue  of  an  Ohio  newspaper. 
Readeri  were  asked  to  name  the  men  and  slate 
their  business  cnnection.  Prizes  were  awarde.l 
b  r  the  most  ct*niplete  r<|*lies.  The  ailvertwe 
trent’^  vere  secured  bv  urging  the 
touch"  on  the  nurchants.  15.  A.  1'. 


- Na'^hville  Tei\nrssean  lias  teccnfly  in* 

Maiiv  nevsp.a|>ers  are  running  a  dei»artment  anguratnl  a  puzzle  picture  g.inie  which  is  pri  v 


'  ff  “.New  .Arrivals/*  in  which  they  chronirle 
the  coming  of  new  inhabitants.  Of  ci  urse 
they  get  the  names  and  ad'lrcs'.es  of  the 
newemer*  from  the  eliamber  of  comiuerce, 
the  water  .and  liilit  offices,  the  gas  Ci'fnfMn>. 
I  th'*  real  estate  lN>ard,  or  some  such  source. 


ing  a  g  un!  circulati*  n  getter.  T  he  confer- 
ant«  comf  etc  for  a  list  of  s]>eciai  prizes  liv 
making  up  the  largest  list  of  wt»rds  startii.g 
with  a  cert.ain  letter,  naming  »  bjes*ts  illustratctl 
tti  the  picture.  Three  set.*  of  prizes  are  of¬ 

fer,*  1.  The  first  i»rize  if  no  subscriptH  ns  ac- 


an«l  the  department  nvikes  an  interesting  conu»an>  the  answer  is  to  he  $.R),  If  out 


feature  for  the  i*ai>er*s  readers.  lint  1  w»n- 
d«.r  how  many  circulation  managers  are  cash 
ing  in  on  this  feature.  In  many  |»laces  it 


Hul>Hcri|»tion  acci^tniKinies  the  answer,  the  win 
tier  receives  $J50  and  if  two  sulweriptions  ac 
romuMiy  if,  the  i#Tize  is  $l,0ttt).  R.  I..  S. 


Do  Your  Papers 
Always  Reach 
Subscribers  On  Time? 

Lor  14  years  w>  have  been  stiulying  the 
«aiis«*s  for  papeis  dela.Ne^l  or  iiutleliv* 
ere«l.  We  hH\e  fouiul  that  of  the 

causes  are  ilm*  to  improper,  incomplete. 
iUegihle  afidressing — to  addresses  coming 
off.  tieing  mutilated,  or  covering  reading 
matter — to  dela.vs  in  c«mpl>ing  with  re¬ 
quest  for  changes  or  corrections  in  the 
mail  list. 

.\11  such  complaint-cauHes  are  imiH»s- 
slhle  where  the  MI’LTI-.MAII.EK  SYS¬ 
TEM  is  iiseil.  A  complete  understanding 
of  it  might  )>e  the  first  step  in  solving 
ycur  mail  list  prohlems.  I  et  us  send 
.vt  u  full  infi>rmation.  Write  us  tmlav 


ySpeed^unafic 

Compani/ 

THE  MULtT-MaIl^  system 

SI7'S2S  WASHINSTON  BLVD. 


26,000  last 
October — Now 

150,000 


DETROIT 

Evening 

TIMES 

The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad¬ 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledge¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foraicn  Raprsaantatlva 

171  Maditon  Atb..  NEW  YORK 

45  YEARS  OLD. 

August  1,  The  I’assaic  Daily 
News  celebrated  the  4Jth  anni¬ 
versary  of  its  birth. 

From  a  precarious  venture,  with 
nothing  hut  the  unbounded  faith  of 
its  founders  to  welcome  it  to  its 
future,  the  pai<er  has  grown  stead¬ 
ily  and  rapidly  until  this  year  it 
has  surpassed  every  previous  record 
of  circulatiim  and  advertising  line¬ 
age. 

The  Daily  News  today  stands 
supreme  in  the  esteem  and  confi 
de-ice  of  the  re.iding  public  and  of 
llie  advertisers  of  Passaic  and  the 
surrounding  territory. 

OVER  I0.«M  NET  PAID  DAILY, 

P.issaic’s  Oldest  Daily 

DAILY  NEWS 

Passaic,  New  Jersey 
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NO  GREEN  OLIVES  LEFT  IN 
SPAIN 

(Continued  from  page  7) 

which  might  exist  for  women  to  look 
upon  bulk  green  olives  as  in  the  same 
class  with  the  standardized,  advertised 
product. 

“You  will  always  find  this  finest  of 
appetizers  packed  in  the  finest  of  con¬ 
tainers — glass,”  it  was  explained.  “For 
glass  is  the  cleanest,  most  attractive  and 
most  sanitary  of  containers — the  most 
satisfactory  in  which  to  pack  Spanish 
Green  Olives. 

“In  these  delightfully  transparent  bot¬ 
tles,  the  salty,  tangy  fruit  stands  out  to 
delight  your  eye,  and  later  to  pacify  your 
taste.  Choose  either  the  plain  olives  or 
those  that  are  stuffed  with  delicious 
Spanish  sweet  peppers.  Both  are  equally 
delicious. 

“Plain  or  stuffed,  they  are  Spanish 
Green  Olives.  Or,  as  they  are  more  gen¬ 
erally  known,  Spanish  Queen  Olives.  For 
every  queen  olive  is  a  green  olive. 

“Spanish  Green  Olives  are  good  for 
you.  The  olive  oil  in  them  is  healthful 
and  nourishing.  Children  may  eat  all 
they  want. 

"Spanish  Green  Olives  make  wonder¬ 
ful  salads  and  sandwiches.  Use  them  as 
garnishes,  too.  Or  serve  them  by  them¬ 
selves.  Either  the  plain  or  stuffed 
Spanish  Green  Olives  would  be  a  wel¬ 
come  delicacy  at  dinner  tonight.  Buy  a 
bottle  or  two  today.” 

The  advertising  has  been  and  is 
being  carried  on  in  several  women’s 
magazines,  which  appeal  particularly  to 
dieticians.  But  the  main  power  of  the 
campaign  has  been  derived  from  the  use 
of  newspapers  where  the  copy  appeared 
usually  on  the  women’s  page. 

“.■\bout  the  only  problems  encountered 
were  those  which  are  the  common  ex¬ 
perience  of  all  associations,”  Editor  & 
Publisher  was  told.  “That  is  the  diffi¬ 
culty  of  getting  a  number  of  men  in  the 
,-ame  business  to  look  at  things  in  the 
same  light ;  to  realize  the  advantage  to 
each  one  of  deriving  a  common  benefit 
from  concerted  action ;  and  converting 
the  various  members  to  the  policy  of  con¬ 
certed  action  to  the  point  where  pro¬ 
portionate  contributions  to  the  expense 
would  be  made. 

“Advertising  was  placed  with  many  of 
the  metropolitan  dailies  located  in  New 
York,  Chicago,  Philadelphia,  Cleveland, 
St.  Paul,  San  Francisco  and  other  large 
cities. 

“Both  ten-inch  and  30- inch  newspaper 
copy  was  used  and  advertisements  were 
scheduled  to  appear  from  three  to  eight 
times  a  month  in  the  various  papers. 
The  copy,  as  may  be  observed,  is  appe¬ 


tizing  copy,  although  the  food  value  is 
featured  also. 

“VV’e  shall  not  attempt  to  estimate  just  ^ 
how  much  the  advertising  is  responsible 
for  the  apparent  depletion  of  the  1921-  , 

1922  crop  in  Spain.  Our  client,  however, 
feels  well  satisfied  with  the  results  of  the  ; 
advertising.” 

POTTSTOWN  LEI>GER  SOLD 

The  Roth*,  Who  Have  Been  Operating 
Paper,  Are  It*  Buyer* 

The  Pottsiown  (Pa.)  Ledger  has  been  j 
purchastxl  outright  by  P.  Quinn  Eoth, 
Earl  R.  Roth  and  H.  E.  Roth,  who  have  i 
been  operating  the  paper  for  the  past  i 
year  with  the  option  of  purchase.  P.  j 
Quinn  Roth,  who  will  continue  as  gen¬ 
eral  manager,  becomes  the  president  of 
the  Ledger  Company,  while  Earl  R.  i 
Roth,  editor  of  the  paper,  becomes  sec¬ 
retary  of  the  new  holding  company. 

P.  Quinn  Roth,  before  coming  to 
Pottstown,  was  for  nearly  a  quarter  of  a 
century  identified  with  the  Norristown 
(Pa.)  Times.  Earl  R.  .Roth  began 
newspaper  work  with  the  Bristol  Times 
and  was  later  managing  editor  of  the 
Bristol  (Pa.)  Courier  and  publisher  of 
the  Ridgefield  Park  (N.  J.)  Review. 

The  publishers  have  appointed  S.  G. 
Lindenstein,  Inc.,  118  East  28th  street. 
New  York,  as  special  foreign  advertising 
representative,  and  George  A.  Lessig, 
local  advertising  manager. 

The  Ledger  is  in  its  SOth  year  as  a 
daily  paper,  and  has  a  history  of  more 
than  75  years  as  a  weekly.  The  entire 
capital  stock  and  equipment  is  involved 
in  the  deal. 

■  ENDORSES  ADVERTISED  GOODS 

Chicago  Electrical  Development  Society 
Tell*  Member*  of  Advantage* 

The  Society  for  Electrical  Develop¬ 
ment  issued  a  bulletin  in  Chicago  during 
the  past  week,  advising  its  meml>ers  to 
buy  and  sell  advertised  goods,  (ioods 
constantly  advertised,  says  this  bulletin, 
have  the  following  advantages,  prestige 
established;  more  rapid  turnover;  in¬ 
creased  profit  caused  by  more  rapid 
turnover ;  general  willingness  of  the 
consistent  advertiser  to  stand  behind  his 
wares ;  faith  of  the  consumer  in  the  ad¬ 
vertised  article. 

“.\ny  manufacturer  who  does  not  ad¬ 
vertise  in  some  form  or  other  has 
insufficient  faith  in  his  product,”  it  says 
further.  “Why,  then,  should  you,  pin 
vour  faith  on  and  invest  your  money  in 
merchandise  produced  by  such  a  manu¬ 
facturer?  The  soundest  advice  we  can 
give  our  members  is :  Buy  and  sell  ad¬ 
vertised  goods  for  the  benefit  of  their 
customers  and  their  own  advantage.” 


J.  R.  William*  Control*  Herald 

J.  Roy  Williams,  for  about  five  years 
owner  and  publisher  of  the  McAlester 
(Okla.)  News-Capital,  has  acquired  a 
substantial  interest  in  the  Anaheim 
(Cal.)  Daily  Herald  and  became  editor 
and  manager  of  the  paper  September  1. 


He  will  be  assisted  by  Blaine  Gibson, 
managing  editor,  and  Stanley  Curtiss, 
advertising  manager,  both  of  whom  have 
become  stockholders.  Oscar  Conklin  is 
no  longer  connected  with  the  paper  and 
S.  S.  Conklin  has  resigned  as  manager 
but  will  remain  a  director. 


EDITOR  &  PUBUSHER 


NEW  YORK,  N.  Y. 
ADVERTISING  RATES 
in  effect  March  11,  ItZZ 


SUPPLIES  & 

For*Newspa 


Printer**  Outfitter* 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers’ 
and  bookbinders’  maebinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beekman  St., 
New  York  City. 


Used  Newspaper  Presses  for  Early  Delivery 
HOE  SEXTUPLE  PRESS 
with  two  folders  and  extra  color  cylinder. 
It  will  print  a  4,  6,  8,  10  or  12  page  paper 
at  a  running  speed  of  48,000  per  hour  and 
14,  16,  18,  22  or  24  pages  at  24,000  per 

hour.  Printing  an  extra  color  on  the  first 
and  last  pages. 

SCOTT  QUADRUPLE  PRESS 

four  deck  two  pages  wide  prints  seven  or 
eight  columns  to  the  page.  Prints  4,  6,  8, 
10,  12,  14  or  16  pages  at  24,000  per  hour  and 
20,  24,  28  or  32  pages  at  12,000  per  hour. 

THE  HUDSON  OBSERVER,  Hoboken, 
N.  J.,  are  running  this  press  every  day  in 
the  week.  Go  over  and  see  it. 

WALTER  SCOTT  &  CO. 

Plainfidd,  New  Jersey 

NEW  YORK  CHICAGO 

1457  Broadway.  1441  Monadnock  Block 


24*Page  Potter  Press 
For  Sale  or  Will  Trade  for 
Goss  Press  to  Fit  Our 
New  Equipment 

This  press  is  in  fine  running  condi¬ 
tion,  does  2-color  work,  gives  all  sizes 
by  two's  in  one  signature  up  to  20 
pages  with  single  set  of  plates  or  two 
signatures  of  12  pages  each. 

Can  be  seen  in  operation. 

Delivery  can  be  made  about  October 
1st. 

For  further  particulars  address, 

SUPERIOR  TELEGRAM 

Superior,  Wisconsin 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engravinf '  Co. 
184  NaaaM  SL,  TribniM  Bide. 
Mott  York  Oty 


Agate 

Lanes 

1  insertion 

6  insertion* 
within  year 

12  insertions 
within  year 

26  insertioiis 
within  year 

52  insertions 
within  year 

672 

$200J» 

$188.00 

$175.00 

$150.00 

$125.00 

336 

113.00 

100.00 

94.00 

88.00 

75.00 

168 

60.00 

56.00* 

50.00* 

47.00f* 

44.00 

84 

35.00 

30.00* 

28.00* 

•25.00* 

23.00 

— 1  inch). 

All  52  consecutive-insertion  contracts  (see  last  column  ab(we)  are  based  on  consecutive 
insertions  within  the  year.  Extra  space  is  charged  at  the  SS-insretion  rate,  but  contract  is 
credited  for  one  insertion  only. 

Half  pages  and  full  pages  on  6,  12  and  26- time  contracts  may  be  used  at  the  option  of 
the  advertiser  within  the  twelve-month  period. 

•Quarter,  eighth  and  sixteenth  pages  must  be  on  definite  copy  schedule. 

b.  Contract  advertisers  are  accorded  the  privilege  of  same  insertion  rate  for  larger  space. 
For  example:  an  advertiser  under  contract  for  twenty-six  (26)  quarter-pages  at  $47  per  inser¬ 
tion  is  accorded  the  privilege  of  half  pages  at  and  full  pages  at  $150,  but  such  adver¬ 
tisement  is  to  be  credited  on  contract  as  but  one  insertion  of  contract  space. 

c.  Rate  maker  card — ^52  consecutive  insertions — minimum  space  28  agate  lines — net  rate 
28c.  per  agate  line.  Extra  space  pro  rata. 

d.  All  rebates  earned  by  advertisers  using  more  than  contracted  space  within  life  of 
contract  are  paid  in  advertising  space  to  be  used  within  one  month  after  expiration  of  contract. 


Classified  Advertising 

a.  Help  Wanted  . 06  a  word 

For  Sale  . 06  a  word 

Situations  Wanted  . 03  a  word 

Business  Opportunities  . 06  a  word 

b.  All  advertisements  inserted  on  a  strictly 

cash  basis,  except  on  orders  from  contract 
advertisers. 

n.  No  discount  for  frequency  of  insertion. 


Reeding  Notioee — (None.) 

Commissions.  Allowed  to  recognized  agencies 
on  other  than  publishers’  advertising. 

Preferred  Positions 

Front  and  back,  cover  rates  on  a,,plication. 
Inside  r--ont  and  back  covers  10%  extra. 
Alt  other  positions  25%  extra. 


A  Dependable,  Uniform 

DRYMAT 

Better  in  performance  than  any 
other,  and  at  a  LOWER  price. 
A  trial  will  comnnee  you. 

Unlimited  Stock  on 
Hand  at  all  Times 

The  Flexideal  Company 

15  William  Stra«t> 

NEW  YORK  CITY 


EQUIPMENT 

per  Making 

Wanted 

Good  used  Duplex  12-page  flat-bed  press.  Ad¬ 
dress  at  once  The  Leader,  Great  Falls,  Montana, 
stating  best  price  and  terms. 


lODaysFREETiial^ri^t- 

OMkea-^Underwood.  Remington, 
Otfyr  at  big  earing,  mrerr  ■nebine 
nUhr  rcboiltlo  look  worn  Itto  now. 
•MTMlMg  for  to  ywre.  Bond  m 
moBor  -big  tree  eaUlog  abewo  bow  (e 


Write  today. 

urncmuTioiML  wwitfTw  ne. 
177  H.  Stats  St,  Dspt  931, 
Ckltaw 


I  Newspaper  Plant  Equipmssits 

Established  ki  UU 

PECIHIM  MACHINERY  GO. 


MARBRIDOK  RLOO,  Mth  A  Rwsy 
NRW  YORK  CITY 

24^ge  Scott  Stniightline,  deUyory 
and  erection  in  month.  Shown  run¬ 
ning  until  Ang.  15th. 

Complete  Newspaper  Plant  Equip¬ 
ment. 

8  Linotypes.  Model  B  Intertype. 
Head  Letter  Matrices,  Molds,  Liners. 

2  Monotype  Equipments  with 
mats. 


I  Huber’s 
ROTOGRAVURE 
INKS 

Are  free 
from 
Sediment 

HUBER’S  Colors  In  '  | 

. .  P 

Main  Offiee 

8  W.  HOUSTON  ST.,  NEW  YORK 

Everything  in 

Steel  Equipment 

for  the 

Composing  Room 

are  now  loea$ed  m  our  New  Factory  at 

3724  S.  Rocktoell  Street 
Chicago 

With  approximately  50,000  square 
feet  of  space  and  the  best  equip¬ 
ment  of  metal  working  machinery 
in  the  country,  we  are  now  in 
position  to  give  you  prompt  serv¬ 
ice  as  well  as  goods  of  the  very 
highest  quality. 

Chicago  Metal  Mfg.  Co. 

3724  South  Rockwell  Street 
Chicago,  III. 

Phone,  Lafayette  S7S4 
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SITUATIONS  WANTED 

O.  A  WORD  for  «<lvertii «in«pt»  imdar  this 
iiassilicaitjfm.  Cash  with  ordsr.  For 
thoss  tnamployed  one  insertion  (adv.  not  to 
exceed  $•  wor^)  FREE. 


Advertisinf  Manager 

Live  wire,  energetic  and  clean  cut,  with  a 
record  of  accomplishments.  Age  thirty,  mar¬ 
ried,  unquestionable  reference.  Fifteen  years’ 
experience  in  newspapCT  game;  thoroughly 
versed  in  writing,  planning  and  selling  adver¬ 
tising.  Know  how  to  make  friends  for  my¬ 
self  and  paper  and  hold  them.  Can  deliver 
the  goods  and  get  maximum  results  from 
solicitors.  Fifty  dollars  a  week  to  start  and 
will  earn  it.  Southeast  preferred,  but  will  go 
anywhere,  if  the  opportunity  is  right.  Write 
or  wire,  “Advertising  Man,”  P.  O.  Box  534, 
Columbus,  Georgia. 


Advertising  Manager  or  Solicitor 
.\t  present  employed  on  large  Eastern  news¬ 
paper;  desires  change  for  greater  opportunity. 
Ten  years'  newspaper  experience.  Demonstrated 
ability  to  increase  lineage  through  own  efforts 
and  results  from  siatf.  Clean  record;  mar¬ 
ried;  thirty  years  old.  A  former  employer 
states,  “Not  only  ^ace  seller  but  a  creator  of 
business,”  C-916,  Editor  &  Publisher. 


Advertising  Solicitor 

of  proven  ability,  who  has  made  good  with  New 
York  publications,  desires  connection  with  pro¬ 
gressive  publication.  Can  write  cray  and  make 
layouts.  Excellent  references.  C-932,  Editor 
&' Publisher. 


Ciqsahle  Editor 

and  writer  employed  in  present  position  twelve 
years  desires  change  about  October  1.  Now 
executive  on  afternoon  paper  city  of  100,000, 
in  middle  west.  Age  ^  married.  Prefer 
place  on  metropolitan  daily  Pacific  Coast  or 
east,  but  will  go  anywhere  if  salary  is  satis 


SITUATIONS  WANTED 

Newspaper  Man 

Young,  energetic  reporter  and  desk  man  with 
daily  and  weekly  experience  wants  combination 
on  daily  or  large  weekly.  Can  come  at  once.  S. 
Lieberman,  Westwood,  N.  J. 

Position  Wanted 

By  ex-service  man,  able/  e.xperienced  Mer¬ 
chandiser  and  editor  of  successful  advertising 
producing  Merchandising  monthly  of  daily 
Newspaper.  My  articles  widely  quoted  by 
Metropolitan  Merchandising  papers.  Able  as 
executive,  have  original  ideas  and  copyright  on 
best  grocers  collective  advertising  proposition. 
Reasonable  salary  for  first  six  months.  Ad¬ 
dress  C-914,  Editor  &  Publisher. 

Stenographer-Secretary 
A  real  helper  for  busy  executive  in 

advertising  or  newspaper  work.  _ _ 

knowledge  of  Englisn,  well-read,  well  bred. 
Know  printing,  type,  proof-reading  and  book 
manufacture.  Best  of  references.  C-919, 
Edi;or  &PublisheT. 

Three  Things 

make  most  newspapers  unprofitable.  Competi¬ 
tion  is  not  one  of  them.  Am  soliciting  job  as 
manager  of  an  unprofitable  daily  paper  in  city 
of  no  less  than  20,000  population,  surrounded 
by  good  territory.  Can  give  proof  of  success 
on  paper  established  63  years,  never  paying, 
deep  in  debt.  In  four  years  1  increased  adver¬ 
tising  revenue  200%;  circulation  400%.  Have 
now  disposed  of  property  with  profit  to  owners. 
Will  be  at  liberty  November  1st.  .-Address 
C-915,  Editor  &  Publisher. 

What  Publisher  Can  Use  This  Experience? 
Ten  years  in  advertising — writing  national  and 
local  copy,  directing  campaigns,  making  plans, 
handling  dealer  co-operation  with  advertisers 
and  i^encies — selling  space  on  publications. 
Believing  thoroughly  in  the  efficiency  and  too 
often  undeveloped  possibilities  of  the  home 


HELP  WANTED 

A  WORD  for  advsrtiaeniaats  imder  this 
classification.  Cash  with  order. 


Advertising  Solicitor 

and  copy  writer,  experienced,  by  eastern  news¬ 
paper  of  20,000  circulation.  Opportunity  for 
man  who  takes  interest  in  his  work.  Write 
Box  C-913,  ^itor  &  Publisher. 


Leading  Daily  Paper 

in  city  of  100,000  within  three  hours  of  New 
York,  has  vacancy  in  news  department  for  ex¬ 
perienced  reporter,  who  could  qualify  on  copy 
desk  eventually.  Paper  usually  employs  local 
men  only  and  makes  few  changes.  Scarcity 
of  men  willing  to  learn  news  reporting  compels 
us  to  look  for  an  experienced  man.  .-Xddress 


tive  in  polishing,  immediately,  giving  age,  references,  salary  ex¬ 
work.  Thorough  pected,  etc.,  Box  C-931,  Editor  &  Publisher, 


Live  Newspaper 

in  good  southwestern  town  of  35,000  wants  to 
get  in  touch  with  a  circulation  manager  who 
knows  the  business  and  not  afraid  of  work. 
C-925,  Editor  &  Publisher. 

Six-Day  Evening  Paper 

in  city  of  nearly  200,000  has  opening  for  first 
class  circulation  manager.  Address,  giving 
det.ails  as  to  experience  and  initial  salary  re¬ 
quirements,  C-904,  care  Editor  &  Publisher. 

Wanted 

experienced  news  composing  room  foreman  with 
executive  ability;  evening  paper;  reference  re¬ 
quired.  Times,  Chester,  Pa. 


Wanted 

Advertising  solicitor  by  old  established  New 

. .  . .  _ _  _  _  yuy.  uuu,,.  York  newspaper  special  agency.  Experienced 

factory.  For  particulars  address  Box  C-902,  paper,  ready,  at  32,  to  settle  for  keeps  in  a  good  ™“".  years  of  age  .Address  for 


care  Editor  &  Publisher. 


Circulation  Manager 

Best  references  as  to  ability  and  integrity. 
Hard  worker.  Understands  circulation  game 
from  every  angle.  Address  C-922,  Editor  & 
Publisher. 

Classified  Mansiger-Solicitor 
wants  to  connect  with  progressive  paper. 
Long  continuous  service,  trained  space  builder, 
age  36,  good  character.  Address  C-906,  Editor 
&  Publisher. 

Economy  Is  the  Order  of  the  Day —  ' 
that’s  why  I  am  worth  $7,500  a  year  to  the 
Publisher  who  wishes  to  reduce  expenses  writh- 
out  impairing  his  earnings.  Twelve  years’  bard 
experience  in  keeping  costs  at  a  minimum  in 
.advertising.  Circulation,  Editorial  and  General 
Office.  Now  holding  position  as  Business 


town — 25  to  75,000  preferred — where  tangible 
results  will  open  the  way  to  participation  in  the 
property.  C-927,  Editor  &  Publisher. 

You  May  Need  Me 

Ten  years’  newspaper  and  magazine  experience; 
age  29,  college  education.  For  several  years  in 
contact  with  large  accounts  of  America.  I  sell 
space  and  am  open  for  a  position  on  or  before 
November  1.  Prefer  executive  in  West  or 
Middle  West.  References.  Write  Box  C-911, 
Editor  &  Publisher. 


terview.  Box  C-930,  Care  Editor  &  Publisher. 


PITFALLS  AWAIT  PUBLISHER  IN 
“CHANCE”  ADS 


{Continued  from  page  14) 


BUSINESS  OPPORTUNITIES 
6c 


A  WORD  for  ndvartlaeensntn  nder  Btit 
claaaificatfaio.  Cash  wiA 


In  the  meantime  7,500,000  volumes  of 
Shakespeare  are  in  storage.  Until  all 
chance  of  returns  from  the  advertise¬ 
ments  which  have  appeared  is  gone  the 
books  are  so  much  waste  paper. 

_  „  “The  offense  against  the  law  was 

Twm  Young  NewK«per  Executives,  ^  technical  one,”  the  head  of  the 

Office.  Now  holding  position  as  Business  holding  important  positions  on  metropolitan  tavs  “There  wa«  nn  intent 

Manager  on  Pfiper  with  ^.000  Circulation,  but  daily  desire  to  Uke  charge  of  newspaper  where  company  says.  fneiT  was  no  intent 
desire  change  to  larger  Orranization.  Address  experience,  enthusiasm  and  int^ity  _will  earn  to  Violate  any  jaw.  Ine  conditions  ot 
Box  C-928,  Editor  &  Publisher. 

Editor  or  Managing  Editor 
Fifteen  years  on  best  metropolitan  papers. 

Strong  writer,  organizer  and  executive.  Op¬ 
portunity  to  grow  with  paper  more  important 
than  immediate  salary.  Box  C-898,  care  Editor 
&  Publisher. 


dividends.  Highest  credentials.  Share  in  the  contest,  which  merely  provided  the 

profits.  Particularly  interested  in  paper  not  on  it  u;hn  oave  tie  referem-ee 

k  paying  basis  in  city  of  25,000  or  larger.  Box  '['P  ^ave  US  reterences 

C-920,  Editor  &  Publisher.  through  which  the  greatest  number  of 


Mr.  Newspaper  Manager 


FEATURE  ARTICLES 

4^  A  WORD  for  advert  isiewita  under  this 
classifioatloa.--  Caah  widi  order. 


Can  you  qse  young  circulation  manager,  31, 

married,  who  began  his  newspaper  care«  at  Feature  Syndicate  ,  ,  Thev  are  • 

eleven  has  worked  every  phase  and  angle  of  wants  human  interest  inspirational  editorials  ^  • 


books  were ,  sold,  were  to  have  been 
mailed  as  soon  as  the  order  was  re¬ 
ceived.” 

The  Post  Office  Department  gives  two 
points  of  advice  on  all  matters  of  this 
kind  which  should  be  closelv  adhered  to. 


circulation  work  to  circulation  manager  for  6 
years.  Will  consider  city  or  country  circulator 
position.  I  want  permanent  location.  I  know 
Cloys — know  how  to  manage  boys — office  details, 
promotion  work,  etc.  Hard  and  conscientious 
worker.  Salary  is  not  my  object;  a  position  is 
what  what  I  want.  Highly  recommended.  Ad¬ 
dress  C-923,  Editor  &  Publisher. 


400  words  long.  Address  Box  C-921,  care 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 

4*  A  WORD  for  iKertis smuts  iokIm’  this 
claasificatioo.  Cash  with  ordar. 


Sales 

Appraisals 


Palmer,  DeWitt  &  Palmer 

Newspaper  Properties 

225  Fifth  Ave.  New  York 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magaxiae 
Properties 

Times  Building,  New  York 

EstabliiUed  1910 


IWE  CONNECT  THE  WIRESl 


V^ANTED — Experienced  adver- 
**  rising  men  for  classified  and 
display  poaitiona  now  open  with 
leading  newtpaperi  in  New  Eng¬ 
land,  New  York,  New  Jeriey, 
Pennsylvania,  Virginia,  Klchlgan, 
Texas  and  California.  The  salaries 
offered  are  attractive.  Cover  quali- 
ficationi  in  first  letter.  Segistra- 
tion  it  free. 


Fernald’s  Exchange.  Inc 

Third  Nat'l  Springfield,  Mass. 


Persons  who  contemplate  the  use  of  the  mail 
in  the  operation  of  prize  competitions,  contests 
or  schemes  are  advised  to  ascertain  whethei 
matter  relating  thereto  is  mailable  under  the 
law.  and  should  submit  to  the  Post  Office  De¬ 
partment  specimens  of  any  advertisements, 
offers  or  literature  with  full  particulars  re¬ 
lating  to  the  project. 


Position  Wanted  as  Advertising  Manager 

Experienced  both  morning  and  evening  news¬ 
paper — a  fighter  from  the  word  “go”— prefers 
stiff  competitive  field.  Capable  of  writing  and 
selling  more  snace  than  any  man  on  his  staff. 
Copy  and  retail  advertising  expert.  A  manager 
that  knows  bow  to  get  space  and  can  impart  that 
knowledge  with  “red-hot”  enthusiasm  to  his 
men.  Has  good  position  now,  but  wants  bigger 
one.  Excellent  references.  Age  39,  married. 
.■\ddres8  C-929,  Editor  &  Publisher. 


Wanted  to  Lease 

Want  to  retire?  .-V  young  man,  25,  university- 
graduate,  with  news  and  business  experience  on 
weekly  and  dailies,  wants  to  assume  active 
management  of  Central  West  county  seat  week¬ 
ly  on  percentage  basis.  N.  A.  Thatcher,  1011 
W.  Broad  St.,  Columbus,  Ohio. 

Wanted  to  Buy 

Evening  paper.  State  price,  circulation,  rate, 
terms.  Confidential.  C-917,  Editor  &  Publisher. 


j  EXPERIENCED  EDITORIAL  MAN 

I  After  four  years  in  the  Far  East,  first  as  news  editor  of 
the  Japan  Advertiser  and  then  as  editor  of  the  Trans-Pacific, 
economic  magazine,  I  have  returned  with  my  family  to 
make  our  home  again  in  the  States.  Having  had  several 
years’  previous  experience  in  feature  and  Sunday  work  on 
the  Kansas  City  Star,  I  am  eager  to  give  my  best  services 
as  editor  or  member  of  such  department.  Please  address 
H.  H.  Kinyon,  care  of  the  Trans-Pacific,  120  Broadway, 
h  New  York  City. 


Publi.shcrs  are  cautioned  against  the  printing 
of  advertisements  or  announcements  of  enter¬ 
prises  of  the  character  referred  to  before  as¬ 
certaining  whether  the  matter  is  mailable,  as 
publications  containing  matter  relating  to 
schemes  which  are  not  in  conformity  with  the 
law  are  unmailable  at  any  rate  of  postage. 

Care  to  avoid  violations  of  the  lottery 
laws  is  as  necessary  in  the  editorial  de¬ 
partments  as  in  advertising.  Reporters 
should  be  made  thoroughly  acquainted 
with  the  regulations,  for  a  news  article 
is  just  as  liable  at  any  time  to  bar  an 
edition  from  the  mails  and  bring  punish¬ 
ment  down  on  the  publisher  as  is  an  ad¬ 
vertisement.  Items  referring  to  prize 
drawings  for  charity,  benevolent  and  or¬ 
ganization  purposes,  occurring  so  often, 
should  bear  special  watching. 


Hall  Star-Eagle  Circulator 

Karl  F.  Hall,  formerly  circulation 
manager  of  the  Detroit  Journal  and  prior 
to  going  to  Detroit  assistant  circulation 
manager  of  the  Toledo  Blade,  becomes 
circulation  manager  of  the  Newark 
(N.  J.)  Star  Eagle,  September  18. 


Donations  But  No  Ads  for  Charity 

“Charity  .\dvertising”  has  been  placed 
under  the  ban  by  retail  merchants  of 
.-\marillo,  Te.x.  Advertising  matter 
placoil  in  programs,  souvenir  folders  and 
other  publications  regarded  as  valueless 
arc  included,  and  a  vigorous  campaign  is 
being  conducted  to  induce  .\marillo 
merchants  to  discontinue  such  advertis¬ 
ing  altogether.  Merchants  declare  they 
are  willing  to  contribute  to  all  worthy 
causes,  but  that  they  prefer  to  make  out¬ 
right  donations,  and  not  under  the  guise 
of  buying  something. 


New  Press  for  Lewiston  Journal 

The  Lewiston  (Me.)  Journal  is  in¬ 
stalling  a  new  double  width  Duplex 
Press. 
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We  Have  Never  Had 
A  Discontinuance 

on 

Sir  John  Foiter  Fraser’s  “Weekly 
Ivondon  Letter”  of  Literary,  Theatrical, 
Social  and  Political  Happeningfs. 

Springfield  Union 
Cincinnati  Timea-Star 
Indianapolis  Star 
Brooklyn  Eagle 
London  Free  Press 
Wheeling  News 
are  among  those  using  it. 

Write  for  Samples 

The  McClure 
Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


Million 

Dollar 

Hearst 

Features 

The  World's  Greatest  Circulation 
Buildore 

International 
Feature  Service,  Inc. 

New  York 


/VEr  JERSEY 


Few  Papers  —  (if  any)  — surpass  tbs 

TRENTON  TIMES 

AS 

A  Food  Medium 

A  recent  reader  survey  indicates  that 
among  the  housewives  of  the  city  our 
Thursday  Food  Feature  Department — 
upward  of  four  pages  devoted  to  food 
recipes  and  news  and  food  advertising 
— is  the  best  feature  carried  by  the 
Times 

Grculation  30,237  Member  A.  B.  C 
KEIXY-SMITH  CO. 
Marbrhige  Bldg.  Lytton  Bldg. 

New  York  Chicago 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 

Newspaper  feature  Service 

241  WEST  58TH  STREET 

Now  York  City 


NEW/ 


ForEnning  andStudtorl'kwfmpfn 
Inltmational  Newg  Servic* 

a  Sprwos  Sc.  Nsw  Yatk 


hunches 

Managing  editors  and  city  editors  are  alu-ays  on  the  lookout  for  newt;  and 
feature  ideas  that  can  be  used  locally.  Editos  &  Publishib  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  it  not  being' 

•worked  successfully  in  your  city  does  not  bar  tf  from  this  department.  Address 
your  contributions  to  the  Hunch  Editos.  When  they  appear,  dtp  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


■^^1'.  pad  up  scraps  news  print  and  print 
each  sheet  “Jot  It  Down  for  the  Post.”  We 
leave  these  fiad-s  in  the  stores,  hanks,  post 
rilice,  garages,  dep<<t  and  telephone  exchange 
and  get  a  lot  of  news  that  might  otherwise 
be  missed. — H.  J.  W. 


WTiat  makes  a  traffic  cop  sore  is  a  good 
freak  topic  for  any  sizeable  town.  Traffic  tf- 
ficers  interviewed  in  one  California  town  laid 
their  grouches  to  society  women  visiting  when 
cars  are  stopped  for  a  moment  at  crossings; 
arguments  because  tne’s  car  has  been  tagged; 
not  paying  attentitn  to  whistles,  etc.  Much 
interest  may  be  attached  to  the  interview- 
through  questions  asked  these  traffic  mentors. 
iHiriitg  the  course  of  a  day,  most  of  them 
supply  inform.ation  to  visitors  on  everything 
from  the  closest  restaurant  to  the  best  show 
in  town. — .\.  B.  F. 


Do  members  of  the  "GrJfing  fraternity,”  the 
I>oys  who  chase  the  small  elusive  resilient 
spheres  around  the  greens,  like  to  see  the  ac- 
CiTunts  of  their  brilliant  shots  in  black  and 
white  ^  They  most  certainly  do.  The  latwell 
(Mass.)  Courier-Citizen  instituted  a  knightly 
order  of  their  own  on  their  sporting  pages 
for  fortunate  ones.  The  order  was  dubbed 
“Exalted  Order  of  Lucky  Ouys,”  and  quali¬ 
fications  for  admittance  specified  that  the  in- 
itiatee  must  make  a  hole  in  one — the  ambition 
of  many  a  “golfer.” — R.  M.  C. 


Do  you  notice  how  much  fewer  the  flies 
are  in  your  city  this  year  than  they  used  to 
lie  five  or  ten  years  ago  Some  scientists 
claim  that  the  fumes  from  automobiles  keep 
the  fles  down.  Why  n<»t  ask  some  lical  sci¬ 
entists  and  doctors  about  their  opinion  on  this 
subject  and  then  tell  s<mie  of  the  health  bene¬ 
fits  due  to  fewer  flies.  You  might  also  tell 
what  fly  swatting  is  doing  to  keep  down  the 
flics  .and  could  likewise  get  some  data  from 
loc.al  liarilware,  grocery  and  drug  stores  as 
to  the  nomltcr  of  swatters  sold  in  your  city 
this  year. — 11.  H.  W. 

In  almost  every  city  there  are  a  large  num¬ 
ber  of  people  who  are  deeply  interested  in 
birds.  These  people  keep  records  of  the  va¬ 
rious  species  of  birds  they  see  during  the 
summer  lime,  the  time  of  arrival  and  dtpar- 
lure  of  the  robins,  and  so  on.  It  would  be 
.an  interesting  feature  story  to  get  in  touch 
with  those  peojile,  tell  some  of  the  most  in¬ 
teresting  things  they  know  ahc.ut  Ucal  birds 
and  give  the  names  and  addresses  of  the  most 
enthusiastic  of  the  local  bird  lovers. — F.  H.  W. 

The  Springfield  News  leviewed  the  history 
of  the  local  ptdice  department,  showing  how 
the  teleplx  ue,  atitomohile,  etc.,  all  had  been 
important  inventions  for  police  work.  Be¬ 
sides  furnishing  a  gf>od  feature,  it  tickled  the 
police  der>artment,  and  it’s  always  good  policy 
to  Ire  on  their  gi  od  side. — B.  .A.  T. 


I  know  a  successful  newspaper  a  rrespond- 
ent  who  says  that  a  feature  story  can  be 
worked  over  in  most  cases  at  some  future 
date,  creating  just  as  much  interest  as  it  did 
the  first  time  it  was  run.  That  is,  the  sub- 
iect  that  you  use  for  a  feature  story  today 
will  be  gotxl  again  a  year  from  now,  five 
years  from  now  or  perhaps  ten  years  from 
now.  This  suggests  that  the  editor  should 
have  sonieone  run  the  files  for  Icxal  features, 
run  at  some  time  in  the  past,  which  mtglit 
be  rewrittin,  added  to  and  changed,  in  such 
a  way  that  they-  will  appear  absolutely  fresh. 
To  prove  the  soundness  of  this  idea,  the 
writer  might  call  attention  to  the  fact  that 
the  Dalla.s  News  is  rei>rinting  [toems  written 
by  their  staff  poet  in  190S.  Of  course  these 
arc  run.  without  a  change,  and  they’re  evinc¬ 
ing  just  as  much  interest  as  they  did  when 
they  were  triitinally  run. — J.  T. 

There  is  probably  a  doll  hospital  somewhere 
in  your  city  with  an  interesting  old  man  run¬ 
ning  it.  He  has  interesting  experiences  which 
would  make  a  live  story,  with  a  photograph. — 
J.  M.  M. 

.\  story  that  will  lie  widely  read  and  will 
create  a  good  deal  of  interest  is  tne  on  why 
certain  well-known  men  of  your  community  do 
not  own  an  automobile.  For  example.  Gov¬ 
ernor  B.  W.  Olcott  tf  Oregon  li.as  traveled 
in  Alask.i  by  (log-team,  nvikes  fre<|uent  trips 
by  airplane  and  hydroplane  and  is  a  good 
In  rse-back  rider,  hut  he  does  not  own  an  auto- 
nii  hile.  The  same  thing  will  l>e  found  true  of 
many  if  your  well-known  men.  Get  a  story 
from  them  to  see  why  they  do  not  own  a 
machine. — F.  L. 


WHY  WORRY? 


The  “schatchen,”  or  marriage  broker,  still 
flourishes,  a  staff  reporter  on  the  New  York 
World  found  recently.  Yiddish  newspapers 
may  have  the  clue  to  me  or  mote  in  your 
city.  (Usually  the  ads  are  in  English,  al¬ 
though  in  a  Yiddish  paper.)  One  in  New 
York  makes  50  matches  a  year.  See  what  the 
local  end  is. — J.  M.  M. 


lio>s’  r>aKC  feature,  or  one.  which  if  success¬ 
fully  handled,  would  be  strong  enough  to  stand 
by  itself,  would  be  "Kid  Hobbies.”  Have 
readers  send  in  brief  descriptions  of  their  most 
enjoyable  and  practical  hobbies  as  boys.  Or 
have  a  rejx  rter  interview  prominent  business 
and  professional  men.  The  life  work  of  many 
men  and  many  a  great  business  enterprise 
have  lieen  determined  by  boyhood  hobbies. — 
1*.  M.  H. 


Does  the  modern  housewife  still  follow  the 
iron-clad  rule  of  washing  on  Monday,  ironing 
on  Tuesday,  etc.?  .-\n  interview  with  persons 
of  sicial  t>rominence  who  do  their  housework 
hut  still  have  considerable  time  to  devote  to 
social  functions,  will  be  not  only  interesting 
but  helpful.  Their  housework  schedule  will 
furnish  fixri  forethought.  However,  in  selec¬ 
tions  for  the  inicrsiews,  choose  women  who 
are  known  for  their  ability  as  gixvl  house- 
kcei>ers.  Those  articles  would  be  of  especial 
value  on  the  woman’s  page. — A.  K. 


What  about  the  mentality  of  man  and 
woman  with  respect  to  age?  In  other  words, 
is  a  man  24  smarter  than  a  woman  30,  or 
visa  versa?  Opinions  of  the  city’s  leading 
ediicatirs  irrovc  interesting. — L.  D.  H. 


Tlie  Daily  Ypsilanli  (Mich.)  Press  publishes 
a  daily  humorous  column  entitletl  “Listening 
in  with  .\.  J.  T.”  Each  day  some  simHc 
subject  is  treated  in  a  humorous  manner,  and 
the  names  iy{  well-known  lixral  jiersons  are 
brought  in  as  if  they  had  made  the  o?»serva- 
tions  and  the  paper  were  simply  reporting  it. 

One  day  the  stibject  might  I*  “Gardens,” 
another  day  “Chairs,”  etc.  It  would  seem 
that  dailies  in  small  cities  where  (leople  are 
fairly  well  known  to  each  other  might  profit¬ 
ably  run  something  of  this  sort,  as  it  causes 
amusement  and  creatc-s  interest.  Nearly 
everyme  will  re.ad  it  to  see  who  is  mentioned 
and  what  silly  observ-atii/ns  are  credited  to 
each.— C.  E.  L. 


.•\5  a  feature  for  your  church  [lage,  find  out 
who  have  Itecn  Sunday  .School  teachers  for 
the  longest  time.  Miss  Rachel  I’olb  ck  has 
heen  a  teacher  in  the  Pine  Strei-t  Preshylerian 
Sunday  Schtxil  of  Harrisburg,  Pa.,  for  more 
than  55  years.  .Miss  .Maria  York  has  been  a 
teacher  in  the  smae  schmil  for  more  than  41 
years. — G.  11.  I). 

The  Virginia  (III.)  Reiuiblican-Gazetle  each 
week  iirints  the  lioyhood  picture  of  some  prom¬ 
inent  resident  of  the  city.  Tlie  first  person 
mailing  in  an  identification  gets  a  year’s  free 
subscriiition. — L.  G.  S. 


Marguerite  Martyn  of  the  St.  Ixniis  Post- 
I  fispatch  staff  recently  wrote  a  feature  story 
for  the  Sunday  edition  of  that  paper  from  an 
interview  with  a  man  who  has  been  for  the 
jKcrt  forty  years  the  principal  of  a  certain 
IMtblic  schoi  I  in  St.  lantis.  This  educator 
with  fifty  years’  exi>erience  in  the  public 
.schools  says  his  experience  has  showed  him 
that  girls  of  high-school  age  might  “make  up” 
less  if  they  were  segregated  away  from  the 
l>oys.  He  believes  that  the  “co-ed”  system 
is  not  practicable  for  various  reasons  in  the 
“pre])  schorl”  years.  \Vh.at  do  your  local 
eiliicators  think  alxiut  this  proldem?  Here  is 
the  siibiect  of  a  mighty  interesting  story,  in 
view  of  the  fact  the  yotinger  generation  is  ac¬ 
cused  of  lieing  “lixise”  by  the  older  genera¬ 
tion. — D.  R. 


Girls  are  taking  to  rifle  shioting,  especiidly 
with  the  small  liore  rifle.  Recently  a  girl’s 
rifle  tram  from  Washington,  D.  ('.,  won  the 
Asti  r  cup  in  one  of  th«  National  Rifle  Asso- 
ci.Vion  matches.  defeating  three  military 
schools  and  a  large  numlier  of  other  teams 
to  do  it,  winning  only  after  shooting  off  a 
tie.  Alimit  three-fourths  of  all  the  medals 
awarded  by  the  Winchester  Junior  Rifle  Corps 
to  Colorado  boys  and  girls  when  the  last 
awards  were  made  went  to  girls.  Are  the 
girls  in  your  town  shooting?  If  iu4,  why 
not?— E.  A.  H. 
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IT  HAS  COME  INTO  ITS  OWN 

The  South  has  come  into  its  own,  the  people  have  been  brought  to  the  realiza¬ 
tion  of  the  possibilities  of  their  land. 

The  new  South  is  of  modern  construction.  It  is  now  established  upon  a  firm  foun¬ 
dation  of  diversified  production  and  trade. 

Its  fields  are  fertile  with  many  products.  Its  mines  are  opened  with  richness.  It 
has  water  power  to  turn  the  wheels  of  its  factories,  ports  to  dock  the  shipping  of 
all  oceans. 

Transportation  facilities  of  the  South  are  greater  in  proportion  to  population 
and  area  than  the  United  States  as  a  whole. 


The  South  has  nearly  one-third  of  the  total  railroad  mileage  or  9.2  miles  of  rail¬ 
road  for  every  hundred  square  miles  compared  with  8.5  for  the  whole  country. 

Highway  construction  throughout  the  South  is  greater  than  was  ever  known. 
Other  construction  work  in  hotels,  schools,  churches,  office  and  bank  buildings 
has  aided  in  its  rapid  industrial  advancement. 

The  South  is  a  fertile  and  profitable  market  for  manufacturers  who  tell  by  adver¬ 
tising  in  the  daily  newspapers  what  they  have  and  where  to  get  it. 

Get  your  product  asked  for  by  name.  This  list  will  do  it  for  you. 
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The  Print  Pap 

- Situation — 


er 


Newspaper  publishers  win  have  themselves  largely 
to  blame  for  higher  prices  if  they  permit  themselves  to  be 
stampeded  by  the  scheming  manufacturers  and  jobbers. 

There  is  absolutely  no  justification  for  present  efforts  for  higher 
prices  any  more  than  for  higher  prices  to  labor. 

The  smoke  screen  is  created  so  as  to  produce  a  continuance  of 
the  present  contract  price  of  3^/2  cents  and  perhaps  increase  it  to 
3^/4  cents. 

Hold  down  consumption  to  the  lowest  possible  point! 

Refuse  to  sign  contracts  in  blank! 

As  soon  as  our  friends  find  they  cannot  sell  on  their  terms  they 
will  sell  on  ours,  so  long  as  what  we  are  willing  to  pay  means  cost 
plus  a  reasonable  profit. 

The  European  supply  is  not  cornered,  as  some  of  our  friends 
seem  to  think.  Just  as  soon  as  manufacturers  over  there  realize 
the  true  situation  they  will  offer  increased  tonnage  direct. 

Abundant  foreign  tonnage  is  offered  in  the  spot  market  at 
prices  just  under  those  demanded  by  manufacturers  and  specu¬ 
lators. 

Thousands  of  tons  have  gone  into  warehouses  at  about  $70  a 
ton  which  those  hoarding  it  expect  to  sell  at  from  $80  or  $90  per 
ton,  but  which  eventually  will  be  sold  for  $65  to  $70,  and  repre¬ 
sent  added  loss  for  storage,  handling,  insurance  and  interest. 

There  is  no  cause  for  alarm. 

There  is  plenty  of  paper. 

The  dealers,  noting  that  publishers  were  wasteful  with  paper 
at  3V2C  mill,  naturally  would  like  to  market  their  product  a  bit  higher. 

Some  of  the  big  users  are  going  crazy  in  their  wastefulness, 
but  we  can  expect  no  co-operation  from  them.  They  did  not  co-op¬ 
erate  in  1917  or  in  the  years  that  followed,  and  will  not  now. 

JASON  ROGERS, 

Publisher, 

THE  NEW  YORK  GLOBE 
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